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Letter toTHE TRADE
Dear Valued Customer:

I

HOPE THIS EDITION OF HEADY TIMES FINDS EVERYONE
well! I can’t believe as I write this that the Holidays are
upon us! The year 2017 has proven to be a tough year
in the beer business. Overall beer is down about 4% while
wine and spirits continue to grow. Although craft beer
continues to excite consumers, the growth in the category
has slowed and the premium domestic beers (still the
largest category in beer) continues to decline, but at a
slower pace. We continue to have success in the flavored
malt beer category (Mike’s Hard, Twisted Tea, etc.) and
with seltzers (Truly, White Claw, etc.). The import category
continues to be hot for us! Corona and Guinness are growing nicely but if you
haven’t tried Modelo Especial or Pacifico you are missing out on some extra
sales! The wine and spirits category remains healthy, and I believe part of it is
that they are more “sexy” than beer. Their innovation in packaging and flavors
keep getting the consumer’s attention, and thus their dollars. Our foray into
spirits continues to do well and grow. We have some of the best tequila, rums
and bourbons along with strong niche brands like Baijiu and our Mezcals.
One of the biggest changes in the dynamics of the beer industry has been the
proliferation of the small craft brewers around the country. Their tap rooms are
growing at an exorbitant rate, and why not as it is an excellent business model!
The more “local” you are, the more in demand you are. The more in demand
you are the more money the consumer is spending there! They can be the
brewer, distributor and retailer, all in one.
(On a personal note, 2017 was also exiting for me! Janene and I welcomed our
third grandchild, Connor Martinson, into this world. He was born October 8th and
I am thrilled to tell everyone he is healthy and happy!)
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Enough with 2017! 2018 has many positives to look forward to! Boston
keeps rocking! Who has been to the Seaport recently? That place is booming
with growth! When you see all the cranes, you see progress and jobs! That
always helps our business, not just there, everywhere. So how about our
sports teams! The Celtics, who are sponsored by Miller Lite, are winning big.
They are aggressive and nimble like all of us. You need to be this way to have
that winning way! The Bruins are surprising us with their solid performance
and with the proper coaching, are looking playoff bound (by the way, they are
sponsored by Coors Light). Lastly, me being on a professional team rant, GO
PATS! These teams lead to sales for all of us and what could be better than a
6th ring for Tom Brady and company! Everyone knows that Boston (Beantown) is
“Title Town!”
Let’s start 2018 like 2017 with the Patriot’s winning the Super Bowl but close
2018 with sales back to growth!
I wish everyone a Happy. Healthy and Prosperous New Year!
Cheers!
Heady Times is published four times a year, courtesy
of Burke Distributing Corporation.

Bill

Follow @BostonPours

BrewerHIGHLIGHT
Rhinegeist Brewery
Beginnings
Rhinegeist’s story starts at the turn of the 19th century in Cincinnati’s
Over-the-Rhine (OTR) neighborhood. Christian Moerlein, then the city’s
largest brewery, produced over 300,000bbl of beer in OTR annually,
thriving until Prohibition brought an end to the company in the 1920s.
Moerlein’s bottling plant, located in OTR at 1910 Elm Street, laid dormant
for most of the 20th century, in desperate need of a permanent tenant.

brewery’s history. Anchored by its robust
self-distribution model in Ohio and rapidly
expanding business in Kentucky, Rhinegeist
tripled production again in 2015, selling
over 31,000bbl.

Enter Rhinegeist co-founder Bob Bonder, who moved to Cincinnati in
2007 to build out his budding coffee business. Bob, an entrepreneur at
heart, discovered Moerlein’s vacant brewing facility in 2012, deciding
then and there to build his own brewery at 1910 Elm Street.

Entering 2016, Rhinegeist decided to
test its mettle on the East Coast. Working
with Massachusetts Beverage Alliance,
the brewery expanded distribution of its
Cidergeist brand — and, eventually, its
entire craft beer portfolio — to the Bay
State. Back in Cincinnati, Rhinegeist
pumped out 96 different beers, opened a
rooftop deck, and saw its staff balloon from
50 to 200. By the end of 2016, bolstered
by sales in Massachusetts, production
increased by 80% to over 57,000bbl for
the year.

Building a Team
Bob’s first call was to friend Bryant Goulding, a silver-tongued dreamer
busy selling craft beer on the West Coast, who Bob convinced to come
take a look at the space. Where some might have seen an empty
and defunct warehouse, Bryant saw a lifeless brewery itching to start
pumping out some hoppy IPAs. Bob had himself a co-founder.
Next, Bob and Bryant brought on brewing gurus Jim Matt and Luke
Cole to spearhead production, and added Dennis Kramer-Wine — a
route-building man-of-action —to head up Rhinegeist’s self-distribution
apparatus. These five minds came together and, in June 2013,
Rhinegeist brewed its first batch of beer.

Regional Expansion

Cincinnatians, intrigued by the new brewer on the block, began visiting
Rhinegeist’s vast taproom in droves, sampling early favorites (and current
staples) like Truth (IPA) and Cougar (Blonde Ale). Rhinegeist quickly
expanded its distribution within Ohio and into parts of Kentucky, investing
in canning equipment and jazzing up its taproom experience with
cornhole, whiffle ball, yoga, etc., along the way. By the end of 2014,
Rhinegeist had tripled its production, selling over 10,000bbl.

So far in 2017 the good times have
continued. Rhinegeist expanded its
year‑round can lineup to six, highlighted
by new additions Bubbles (Rosé Ale) and
Knowledge (Imperial IPA), and continues
to build out its rarity sour and barrel aged
beer program. Geographic growth has
continued, as well; Rhinegeist entered
Pittsburgh, PA, in March and Indianapolis,
IN in July, and will be focusing on expansion
in each market for the rest of the year.

2015 brought more exciting developments. On the production side, 76
different beers were brewed, innovation made possible by a hard working
production team and the installation of a new, 60bbl brewhouse. One
of those beers, Sherry Barrel Aged Ink, captured a silver medal at the
Great American Beer Festival (GABF), the first GABF hardware in the

For more updates and info about Rhinegeist
Brewery, follow them on social media
@rhinegeist and check out their newsletter
(www.rhinegeist.com/connect#newsletter)
and blog (www.rhinegeist.com/blog).

Early Growth
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CoverSTORY
Blue Moon A-Rising
In 2017, sales of Blue Moon Belgian White, the country’s largest craft brand, were up 9% according to I.R.I.
Now, as the brand’s newest release Blue Moon Mango Wheat begins its ascent, some say it has the star power
to “eclipse” the original.

