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T’S NICE TO SEE WINTER MOVING INTO THE REARVIEW,
but what a winter it was! We experienced the excitement
of the Patriots winning their 5th Super Bowl in an
unforgettable game, and the Celtics and Bruins have
been playing well enough to (fingers crossed) make it to
the playoffs. We are so fortunate to have these strong
professional home teams. Not only are they fun to watch,
they certainly help us all sell some beer!

We’re transitioning into spring, a season I view as a time of
new growth and renewed motivation. One of our long-term
partners in particular has been embodying these traits. The
Diageo Beer Company has made great strides in reigniting
excitement not only behind Guinness, but their entire family of brands. Their
focused attention on innovation for new products and packaging has paid off.
YTD Brand Guinness is up +4% and the keg business is even stronger! It’s
energizing to see how hard work and dedication have given these long-time
staple beers new momentum.
After all my years in this business I’ve been finding myself amazed at the recent
entry rate of craft brewers expanding into our marketplace. Brands from every
corner of the country send their beer to Massachusetts in hopes that they’ll
make it in this intensely competitive market. While I think it’s exciting to have
such a wide variety of beer available, I can’t help but wonder if this rapid pace
of growth is sustainable. Freshness and variety can be difficult to balance at
times, and I think it’s possible that consumers could get a sort of “choice
fatigue”. One thing that the consumer has made very clear is their enthusiasm
for locally brewed beer. Luckily for us, we represent many breweries that don’t
need to expand into Massachusetts because their roots are already here.
Partners like Castle Island, Newburyport, Wormtown, and Notch put emphasis
on using quality ingredients and equipment; put code dates on their packages;
continue to innovate while cultivating their core styles; and brew, live, and sell in
our home market. Their passion for their communities and the craft of brewing
helps to ensure that they’ll be in it for the long haul, and we’re happy to be
on board.
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As we gear up for warmer and longer days I find myself looking forward to the
start of baseball, spending some weekend time on the golf course, and having
barbeques with my family and friends. I’ve always loved seasonals that come
out in the spring, and Sam Adams’ Cold Snap is one of my favorites. It’s a
light, unfiltered wheat ale brewed with orange peel, spices and noble hops. In
addition to these seasonal beers ushering in the warm weather, sales in the
FMB category pick up and a lot of new products are introduced. Every year there
seems to be an item that comes in out of nowhere and sets the whole market
on fire. Who would have thought that hard seltzers would be as much of a force
as they are now? I don’t yet know what the new “must have” product will be
this year, but you can be sure we’ll be paying attention!
So here’s to having the rest of winter go out quietly and to enjoying a spring
that for some reason we haven’t had in a few years (the weather in New
England is always unpredictable but that is one of the reasons why I love living
here)! Thank you for your continued support!
Cheers,

Heady Times is published four times a year, courtesy
of Burke Distributing Corporation.
Follow @BostonPours

Bill

BrewerHIGHLIGHT
Nathan & Heather Sanborn of
Rising Tide Brewing Company

N

ATHAN SANBORN WAS A STAY-AT-HOME DAD IN 2009. HIS WIFE,
Heather, was an attorney, commuting from their home in Portland
to a big Boston law firm. With their son entering first grade that
year, Heather challenged Nathan to find a career he was passionate
about. He chose brewing. He proposed opening a nano-scale brewery to
test the waters and see if his homebrews, which were popular at their
dinner parties with friends and family, could scale up and find commercial
acceptance. Heather insisted that he write a business plan before they
would invest their modest life savings into the venture. He threw himself
in to the research and planning process and, within a few months, the
concept of Rising Tide Brewing Company began to take shape.
Nano-Brewery Beginnings
Rising Tide’s first home was in a former auto-repair shop on Industrial
Way in Portland. When the one-barrel brewery opened in the fall of 2010,
they were warmly welcomed by their neighbors at Maine Beer Company
(located in the same building), Allagash Brewing Company (located a few
hundred feet away), and the grand-daddy of the Maine craft beer scene,
Geary’s Brewing Company (located around the corner). Nathan worked
tirelessly, and mostly alone, on his cobbled together brewhouse, handbottling his beer in 22 oz. bottles, and perfecting his recipes. Heather, who
was still working more than full-time as a lawyer in Boston, often spent her
Sunday evenings labeling bottles, one at a time, while watching episodes
of Downton Abbey on a laptop perched next to the labeler. In 2011, their
first full year of operations, Rising Tide produced only 149 barrels of beer.
At the time, tasting rooms were mostly non-existent in Maine because
of laws that prohibited breweries from charging for their beer or offering
samples without a time-consuming tour. And because Rising Tide’s
production was so small, their beer was virtually never available on draft.
Nonetheless, Rising Tide’s beer did find a following—gaining shelf space at
Whole Foods, Trader Joe’s, and many of Maine’s independent bottle shops.
Steady Expansion
In 2012, Rising Tide was able to leverage its early success into a
dramatic expansion to a 15 barrel brewhouse. The brewery relocated to
Portland’s East Bayside neighborhood, an industrial area at the edge of
Portland’s downtown that had seen a long period of economic decline.
With the expansion, Heather left her lawyering life and came on-board
full-time as Rising Tide’s Director of Business Operations.
Heather also started to become active in helping to modernize Maine’s
beer laws, with efforts that led to the legalization of brewery tasting
rooms in the fall of 2012. This change helped foster the explosion of the
Maine beer scene over the last several years and has made Portland a
world-class destination for beer tourism.
Rising Tide has expanded continuously since 2012, adding new
fermentation capacity every year, investing in a sophisticated quality
control laboratory, and purchasing its own canning line. The brewery’s
tasting room has also grown, offering 12 taps of Rising Tide beer and
featuring Portland’s best food trucks. The brewery plays host to live music
and special events throughout the year in their spacious industrial-style
tasting room and outdoor beer garden (lovingly dubbed, “the Tar Patio.”).