C

HOOSING WHICH BEERS WILL DELIGHT YOUR CUSTOMERS AND
drive sales can be a difficult and confusing task nowadays. Beer
styles and releases have never been more varied or outrageous.
Beer drinkers are more adventurous and more finicky than ever before.
And there is an endless stream of new beers and breweries popping up
every day. With our business changing at breakneck speed, it’s hard to
remember how this all got started – not to mention the trailblazing beers
that were there at the beginning and continue to drive volume today.
Once in a Blue Moon
One such beer appeared in 1995. After receiving his PhD in brewing
at a prestigious Belgian school, master brewer Keith Villa returned to
Denver’s Sandlot Brewery located in Coors Field, home of the Colorado
Rockies, and dreamed up the Belgian-style wheat ale that would end
up taking America by storm: Blue Moon. “At that time, drinkers weren’t
necessarily used to seeing a hazy beer, much less one garnished with an
orange,” explains Cris Rivera, Blue Moon’s National Craft Director. “But,
once they tried it and realized it was not only refreshing, but sessionable
and delicious, people became more open-minded to trying other unique
styles of beer.”
By today’s standards, Villa’s Blue Moon Belgian White is thought of as
a “gateway beer” – one that helps drinkers transition from approachable
domestics like Coors Light to the world of craft, where IBUs and exotic
hops reign supreme. But at the time, this craft brewer’s recipe was truly
revolutionary. “Blue Moon opened American drinkers’ minds to what was
possible when it came to great tasting beer, allowing them to accept
twists to what was, up to that point, considered ‘normal’,” says Rivera.
More than 20 years later, the creative brewers at Blue Moon continue to
deliver on their mission to brew interesting, sessionable, American wheat
beers, like Mango Wheat and Cinnamon Horchata.
Blue Moon Mango Wheat Lands a GABF Silver Medal
After experimenting with limited releases and seasonal offerings for
several years (Cappuccino Stout, Belgian Table Pils, White IPA) the folks
at Blue Moon decided to focus on what they do best… making flat-out
stellar wheat beers. And wouldn’t you know it? They hit a homerun. “Our
Mango Wheat earned a silver medal at the Great American Beer Festival
and was a huge hit at the brewery,” says Rivera. “So we knew our fans
across the country would love it too.”
Following the success of Mango
Wheat, now available year-round,
the team at Blue Moon conjured
up another outstanding beer: their
new winter seasonal, Blue Moon
Pacific Apricot Wheat.
As with his original recipe, Villa got
the inspiration for this new beer while
traveling abroad. Rivera explains,
“He got the idea for this refreshing,
2
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aromatic beer, while vacationing in
Scandinavia. One day as he passed by an
artisanal bakery, the smell of freshly baked
bread with cardamom filled the air. That
scent inspired Keith to brew a beer with
fresh apricots and a touch of cardamom.”
This winter seasonal has already proved
to be a perfect alternative to heavy stouts
and porters.
New Year, New Look
A good brewery doesn’t just innovate by
brewing new beers, a good brewery looks at
every aspect of their business with an eye
for reinvention – and that’s exactly what
Blue Moon did for its packaging in 2018.
“Packaging evolutions allow Blue Moon to
play in more occasions and offer additional
value to our drinkers,” says Rivera. Cans
have become the format of choice for
younger drinkers. So this year, Blue Moon
will replace the 12-pack can package
with a 15-pack. “We’ll be launching the
15-pack cans just in time for summertime
get‑togethers.”
Reaching a Diverse Audience
Blue Moon is also well positioned to combat
a growing concern in the beer industry –
younger drinkers veering away from beer
as their number one beverage of choice.
Villa and his team will leverage their light,
refreshing wheat beer portfolio to bring those
drinkers back to beer. “We’re excited to reach
spirits drinkers with a new and inventive
mixology program,” says Rivera. “Nationally,
we’ll be introducing four Blue Moon cocktail
recipes to get people thinking a little
differently about our beer and cocktails.”

CoverSTORY
Blue Moon: Selling the Portfolio
Like any dynamic brewery, Blue Moon’s portfolio is
always in flux – new beers, new packages and new
additions to their core lineup. Check out what’s on
the docket for 2018.

Year-round Releases
And as luck would have it, 2018 will also
provide a once-in-a-blue-moon marketing
opportunity. “Believe it or not, in 2018
there will be not one, but two blue moons
in one calendar year, which is extremely
rare,” says Rivera. With the first happening
January 31st and the second in late March,
Blue Moon will celebrate these lunar events
with a program called “Double Blue Moon”
featuring themed Snapchat filters and other
interactive elements still in development.

Belgian White
Mango Wheat
Cinnamon Horchata
Share Pack Variety

New Packages
Belgian White 24 oz. Cans
Belgian White 15-pack Cans

Remaining True To Their Craft Roots

Brewer’s Select Seasonals

While there is no doubt Blue Moon is a
global player in the beer game, they still
find ways to keep that crafty mindset that
led to their groundbreaking Belgian-style
wheat ale back in 1995. Just last year,
they opened a brand new brewery and
restaurant in Denver’s River North Art
District (also known as RiNo). “We like to
say that our RiNo brewery is our dedicated
canvas for creating, testing and enjoying
new Blue Moon beers,” adds Rivera.

Summer Honey Wheat

The new brewpub harkens back to the
scrappy, innovative attitude that put Blue
Moon on the map. This 20-barrel brewhouse
is where Blue Moon develops their
experimental, super-limited batches you won’t
find anywhere else – well, unless it happens to
be a huge hit with the locals. “Mango Wheat
got its start at RiNo,” Rivera says. “People
loved it, so we released it nationally. Our new
brewery is a great place for us to allow fans
to sample new beers and determine what
specialties we might offer nationally.”
With more than 24 one-of-a-kind beers
rotating on and off their RiNo taps at any
given time, and with runaway hits like
Mango Wheat and Pacific Apricot Wheat,
you can bet that Blue Moon will have more
surprises in store for their fans down the
line. “Over the years, we’ve delivered on our
mission to innovate and brew the absolute
best wheat beers for our fans, and there’s
still so much more we’re excited to explore.”

Harvest Pumpkin Wheat
Pacific Apricot Wheat

Blue Moon Mango Wheat
on Draught
Blue Moon Mango Wheat draught will
debut on March 1st, in time for the 2nd
actual Blue Moon of 2018 that will
occur on March 31st.

Did You Know?
First brewed at the Sandlot Brewery in Coors Field
Baseball Stadium, Blue Moon Belgian White’s
original name was Belly Slide Belgian White.
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Off-PremiseSPOTLIGHT
Quincy and Weymouth
Quick 6 Package Stores

W

E SAT DOWN WITH TARLOCHAN GIDDA, HIS TWIN BROTHER,
Raginder “Goga” Singh, and their three sons: Gurminder “G”;
Jaspreet “Jass”; and Pardeep “Deep”, who collectively own and
operate the Quincy and Weymouth Quick 6 package stores. They also
own Taj Modern Indian Cuisine, a restaurant on 3A directly across from
the Weymouth Quick 6 location. Halfway through our conversation we
were joined by Gidda and Goga’s mother, Gurbachan “Mom” Kaur, and
Maher Singh, the youngest member of the family.
Heady Times (HT): How did you get into this business?
Gidda (G): I was working for people out in Arlington who owned a
liquor store and a restaurant; my brother was working at a restaurant
on Newbury Street as well as driving a cab. In 2004 this store and the
Quincy store were for sale and my brother and I jumped on it. A couple
of years ago we bought out our partners in the Quincy location and we
also bought the restaurant across the street. There have been a lot of
ups and downs, but we’re lucky to have our whole family working in the
businesses.
HT: [To G, Jass, and Deep] So you guys grew up being in the stores
then started helping your dads run them?
G: Not at first. We helped out when we were younger in addition to
school and our other part-time jobs. At the time when we came back
here we were at full time corporate jobs. He (Jass) was at JetBlue, I was
at Staples. We decided to leave our careers there and come over here
and focus on the family businesses. Each one of us loosely runs one of
the locations, but we all help where needed. If they get overwhelmed at
the restaurant, we’ll go across the street to give them a hand.
HT: There must be a lot of back and forth across 3A from the store
to the restaurant.
Gidda: Yeah, it’s kind of like Frogger sometimes.
HT: Is it hard working with your family all the time?
G: We hate each other some days. [laughs] We get along though, and if
there are ever any differences we leave them at the store at the end of
the day and go home and have a beer.
HT: Speaking of beer, how do you decide which selections you’ll
carry?
G: Jass does a lot of the research in terms of craft beer. He’ll go to the
breweries, he tries to keep current with what’s new. If we like the product
and we believe in the company, we’ll take it in. We expanded our craft
section in the Weymouth store, and that’s been doing very well. We’ve
noticed a lot of new faces coming in and checking out the shelves and
the cooler to see what we have.
Jass: I had discovered Greater Good on a trip out to Western MA and
I was so excited when I found out they were being carried out here, we
can’t keep that in stock. Castle Island does very well, and the Revolution
League of Heroes IPA can variety pack is flying. On the macro side we’ve
pretty much doubled our Coors Light 12 pack sales; we’ve had some
people making the switch over to those.
4
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Deep: Cider too, we never thought we’d
have a whole door of cider.
Jass: Yeah, ciders are in. We get a lot of
people looking for different Angry Orchard
styles and Woodchuck’s going strong.
HT: I see you also have a pretty healthy
spirits section, too.
G: We’ve been expanding our selection
and gravitating towards brands that make
a quality product and have a story to tell.
That story aspect goes a long way in selling.
HT: Any brands in particular?
Everyone: Molly’s!
Deep: The Molly’s people came here to see
our store because we were selling so much
of it, we’d go through like, cases in a week.
G: Meeting them made us want to sell their
product even more. Having that personal
relationship with your customer makes
your business relationship even more
valuable, that’s what we try to cultivate with
our customers.
Deep: We have really loyal customers,
people come up from all over the South
Shore to come to the restaurant. We have
regulars who live in the Cape.
Goga: It’s quality and service.
G: And Goga’s cooking.
Gidda: And Mom’s there, everybody loves
mom.
G: A lot of time we have people popping in
one of the stores or the restaurant just to
say hi. We have a great relationship with
the surrounding community; we’ve invested
in them and they’ve invested in us.

On-PremiseSPOTLIGHT
Stats Bar and Grill

W

E SPOKE WITH ANDREW STATIRES, WHO TOGETHER WITH
his brother Jim, own and operate Stats Bar and Grill in
South Boston.

Heady Times (HT): How did you get involved in the industry?
Andrew Statires (AS): Well, we grew up in the business. There’s a
big family restaurant up in New Hampshire that our great-grandfather
started about 100 years ago and it’s been in our family the whole time.
It started out as a candy shop/homemade ice cream place and at this
point there’s 400 seats, a banquet area, the whole nine yards. My
parents have owned a couple of other places that my brother and I have
worked in as well.
HT: What was the path that led you to opening Stats?
AS: Jim and I went to school out in San Diego. We were living there
post-college when we opened our first place, a small deli. We had that
for a couple of years, then ended up moving back to Boston and opened
Stats in 2010.
HT: What made you choose South Boston as a location?
AS: When we first opened Stats, Southie was just starting to pop
and turn into the neighborhood it is today. At the time we started the
buildout the neighborhood was still great, but the rest of the city hadn’t
yet caught wind just how good of a place it is. The development of the
Seaport really bridged the gap between that side of the water and here.
A lot of people would assume that the Seaport is a big competitor of
ours but it’s more of a bounce back and forth type of situation. When
we first opened 95% of our customers lived here in Southie. Now on any
given weekend day or night you see Ubers coming over the bridge from
Somerville, Cambridge, Boston. People are making the neighborhood
a destination.
HT: Why do you think that is?
AS: When Jim and I lived in San Diego we used to go out on Sundays
all the time, especially to go watch football. It was a big deal out there.
The term “Sunday Funday” was just ingrained in us. When we moved
back here, we really didn’t see that anywhere in Boston. Jim was very
adamant when we opened that we were going to push football Sundays
and turn it almost into a Saturday night atmosphere. I like to think – and
I’m not saying we invented Sunday Fundays here in Boston – but I like
to think we played a huge role in getting Sundays to basically be the
biggest day of the week over here in Southie. At 11 in the morning there
are lines forming here, at Lincoln, Loco, Capo. It’s all about brunch,
football, beer, Mimosas, and Bloody Marys, and it’s all day long. It’s
what we’ve become known for, but really from Friday night through the
weekend Southie’s just slammed.
HT: What products have you taken in that have surprised you with
their success?
AS: I don’t get surprised too often. When Angry Orchard came out about
six years back, I never would have thought a cider do that much volume.
Now it’s one of our best-selling drafts and we feature it in a cider
cocktail with rum and vodka that’s really popular. One brand that I used
to think of as a summer drinker but I’ve noticed has blown up tenfold not

only here but everywhere in Southie over
the past couple of years is Corona. The
branding and marketing that Corona did
especially with Corona Light really spoke to
everyone, especially guys. We go through a
ton of that, and year-round. It just flies.
HT: What would you say your focus is?
AS: When we first opened we could do no
wrong for two or three years. We were the
new spot in town, Southie was just blowing
up, we could have had all our draft lines
just pouring Guinness and people would
have been happy with that. We hit that
third year and that’s when we refocused.
We started honing in on our core crowd and
what they’re looking for. In doing that we’ve
cemented ourselves as their destination
spot. When they walk through the door
they’re not thinking about what they want
to drink; they’re more focused on who’s
going to be here, what everyone’s talking
about, and having fun with their friends.
Our kitchen and our bar both turn out an
excellent product and there’s a lot of effort
that goes into that, but our focus is on the
atmosphere and the overall experience that
our customers have. When they leave this
place we’re just as concerned with them
saying “I had a great meal” as “I had a
great time”. We like throwing a party, and
we like to think we do a pretty good job
of it.
www.burkedist.com HeadyTimes v.8
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NewPRODUCTS
Asahi Dry Black
Using the same yeast and brewing techniques
as Asahi Super Dry, Dry Black is the first dry
style dark lager. A highly attenuated dark
lager that blends together the rich aroma
and flavor of roasted malts with a dry finish.
ABV: 5.5% Package: 334 ml bottles
Availability: Year‑round, beginning in January

Ballast Point
Bonito Blonde
Now Available in Cans
Ballast Point Fathom IPA
This west-coast IPA is crisp and clean with
a touch of malt on the surface with an
ocean of zesty orange and piney hops
below resulting in a refreshing and easydrinking IPA with just the right amount
of depth. ABV: 6% Packages: 12 oz.
cans and 22 oz. cans Availability: Now,
year‑round

Ballast Point
Victory at Sea
This Imperial porter is a bold, smooth brew with
just the right amount of sweetness infused
with whole vanilla beans and San Diegobased Caffe Calabria coffee beans. The subtle
roasted notes and minimal acidity of the cold
brewed coffee balance perfectly with sweet
caramel undertones of the malt. ABV: 10%
Packages: 12 oz. bottles and draught
Availability: Now, year‑round

Baxter Hop Tryst
This drinkable IPA combines Azacca Vic Secret, Ella,
Mosaic, Citra and Calypso hops to bring aromatic notes
of lemon, orange and pineapple while
keeping the body of the beer light and
crisp. A touch of flaked oats leave a
hint of body while the first wort hoping
adds a smooth, mellow bitterness.
Aggressive hopping at the end of the
brewing process combined with lavish
dry hoping really blow the top of this
odoriferous citrus bomb. ABV: 6.4%
Packages: 16 oz. cans and draught
Availability: Now, year‑round

6
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Boulevard Smokestack Series
Now Available in Six-Packs
Three year‑round Smokestack
Series beers are now
available in six-pack,
12 oz. bottles
including: Tank 7
Farmhouse Ale,
The Sixth Glass
Quadrupel Ale and
Dark Truth Imperial Stout.

Boulevard Bourbon Barrel Quad
After primary fermentation, this
abbey-style quadrupel is placed into
a number of oak bourbon barrels,
where it ages for varying lengths of
time. Additionally, some of these
barrels receive an infusion of tart
Oregon cherries. Carefully selected
barrels are then blended before
bottling. The effect of barrel aging
on this warming, full-bodied brew
is quite remarkable: the cherry
characteristics become much
more subtle, while toffee and vanilla
notes come to the fore. A lingering trace
of bourbon aroma enlivens the plummy, estery nose.
ABV: 11.8% Package: 12 oz. bottles Availability: Now,
year‑round

Boulevard Whiskey Barrel Stout
Over-the-top, but surprisingly approachable, this twist
on the classic style starts with several types of malted
barley, rye, oats and wheat. Robust fl avors of vanilla,
espresso, whiskey, chocolate and roasted grain are
balanced by hints of date and plum, with just enough
hops to round it all out. Roughly one-third of the
final blend is freshly brewed beer; the rest is aged
for up to a year (or more!) in both first and seconduse whiskey casks. ABV: 11.8%
Package: 12 oz. bottles
Availability: Now,
year‑round