Recently, the brewery announced a new
round of expansion with the addition of
a dedicated barrel-aging, blending, and
bottling facility, as well as more production
and special events space.
Rising Tide brews several popular year‑round
beers, including Daymark Pale Ale and
Zephyr IPA, as well as seasonals like
Waypoint coffee porter. In January 2017,
the brewery completed its transition of all of
these beers into a 12oz. can format.
Rising Tide has perhaps become best known
for its Maine Island Trail Ale, a.k.a. MITA,
and its Imperial IPA, Cutter. MITA and Cutter
are available in 16 oz. cans and draft during
opposite halves of the year, with MITA debuting
each year in April and Cutter reappearing in
October. MITA was first brewed in 2013 as
a celebration of the 25th anniversary of the
Maine Island Trail Association; over the past
four years, Rising Tide has donated tens
of thousands of dollars to the Association
based on the strong sales of MITA.
www.burkedist.com HeadyTimes v.5
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CoverSTORY
Guinness Sales are Back in Black
Tom Day, President of Diageo Beer Company USA, attributes growth to consumers’
quest for great, innovative beers. Throw in authenticity and 257 years of brewing
history and you have a platform for success.
Established brands – even those with a pristine pedigree like
Guinness, have had a tough row to hoe in the wake of the
American craft beer phenomenon. But consumers are once again
taking cues from well-known, premium brands known for the
quality of their flavorful beers.
The numbers show that Guinness’s strategy of innovation,
supported by TV and digital marketing, is resonating with beer
drinkers. Heady Times caught up with Tom Day who explains why
this venerable brand is now more relevant than ever before.

T

om Day has been at the helm of Diageo Beer Company USA –
formerly known as Diageo-Guinness USA, for just a year and a half.
But in these past 18 months, his company’s portfolio, and most
notably Guinness Stout, has posted some impressive wins. Guinness
sales trends, as tracked by Nielsen sales analytics, are outpacing
overall category growth in both volume and dollar sales. And Guinness’s
performance has helped Diageo Beer Company USA gain share for 23
out of the last 27 periods in Nielsen.
“That Guinness is in growth
is a sign that our beers, our
brands and our storytelling are
resonating with beer drinkers. In
the past, some consumers may
have been hesitant to order a
Guinness. Many of them are
now trying it and we hear very
positive feedback,” Day said.
With the spotlight on craft and
new beers, Diageo is attracting
a new cadre of drinkers who
are on the hunt for interesting
products. By introducing beers
perfected at their experimental
brewery called the Open Gate
Brewery – located in Dublin at
St. James’s Gate, the company
has generated a great deal of buzz with its release of Guinness Nitro
IPA, Antwerpen Stout and Guinness Rye Pale Ale. (Another new beer,
Guinness Blonde American Lager, has also been well-received, but it isn’t
made in Dublin.) This endeavor to release new beers and some from the
brewery’s archives is called The Brewers’ Project. Consumers can sample
two of the new beers, Dublin Porter and West Indies Porter, in The
Brewers’ Collection variety pack.
Before St. Patrick’s Day, the Open Gate Brewery will release a new
seasonal, Guinness Irish Wheat. It’s a full-bodied beer made with
Irish wheat, perfectly balanced with notes of citrus zest and subtle
clove. This beer is unique because it is made with Guinness’s
proprietary top fermenting yeast which amplifies the beer’s distinctive
hefeweizen characteristics.
2
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“Guinness as a well-known, quality brand provides something of a
cornerstone for the category – a point of reference that folks can
depend on and hopefully return to frequently and with confidence.”
– Tom Day, President of Diageo Beer Company USA