NewPRODUCTS
Corona Premier
Corona Premier is a sophisticated new
choice for consumers who are looking
for an elevated light beer experience.
It’s a perfectly balanced, sessionable,
premium light beer with an exceptionally
smooth taste. And with 2.6 grams of
carbs and 90 calories, Corona Premier
is ideal for consumers who want
refreshment, without being weighed
down. ABV: 4% Packages: 12 oz.
bottles, 12 oz. cans and 24 oz. cans
Availability: Year‑round, beginning in March

Pacifico 12 oz. Cans
Previously available in 12 oz. bottles, 24 oz.
cans and draught, Pacifico will soon be
available in 12 oz. cans as well. This easydrinking lager is made of high-quality malts,
resulting in a crisp, hearty lager, with a taste
profile of grass-citrus &
ocean mist and a malty
hop accent. Its quality, style and
independent spirit appeal to all
beer drinkers, particularly those
who love craft beer. ABV: 4.4%
Availability: Year‑round, beginning
in March

Fürstenberg Black Forest Pils
Fürstenberg’s brewing tradition dates back to 1283
when this beer was first enjoyed in the Black Forest
region in southwestern Germany. Bright golden in
color, Black Forest Pilsner is crisp, smooth and
refreshing with distinctive hop notes and a bitter
finish. The distinguished green label and creative
design reflect the history and culture of the Black
Forest. ABV: 4.8% Packages: 12 oz. bottles
and draught Availability: Year‑round, beginning
in January

Magners Original
Carbonation Change
Due to recent changes in cider carbonation
laws, the carbonation level of Magners Original
is now higher to match the carbonation level
of Bulmers in Ireland. All Magners Original
packages are effected by the change (12 oz.
bottles, 16.9 oz. cans and draught). The
carbonation of Magners Pear did not change.
Authenticity is at the core of the Magners
brand and they believe this change enhances
the taste of the liquid.

Mike’s HARDER Variety Pack
This exciting new variety pack
features 16 oz. cans of:
Mike’s HARDER Lemonade,
Strawberry, Blood Orange
and Purple Grape. The
multipack offers the
opportunity to upsell HARDER
consumers to a pantry-loading purchase of 8 pack cans.
Availability: Year‑round, beginning in January

Less Calories for
White Claw Hard Seltzer
White Claw Seltzer Works will be reducing
the calorie count in White Claw Hard
Seltzer 12 oz. and 19.2 oz. cans from
110 to 100 calories starting January 1st.
This will be done by reducing the amount
of pure cane sugar and increasing the natural
flavors. White Claw Hard Seltzer will continue to contain
only natural flavors and no artificial sweeteners, but with
less calories. White Claw’s alcohol base will remain the
same and is still the cleanest, gluten-free alcohol base
possible, with no crystalline fructose, dietary fiber or
preservatives added.

White Claw Hard Seltzer
19.2 oz. Cans
This winter, White Claw Black Cherry
and Ruby Grapefruit will be available
in 19.2 oz. cans. These 12 packs
are perfect for consumers looking
for smaller pack offerings and single
serve options. 73% of consumers say
packaging options that are portable
are important to them and millennials
who live active lifestyles are looking
for convenient packages. ABV: 5%
Availability: Year‑round, beginning in January

Labatt Blue
USA Hockey Jersey Cans
Available in January and February,
Labatt Blue and Labatt
Blue Light will feature
18-packs of USA hockey
jersey edition cans!
ABV: 5% Package: 12 oz.
cans, 18-pack
Availability: January
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NewPRODUCTS
Moosehead New Packaging

Pabst American Pale Ale

Moosehead
Pale Ale

Backed by more than 170 years of brewing experience,
Pabst American Pale Ale celebrates the kind of success
achieved only through hard work and an unwillingness
to settle. This All-American brew is crafted in the same
way. A sessionable Ale brewed with Columbus, Liberty,
and Cascade hops that
deliver a refreshing bitterness
with a bright citrus flavor.
ABV: 5% Packages: 12 oz.
cans, 16 oz. cans and
draught Availability: February

A true topfermented ale,
Moosehead
Pale Ale is
medium-bodied
and fermented at warmer temperatures
to impart its floral aromatics. ABV: 5%
Package: 473 ml cans Availability: Now!

Otter Creek Ella

Shipyard Finder

This crisp, hoppy lager is dry-hopped with
Ella hops to deliver a punch of grapefruit
and tropical fruit flavors. ABV: 5.5%
Packages: 12 oz. cans 18-pack
and draught Availability: Year‑round,
beginning in January

This mouthwatering New England Style
IPA has a hazy appearance and a creamy
mouthfeel. The Citra, Mosaic and El
Dorado hops create a drinkable, juicy ale
with flavors of grapefruit, orange peel and
lemongrass. Finder finishes with a slight
bitterness and notes of tropical sweet
nice. ABV: 6.4% Package: 16 oz. cans
Availability: Now!

Otter Creak Can Jam
Coming in January, this new variety pack including:
Free Flow IPA, Ella Hoppy Lager and Orange
Dream Cream Ale replaces the Otter Creek Mixed
Bag Variety Pack. ABV: Varies Package: 12 oz. cans
Availability: January

Peak Organic Presents
High Ball Cider Cocktails
The Highball Cider Cocktails are a tour of superlative
flavor experimentation – fusing crisp and refreshing
organic cider with unique craft cocktail treatments
heralded by the industry’s most cutting edge bartenders.
Grapefruit Paloma, grapefruit and lime treatment that
crafts a stellar balance of tart and sweet.

Not Your Father’s Fruit Punch
Fruit Punch was conceived by
the men working the ships of the
British East India Company in the
17th century. AS the weather turned
warm, the beer on board became
rancid and flat; they turned to a
mixture of rum, citrus and spices
to satisfy their thirst. Not Your
Father’s Fruit Punch delivers on the
crafted notes of exotic fruits and
citrus notes in its recognizable red
color. ABV: 5% Packages: 12 oz.
bottles and 24 oz. cans
Availability: Year‑round, beginning
in February

8
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Mint Lime, draws inspiration from a finely crafted mojito
- with its potent blend of lime and mint. It’s bright
and aromatic, with a tangy citrus burst that is wildly
refreshing.
Ginger Mule, a clear nod to the Moscow mule,
with ginger from Charlie’s Redhouse Farm as the
centerpiece, which creates the perfect balance of spice
and sweetness. ABV: 6.9% Package: 16 oz. cans
Availability: Now, year‑round

NewPRODUCTS
Samuel Adams Sam ’76
This totally new beer style from the
independent, American craft brewer,
Samuel Adams is brewed with a
single goal in mind: to give you a beer
that’s uniquely drinkable, flavorful and
aromatic. The final recipe, made with
ale and lager yeast, is the perfect
balance of a light-bodied, smooth beer with a slightly
juicy flavor and tropical & citrus aroma. ABV: 4.7%
Packages: 12 oz. cans, 16 oz. cans and draught
Availability: Year‑round; cans in January, draught
in April

Samuel Adams
Rebel Anytime IPA
This beer’s huge citrus
hop aroma gives way to
grapefruit, tropical fruit
and floral notes. The lightbodied mouth feel balances
the hops for a bright, crisp
IPA that’s perfect anytime,
whether you’re unwinding
after work or enjoying a day at the
beach. ABV: 4.7% Package: 12 oz. cans
Availability: Year‑round, beginning in April

Samuel Adams
New England IPA
Unlike classic American IPAs, New England
IPAs are purposely unfiltered, providing a
burst of fruited hop aroma and a luscious
mouth feel. Sam Adams’ version has a
delightful, citrusy hop flavor that isn’t overly
bitter, with a clean, smooth finish that
will leave drinkers wanting another sip.
ABV: 6.8% Packages: 16 oz. cans and
draught Availability: Year‑round; draught
now, cans in January

Angry Orchard Rosé Hard Cider
Angry Orchard Rosé uses a combination of
hibiscus and fresh juice from rare, red-fleshed
apples sourced in France. This cider has a
floral aroma, is apple forward in taste and
complemented by refreshing, light tannins,
similar to semi-dry wine. ABV: 5.5%
Packages: 12 oz. bottles and
draught Availability: Year‑round,
beginning in February

Truly Spiked & Sparkling
Wild Berry
The more, the berrier with Truly
Wild Berry. A mix of strawberries
and raspberries from California,
with Marion blackberries,
brings the natural sweetness
and juiciness of fresh-picked
berries to this refreshing blend,
complete with a bubbly mouth
feel and clean finish. ABV: 5% Package: 12 oz. slim
cans only (also available in the Truly Berry Mix Pack)
Availability: Year‑round, beginning in February

Truly Spiked & Sparkling
Berry Mix Pack
Truly’s new Berry Mix Pack
includes a wonderful mix of
spiked & sparkling seltzers:
Wild Berry, Blueberry
& Acai, Raspberry &
Lime and Pomegranate.
Availability: Year‑round,
beginning in February

Twisted Tea Light
The same Twisted Tea taste made with real iced tea but
with only 115 calories! ABV: 4% Packages: 12 oz. and
24 oz. cans Availability: Now, year‑round

Shiner Light Blonde
Shiner Light Blonde is light done
right. Don’t ask how Shiner packed
so much flavor into just 99 calories –
they’re not telling. This smooth, easydrinking beer is brewed with the same
handcrafted, small-batch pride you
expect from the Texas-based brewery.
ABV: 4.2% Package: 12 oz. bottles
Availability: Year‑round, beginning
in March
www.burkedist.com HeadyTimes v.8
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NewPRODUCTS
Two Hats

Redd’s Wicked Watermelon

What do you get when you add a hint of fruit flavor
to crisp, light beer? You get good, cheap beer. Wait,
what? You actually get new Two Hats beer in two
tasty flavors – pineapple and lime.

Redd’s Wicked is adding a new, year‑round flavor
to its wicked family. Infusing watermelon with crisp
apple for an intensity that starts strong and finishes
smooth, new Wicked Watermelon is the ultimate
refreshment for anyone looking to get a little wicked.
ABV: 8% Package: 24 oz. cans
Availability: Year‑round, beginning
in March

Two Hats Pineapple
Well-balanced, with the hint of all-natural
pineapple complementing the malt notes, Two
Hats Pineapple has a crisp, clean and refreshing
finish. ABV: 4.2% Package: 16 oz. cans
Availability: Year‑round, beginning in February

Two Hats Lime
Light-bodied and smooth, Two Hats Lime is wellbalanced, with the hint of all-natural lime that
easily complements the malt notes in the beer.
ABV: 4.2% Package: 16 oz. cans
Availability: Year‑round, beginning
in February

Henry’s Hard Sparkling Water
Gets a New Look
Henry’s Hard Sparkling is popping back onto shelves
with a bright and bubbly new look of its own – in slim
cans. Now that this spiked water has a new shape, it’s
ready to mingle with all the devoted sparkling water
drinkers out there. ABV: 4.2% Package: 12 oz. cans
Availability: Year‑round, beginning in March

Steel Reserve Spiked Blue Razz
Introducing Spiked Blue Razz — the
newest offering from Steel Reserve’s
Alloy Series. With tastes of bold berry
with hints of lemon leaves a lingering,
sweet finish, this high-octane electric
blue liquid is sure to shock taste
buds. ABV: 8% Package: 24 oz. cans
Availability: January

Arnold Palmer Half & Half
Inspired by the classic Arnold Palmer
blend of half-iced tea and half lemonade,
MillerCoors in partnership with AriZona
Beverages is bringing Arnold Palmer Spiked
to consumers (and select golf courses)
in 2018. With notes of real lemon and
subtle herbal tea, this spiked beverage
is perfectly balanced with a hint of
tartness and a refreshing finish. ABV: 5%
Packages: 24 oz. cans and 12 oz. slim
cans Availability: Year‑round, beginning
in February
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Henry’s
Hard Lemon-Lime Soda
Henry’s is once again treating its drinkers
to a taste of times gone by. Launching in
2018, Henry’s Hard Lemon-Lime Soda has a
refreshing lemon-lime, tart taste balanced by
a moderate confectionary sweetness.
ABV: 4.2% Package: 12 oz.
bottles Availability: Year‑round,
beginning in January

SeasonalSELECTIONS
When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are
available in limited or extremely limited quantities.
Breweries only produce a certain amount of their
specialty beers and Burke does all they can to get as
much product as possible. In addition, this publication
is compiled months prior to the decision made by the
brewery to allocate their products to the wholesaler.
Variations in production for some of these limited
release offerings will fluctuate, resulting in lower
quantities than anticipated.
If you are interested in something you see in this
publication and it is out of stock when you place your
order, please contact your Burke Sales Representative
to discuss a similar option.

Leinenkugel’s Explorer Pack
The Leinenkugel’s Explorer Pack is
back with new beers to explore
this spring. This popular variety
pack features: Pomegranate
Shandy, Creamy Dark,
Snowdrift Vanilla Porter and
Special Edition Northwoods
Lager. Package: 12 oz. bottles
Availability: January

Leinenkugel’s
Orange Shandy
The people spoke and Leine’s listened —
Orange Shandy is finally debuting its very
own packaging. After much success as a
flavor in the Variety Packs, Leinenkugel’s
Orange Shandy is hitting shelves in its own
6-pack, just in time for spring. ABV: 4.2%
Package: 12 oz. bottles Availability: March

Leinenkugel’s Shandy Sampler
Leinenkugel’s Shandy Sampler
is back with a delicious offering
of some of Lenie’s favorites:
Lemon Berry Shandy, Orange
Shandy, Pomegranate Shandy
and Grapefruit Shandy. It’s
the perfect mix of Shandy
favorites to share with friends.
ABV: Varies Package: 12 oz.
cans Availability: January

Redd’s Limited Pick
Strawberry Ale
Due to high demand, Redd’s is bringing back
their popular Strawberry Ale, just in time for
spring. Strawberry Ale has a deep golden hue
with a sweet strawberry aroma & taste and
a crisp clean finish, with a hint of apple. This
Limited Pick flavor is the perfect beer to sip
all season. ABV: 5% Package: 12 oz. bottles
Availability: March

Redd’s Wicked
Strawberry Kiwi
After much success in 2017, Redd’s Wicked
Strawberry Kiwi is making a wicked comeback
this spring. Wicked fans can ramp up the
night with this bold, daring flavor for a
limited time. ABV: 8% Package: 24 oz.
cans Availability: March

Henry’s Hard Sparkling
Strawberry Kiwi
Just in time for the New Year, Henry’s Hard
Sparkling is launching a new, limited-edition,
strawberry kiwi flavor. But don’t look for this
new sparkling water in bottles, Henry’s Hard
Sparkling is now available in newly-designed
slim cans. ABV: 4.2% Package: 12 oz. cans
Availability: March

Castle Island Mosaic Pils
Crisp and crushable, this dry-hopped pilsner
taps the fruity, floral and funkified powers
of Mosaic hops and the light, clean bready
flavors of German pilsner malt and white
wheat. ABV: 4.7% Packages: 16 oz.
cans and draught Availability: Limited
quantities in February, please ask your
Sales Representative

Far from The Tree Patch
Patch is a spring cider made once a year
with sweet, ripe strawberries and fresh,
aromatic basil. Gluten free. ABV: 8%
Packages: 16 oz. cans and draught
Availability: February
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SeasonalSELECTIONS
Innis & Gunn Kindred Spirits
This new limited edition Irish Whiskey is a
collaboration between Innis & Gunn and
Tullamore D.E.W. Irish Whiskey Distillers.
This Scottish stout is aged in Irish
Whiskey barrels creating a rich, flavorpacked beer with notes of dark chocolate,
coffee and treacle with delicious
hints of vanilla and oak. ABV: 6.1%
Packages: 330 ml bottles and draught
Availability: Now!

Ithaca Raspberry Soiree
This spring sour showcases
the naturally flavor-packed
raspberry with a unique and
refreshing beer that strikes
a perfect balance between
tart and sweet. ABV: 4.2%
Packages: 12 oz. bottles and
draught Availability: Now!

Long Trail Trail Vision
An untracked trail of cascade and
centennial hops provides noes of
citrus, floral and spice that break
through a smooth malt profile in this
crisp American Pale Ale. ABV: 5%
Packages: 12 oz. bottles and
draught Availability: January

Long Trail Survival Pack
This “Trail Essentials” Survival
Pack includes three Long Trail
Ales: Green Blaze IPA, Double
Bag and Trail Vision. ABV: Varies
Package: 12 oz. bottles
Availability: January

Long Trail Triple Bag
Back by popular demand, this complex ale
features a growing-season’s worth of malts,
yielding a rich, malty ale with balancing but
not intense bitterness. This is a small-batch
beer brewed using only the first running
of the mash. Mild dry-hopping graces the
beer with pleasantly hoppy, fruity aromatics.
ABV: 11% Package: 12 oz. bottles
Availability: Limited quantities in January
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Limited Edition
Guinness Gilroy Sloth Cans
This winter, Guinness Draught Stout will
be available in special, limited edition
collectible cans, celebrating the famed
Guinness campaigns of the 1930s and
’50s. These iconic images will surprise and
delight consumers and drive incremental
sales of Guinness. Package: 14.9 oz.
cans Availability: January

Mike’s HARDER Watermelon
Hold on for an intensely refreshing blend of
ripe, juicy watermelon and tart lemonade.
The liquid is dark pink in color and the
aroma is of freshly-cut, ripe watermelons.
Unlike the overly sweet, candy-like profile
of other watermelon beverages, HARDER
Watermelon delivers an authentic, mouthwatering watermelon taste before finishing
clean, with no lingering sweetness.
HARDER Watermelon is here for a good
time, not for a long time, so get it
before it’s gone! ABV: 8% Package: 23.5 oz. cans
Availability: January

Notch Slanted & Enchanted
A traditional German Pale Lager with
nontraditional hopping, the newer German
hop varieties Hallertau Blanc and Grüngeist
provide aromas of pineapple, grape, and
passionfruit. This slightly slanted take on the
tradition of German lager brewing yields a
session lager with depth of flavor yet built for
multiple pints. ABV: 4.4% Packages: 16 oz.
cans and draught Availability: Now!

Notch Zwickel Beer
A German unfiltered Pale Lager brewed with
German grain and hopped with Sterling and
Spalt. The beer is unfiltered and unfined so
it will give slightly hazy appearance from a
combination of yeast and protein, both of
which are delicious. Aroma is bready from
the German malt, with a touch of pepper
and lemon from the hops. Featuring deep
malt character from a single decoction
with German pils malt, this hazy unfiltered
pale lager is clean, refreshing and herbal.
ABV: 4.5% Packages: 16 oz. cans and
draught Availability: Now!

SeasonalSELECTIONS
Otter Creek Head Charge DIPA

Revolution A Little Crazy

Oats deliver a smooth, hazy body that’s charged up with
loads of Citra, Amarillo and Cascade hops. ABV: 8%
Package: 16 oz. cans Availability: Limited quantities
in January

This pilsner malt base provides
a nice toasty flavor with hints of
caramel and enough fermentable
sugar to make this a rather
sustainable beer. This Belgian style
pale ale has a pilsner malt base
with a little Carapils and Belgian
Caramunic. Hops in the brewhouse
are Magnum, Cascade and Citra with a dry hop blend
of Citra and Cascade. This drives home the aromas of
fresh citrus rind. ABV: 6.7% Packages: 12 oz. cans and
draught Availability: January

Paulaner Best of Munich
Variety Pack
Paulaner’s Hefe-Weizen,
Oktoberfest, Salvator and Lager
beers are leaders in the German
beer category and are brewed
based on the original recipes
perfected nearly 350 years ago!
ABV: Varies Package: 12 oz. bottles
Availability: Limited quantities
in January

Rhinegeist Andromeda
A single-hopped pale ale
featuring Australian galaxy hops,
which features flavors of peach,
orange and freshly cut grass.
ABV: 5.7% Package: 12 oz. cans
Availability: January

Peak Sweet Tarts Cherry Sour Ale
Sweet Tarts Cherry marries crisp, fruity goodness,
with a touch of sour, for an entirely refreshing beer.
The local grown cherries combine
with a rosé-like effervescence
to create a tartness that teases
your taste buds. This one hits you
with the right amount of flavor in
a perfectly light body. ABV: 4.6%
Packages: 12 oz. cans and draught
Availability: January

Revolution League of Heroes
This is the third issue of this IPA variety
pack contains a rotating selection of
Hero-Series IPAs. Each no iteration of
the pack will contain one featured HeroSeries IPA that is debuting through the
League of Heroes pack. ABV: Varies
Package: 12 oz. cans Availability: Now!

Revolution
Amarillo Hero IPA
Amarillo-Hero showcases the hop’s
intense citrus and floral notes. A
simple, delicate malt bill allows the
fruit basket of aromas to take center
stage while a touch of Cascade and
Mandarina layered in amplify this
Hero’s juicy characteristics. Clean bitterness rounds this
beer out resulting in a crisp, refreshing IPA. ABV: 7.2%
Packages: 12 oz. cans and draught Availability: Now!

Rising Tide
Waypoint Coffee Porter
A rich porter featuring notes of coffee,
chocolate, dark fruit, and berries.
Brewed with oats from Maine Grains
for a full body and creamy mouthfeel,
accented by a select blend of coffees
from Tandem Coffee Roasters. ABV: 5%
Packages: 12 oz. cans and draught Availability: Now!

Narragansett Del’s Shandy
A crisp and thirst-quenching combination of ’Gansett’s award-winning Lager with Del’s lemon concentrate,
Del’s Shandy has just the right balance of malty sweetness and citrus tartness. One sip leads to another.
Taste and enjoy for yourself… it’s refreshingly different! ABV: 4.7% Packages: 16 oz. cans
and draught Availability: March
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SeasonalSELECTIONS
Samuel Adams Fresh as Helles
Crisp and refreshing, the soft citrus of orange
blossom adds a bright accent to the slightly
sweet malt notes in this helles lager, leading
to a round, smooth finish. ABV: 5.3%
Packages: 12 oz. bottles and draught
Availability: January

Samuel Adams Cold Snap
Golden and lively, the crisp character
of this unfiltered white ale gets a
kick from a bright blend of spring
spices. Orange peel and plum add
subtle sweetness, while coriander contributes
a peppery bite, creating a refreshing flavor
that signals spring is on its way. ABV: 5.4%
Packages: 12 oz. bottles, 12 oz. cans and
draught Availability: Now

Samuel Adams
American Craft Lagers
The Samuel Adams American Craft Lagers variety pack
offers consumers exclusive, classic and new beers.
The mix includes a range of styles and flavors to satisfy
various palates and preferences: Boston Lager, Fresh
as Helles, Noble Pils, Kellerbier, Coffee Black Lager
and Smoked Lager. Availability: January

Shiner Birthday Beer
109 Farmhouse Rye
In Shiner, TX, they raise their glasses to
tradition. So for Shiner’s 109th birthday,
they’re celebrating with a limited-edition beer
inspired by the homemade brew enjoyed after
a long day in the fields. Shiner Farmhouse
Rye is made with Munich wheat and rye,
then coarsely filtered for a hazy and flavorful
finish. ABV: 4.3% Package: 12 oz. bottles
Availability: January

Two Roads Beer Bus
The Two Roads’ “Beer Bus” 12-pack
features three core style
beers and a limited
release SHOP Series
beer that will feature a
unique hop variety on a
rotating basis. ABV: Varies
Package: 12 oz. cans
Availability: Now!

Two Roads Zero 2 Sixty
Zero 2 Sixty is a
classic IPA with a
moderate tartness that
complements the blend
of Simcoe and Chinook
aroma hops. ABV: 6%
Packages: 12 oz.
cans and bottles
Availability: Now

Lucky Traveler
Blackberry Shandy

Woodchuck
Pear Ginger

Parading into the season is the grand
marshal of spring – Lucky Traveler
Blackberry Shandy. This captivating style
commands attention with its purple hue,
berry aroma and refreshingly fruity flavor.
Don your beads, costumes and all things
green because this beer is brewed for
spring celebrations! Lucky Traveler is an
American craft wheat ale made with
real blackberry for a refreshingly unique
shandy. ABV: 4.4% Packages: 12 oz.
cans and draught Availability: January

Pear Ginger delivers a crisp, pear cider
bursting with fresh ginger. ABV: 5%
Packages: 12 oz. cans and draught
Availability: March
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Spirits
Coole Swan Irish Cream,
Republic of Ireland
Coole Swan Irish Cream is a premium Irish
Cream that until recently was brought back
in suitcases by nearly everyone that tasted it
while visiting Ireland. The reason consumers
are so smitten with this product is because
it uses only the finest ingredients for a
taste that is out of this world. Fresh double
cream from Ireland’s richest dairy lands
is carefully blended with the best natural
vanilla from Madagascar. Even the rich, dark
chocolate has been curated from the best
cacao of the Ivory Coast. Finally, a touch
of Irish Single Malt Whiskey is added for an
unforgettable treat. ABV: 17%

Donegal Estates Irish Whiskey,
Republic of Ireland
Donegal Estates Irish Whiskey is sold in a
familiar green bottle but is unlike any other
Irish Whiskey. Exceptionally flavorful with a
smooth finish, this whiskey was carefully
double distilled for before being aged in
American oak barrels. Named in honor of
the countless Irish American descendants of
immigrants who came from Donegal County
it has been said that this whiskey has the
personality of the people of Ireland, light
hearted, friendly, sociable, but behind it all,
solid and dependable. ABV: 40%

Molly’s Irish Cream,
Republic of Ireland
Molly’s Irish Cream is currently one of the
best-selling Irish creams in the United
States for good reason; it has all of the
familiar taste of the leading market brand
without the premium price. Produced
in the town of Bailieboro, County Cavan
fully one third of each bottle is fresh
dairy cream! When combined with
chocolate and aged spirits, the result is
a rich, creamy taste that lends itself to
being served on the rocks, in hot coffee
or in a cocktail. ABV: 17%

Señor Sangria
Apple Raspberry Cinnamon
New from Señor Sangria their limited release Apple
Raspberry Cinnamon Sangria which comes in in a 1L
resealable carton. Made from premium red wine, and
all natural ingredients,
Señor Sangria Apple
Raspberry has no added
sugar or preservatives,
and is perfect for
serving over ice.
ABV: 8%

NON ALCOHOLIC
Red Bull & Red Bull SugarFree

Red Bull Editions

Red Bull® Energy Drink is a
functional beverage with a unique
combination of ingredients. It
has been specially developed
for times of increased mental
and physical exertion. Red Bull®
Energy Drink vitalizes body and
mind. Red Bull® Energy Drink
– increases performance
– increases concentration
and reaction speed –
improves vigilance – improves the emotional
status – stimulates metabolism. Red Bull is Energy
Drink is also available in SugarFree. Packages:
4pk 24/8.3 oz., 24/12 oz., 24/8.3 oz. cans

Red Bull Energy Drink now includes the Blue, Green,
Lime SugarFree, Orange, Purple SugarFree and Yellow.
Each flavor combines the boost of Red Bull Energy
Drink with other fruit flavors. Package: 4pk 24/8.3 oz.
cans Availability: Year‑round *Green, Lime SugarFree
and Purple SugarFree are only available in the OffPremise. Please contact your Red Bull Driver Sales
Representative to order.
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Programs
Pacifico Proudly Sponsors Burton
U.S. Open Snowboarding Championships

Modelo
The Official Beer
Sponsor of UFC

In 2018, Pacifico will return to
the slopes for the 6th year as the
“Official Beer Sponsor” of the
Burton U.S. Open Snowboarding
Championships. To leverage this
exciting partnership, there will
be a national retail promotion
with on and off-premise
POS, including a consumer
sweepstakes, where a lucky
winner will attend the 2018
USOS event in Vail, CO. To
activate at retail, Pacifico will be
backed by a 360-degree plan,
with impactful POS, to help drive
consumer demand in both the on
and off-premise.

Don’t miss the Ultimate
Fighting Championship in
Boston on January 20th!

Pacifico 2018 National TV Campaign
For decades, beer lovers
who appreciate Pacifico’s
crispness, drinkability and
unique origin have spread the
word about the brand.
Word of mouth has gotten
Pacifico pretty far, but it will
get an extra boost this year.
For the first time, Pacifico will have a full,
national TV plan in 2018, which will cover every
single market across the U.S.

Celebrate
National
Margarita Day
with a CoronaRita
Cheers to National Margarita
Day on February 22 with a
CoronaRita!
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In all, Pacifico will receive 18 total weeks of TV activity from March to
October, with no more than a two week hiatus in between. During that
time, Pacifico is positioned to be a top 10 national beer advertisers.
The national advertising campaign coincides, and will help support, the
national launch of Pacifico 12 oz. cans. The cans will be highlighted in
all communications – from TV, to social, to POS.
Considering the growth Pacifico has achieved recently, without this
level of support, it’s safe to say the future of this brand is as bright as
its eye-catching yellow cans.
Of the top 25 high-end brands last year, Pacifico was the fastest growing during
the winter. In markets where Pacifico received full coverage media last year,
the brand saw its dollar sales jump an average of 21% vs. the prior year.

Programs
Twice In A Blue Moon
Get ready to raise a glass twice to a
rare sight in the sky. Between January
and March, our calendar and the
lunar calendar will be out of sync
not just once, but twice, creating
a “Double Blue Moon.” And what
better beer to celebrate with than
Blue Moon? At retail, Blue Moon
POS tools will promote this rare lunar
phenomenon, while on-premise,
bartenders are encouraged to create
Blue Moon drink specials.

Toast to St. Patrick’s
Day with Miller Lite
Miller Lite is the perfect beer to
celebrate Saint Patrick’s Day with
because it tastes great and it’s
less filling. Feature Miller Lite in
the on-premise on St. Patrick’s
Day and offer the 22 oz. Stadium
Cup for draught and feature
giveaways like T-shirts, bandanas
and more. Program Dates:
February and March 2018

Miller Lite & Celtics

Miller Lite Hoops
for the Win
Feature Miller Lite during March
college basketball games and
offer patrons the limited-edition
stadium cup for draught for a
chance to win a trip to Las Vegas
to watch March hoops in 2019.

Keystone Light is Owning the ’Stone
Last year, Keystone Light launched a refreshed look
featuring simple can designs and a new secondary
packaging. This spring, Keystone Light will continue

its focus on an equity-driven program of “owning
the ’Stone” – using bold retail POS that (literally)
breaks through.
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Programs
Guinness
Give A ’Stache
Drive excitement in the months
leading up to St. Patrick’s Day
using the famous Guinness foam
mustache to engage consumers
and help raise money for charity.
As we all know, when enjoyed
slowly, each pint of Guinness
stout leaves behind a foamy
mustache after the first sip. And
this year, the ’stache will again
be Guinness’ symbol for building
bonds. Leading into St Patrick’s
Day, Guinness will donate $1 to
charity (up to $100K!) for every
photo shared with @GuinnessUs
using #StacheForCharity on
social media. Leverage Guinness’
suite of POS featuring the
charitable campaign and have
consumers share pictures of
their ’staches – self-grown,
Guinness enhanced or drawnon – on social media. Last
year’s successful Give A ’Stache
campaign raised $100K for
Hurricane Harvey relief efforts.

PBR Halftime Show
•P
 abst Blue Ribbon conducts their
own Super Bowl Halftime Show live
on-line
•R
 UN THE JEWELS performs live from
unique location with special guests
•W
 acked out host, celebrity guests,
unique commercial spoofs =
VARIETY SHOW
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Programs
Seagram’s Escapes Spiked New Flavor
Available In February
Now available in Calypso Cooler!

Narragansett
Show Us Your
Hi-Neighbor!
From January through March,
Narragansett wants consumers
to Show Us Your Hi-Neighbor!
Off-premise, consumers can
pick up the Narragansett
bumper stickers at participating
distributors. Each Narragansett
“Hi-Neighbor” bumper sticker will
have instructions on the back,
letting consumers know how they
can be the, “Hi-Neighbor of the
Week.” POS will also include
program details. Once they have
the bumper stickers, consumers
will post a photo of the sticker
on whatever they choose to put
it on (car, laptop etc.) on social
media, tagging @gansettbeer
using #HiNeighbor.
On-premise, “Hi-Neighbor”
coasters will be available to
consumers who can participate in
the same photo contest using the
coasters or “Hi-Neighbor” ’Gansett
Lager cans in their pics. Posters
will be made available that will
include the program information.
From the pool of tags, one weekly
prize winner (the Hi-Neighbor of the
Week) will be selected throughout
the 13 weeks. Weekly winners will
receive a “Hi-Neighbor” prize pack
including a ’Gansett brewery worker
shirt, hat, pint glass, koozie, bottle
opener and patch. One grand
prize winner (chosen on April 7th –
National Beer Day) will win beer for
a year!

Tsingtao
New Package
2018 is the year of the Dog!
Check out Tsingtao’s new
packaging in February.

www.burkedist.com HeadyTimes v.8 19

Programs
Train With Lacey.
Celebrate With Truly.
In January, drinkers are looking
for ways to balance fun & social
occasions with their new year’s
wellness routine.
Give your drinkers a chance to win a
wellness getaway to L.A., including:
•R
 ound trip to L.A. & 2 night
hotel stay
•P
 rivate personal training session
with celebrity fitness guru
Lacey Stone
•S
 ocial session courtesy of Truly
Spiked & Sparkling
•S
 weepstakes runs through
2/28/18
• POS to promote sweeps at retail

Twist Up Your NASCAR Tailgate
The #13 Twisted Tea car will be back with Ty Dillon and RCR this season
The Twisted Tea RV will be traveling to (13) race markets this season
The #13 Twisted Tea Chevy Camaro will be featured in (3) races this season

Happy St. Patrick’s
Day From The
Orchards Of Ireland
Magners will celebrate St.
Patrick’s Day with increased POS
and promotions focused around
the holiday celebration and
aligning with other authentic Irish
brands. Traditional St. Patrick’s
Day items like beads, koozies
and T-shirts will be available to
support the efforts. Remember
that Magners Original is now
more highly carbonated to make
it more authentic to Ireland!
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Burke BeerBLOG
Just Sip Back, Relax and Embrace the Haze
By Patricia Sheehan

C

RAFT BREWING HAS ENJOYED
a worldwide resurgence in
popularity in recent years. It’s
inevitable that as brewers innovate
there will be some differences of
opinion when it comes to styles, and
that the boundaries of those styles
will be tested and pushed. Perhaps
nothing in recent years has inspired
as much debate as that of the
legitimacy of New England Style IPA
as a style.
A New England Style IPA (or
“Northeast” if one has a hard time
being charitable to anything labeled
“New England” due to wicked bad
jealousy) is essentially an unfiltered
IPA that’s been aggressively dryhopped. These beers are hoppy for
sure, but not in the bitter sense that
most people have grown to associate

With IPAs taking up about 30% of
craft’s share, there’s no surprise that
there’s been a branching off into
different sub-categories. Imperial,
or Double IPAs have been a longaccepted style. American IPA with
all its recognized sub-categories
and English IPAs are stalwarts,
while Session IPAs were only added
by the Brewers Association as an
official style in 2015. New England
IPAs haven’t yet carved out their
own officially recognized category,
but perhaps they should; they differ
drastically primarily in appearance
and bitterness to any other category
of IPA and should not be held to the
same characteristic standards.
So are New England IPAs just a
flash in the pan? Helder Pimentel,
founder and head brewer of Boston’s

Hops essentially soak up beer; we’re
getting astronomically low yields due
to the intense hopping.” Low yields
and short shelf lives make these
beers limited release by their very
nature, which is red meat to many
craft consumers. IPAs like those
in Backlash’s Stomping Grounds
Series (the series was comprised of
NE IPAs named after different local
neighborhoods including Allston and
Fenway); Two Roads’ 2 Juicy IPA; a
collaboration between Rhinegeist and
Castle Island called Feeling Good;
and several styles from Greater Good
out of Western Mass are sold out
almost as soon as they’re released.
If consumers can’t get enough of
the style, why isn’t every brewery
producing one? Pimentel has some
insight. “These beers are so insanely

Perhaps nothing in recent years has inspired as much debate
as that of the legitimacy of New England Style IPA as a style.
with mainstream IPAs. Unlike them,
NEIPAs are typically soft and juicy.
They also feature a markedly different
appearance compared to other IPAs;
there’s a distinct haze that isn’t
due to just chill, making the beer
opaque at any temperature. Both
of these characteristics are due to
a few different reasons: dry-hopping
a beer, especially with tropical fruitlending hops such as Citra, Mosaic,
and Galaxy, and then leaving it
unfiltered lends intense hop flavor
and particulates in the beer; certain
types of yeast strains will contribute
to the flavor and appearance; the
water composition also has a higher
level of chloride, evening out the ratio
to sulfate which contributes to the
body and mouthfeel as well making
the hop flavors less sharp and crisp;
and sometimes wheat or oats are
used which contribute to the cloudy
appearance while also adding texture
and softness.

Backlash Beer doesn’t think so. “I
think brewers and consumers need
to embrace it, I don’t think it’s going
anywhere. I don’t call it a fad, it’s
becoming too established for that.
It’s shaking up the style which I think
some people get nervous about; it’s
really redefined the category. I’m all
for it as long as the haze appearance
is coming from a legit source and
not the addition of flour or pectin or
something like that.”
New England IPAs are meant to be
consumed fresh, with good reason.
They’re unpasteurized and unfiltered,
meaning they have reduced shelf
stability; the flavorful particulates
lose their potency after a very short
period. Due to the intense level of
late hop additions, they also don’t
give brewers like Pimentel very
much yield. “There’s an inverse
relationship to how much hops
you’re adding to a batch of beer
and the yield that you’re getting.

expensive to make, it’s incredible.
The levels of hopping were unheard
of only a few years ago, and these
hops aren’t cheap. It gets really
difficult to actually make any money
off these beers.”
These considerations don’t land the
same for everyone, and the popularity
of and the buzz around New England
IPAs are impossible for breweries
to ignore. Sam Adams is the latest
to release their own take on the
burgeoning style with their release of
the succinctly-named
“New England IPA”.
With the appetite for
hazy, juicy, soft, and
delicately fruity IPAs, no
doubt their version will
have no problem finding
welcoming homes,
and will perhaps also
contribute to cementing
the legitimacy of
the style.
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Celebrate St. Patrick’s Day
with Guinness
2018 marks the 200 St. Patrick’s Day in America
for Guinness! Consumer spend rose 20% last year
and exceeded $5 billion for St. Patrick’s Day. And
again, this year, Guinness will lead the celebration,
bringing together their brewers in Dublin, Guinness
adorers and a new set of drinkers, with their
iconic beers. The brand is a distinct part of St.
Patrick’s Day tradition, so be sure to build displays
and decorate your account using thematic POS.
Guinness St. Patrick’s Day programming will be
supported by digital and social media advertising
as well as TV ads, which will kick off the first week
of March, with the heaviest weighting during the
holiday week.

Corona Hoops for Hope
For the 9th year, Corona will once again team
up with ESPN and the V Foundation creating a
campaign that inspires consumers to help a great
cause while having fun with friends.
Program Highlights:
•C
 ontinuing our ESPN and V Foundation
partnership
•N
 ew Social Media Viral Challenge
#BUZZERBEATERCHALLENGE
• T rick shot challenge ala the ALS Ice Bucket
Challenge
• PayPal overlay driving further donations and
consumer engagement
• Distributor Donation Recognition Incentive
• Program highlighted at the Jimmy V Classic