The exceptional brewers at the Open Gate
Brewery are making beers that complement
their iconic stout and these offerings have
created more excitement and interest
in Guinness Stout. With so many taste
profiles, there is a Guinness for everyone
that can be enjoyed at any time of the year.
Day commented, “I am pleased that our
brewers are experimenting with lighter and
darker beers to interpret what Guinness can
be. But I am also delighted that they are
finding ways to stay true to Guinness.”
Great beer is certainly in Guinness’s
DNA, but the message has to reach the
consumer at retail. To get the word out,
Day and company created the Guinness
Beer Study. Taught by Diageo on-premise
specialists, it’s an hour-long Guinness and
beer training program for bar staff that
covers beer and brewing knowledge, the
history of Guinness, how to store and serve
Guinness for best results and a full tutored
tasting of their beers. “We’ve executed it in
hundreds of accounts nationwide and we’re
getting incredible feedback.”

CoverSTORY
To wrap things up, we asked Day to share
his thoughts about what’s in store for
Diageo Beer Company. “For me, there’s
something magical when everything
lines up: great communications, great
advertising, fantastic new beers, eyecatching POS and a world of information
about our beers for people to discover. I am
very optimistic about our future. Consumers
continue to trade up, and the high-end is
winning. We are a premium business and
our entire portfolio sits in the high-end. I’d
say that’s a great place to be.”

An Irish tradition dating back to the 19th
century, Guinness is made with unmalted
roasted barley, which gives the beer a dryness
and slight acid edge not found in most
American stouts.

Innovation gave the brewery a chance to reconnect with its past. While developing Nitro
IPA, the company stumbled upon the “legend” of Michael Ash, the person who invented
nitro beer for Guinness back in the 1950s. “We took the opportunity to tell his story
which reinforces our brewing heritage with consumers.”
A great option for those who like lager,
the ingredients in Guinness Blonde
American Lager come together to tell the
story of Irish beer in America.

Guinness brewer Peter Simpson
The Guinness brewers built their reputation on dark,
flavorful beer back in the 1800s. They invite you to
explore this variety of porters and stouts including:
Guinness Draught, Dublin Porter, West Indies Porter and
Foreign Extra Stout.

Open Gate brewers

Exterior, The Open Gate Brewery at St. James’s Gate, Dublin
www.burkedist.com HeadyTimes v.5
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Off-PremiseSPOTLIGHT
Craft Beer Cellar

C

HANCES ARE IF YOU’VE BEEN TO A TAP TAKEOVER, BEER
festival, brewery launch, or pint night in the Greater Boston area
over the past few years, you’ve come across Kay Lorenz. She’s
the owner and operator of Craft Beer Cellar in Braintree which just
celebrated their third year in business. Lorenz knew she wanted to open
a store on the South Shore, and the more time she spent in Braintree,
the more she fell in love with the town. She found a location near the
South Shore Plaza that she liked, but ultimately decided to go for a small
storefront on the Braintree side of Weymouth Landing. ”It was important
to me for the store to be part of a mixed residential and commercial
area that really felt like part of the town, and the Landing was the perfect
spot.” She and her fiancée bought a house around the corner a year
after setting up shop, and it looks like they picked a good time to bank
on the neighborhood. There’s a mixed residential and retail development
under construction directly across the street from the store which also
abuts a Commuter Rail Parking lot, and two more residential complexes
for the Landing are in the planning stages. Luckily for Kay, it looks like
Craft Beer Cellar Braintree will have a lot of thirsty people moving to the
neighborhood very soon.
As much as she loves Braintree and the Landing, it’s important for
Lorenz to get out as much as possible to see what’s going on in the
beer world. She makes it a point to attend beer events happening in
and around the city to show her support to suppliers and distributors
and to learn more about what she’s selling. “I think it’s so easy when
you own a store to just sort of live in this cocoon where you don’t get
out there and really see what’s going on in the trade. I want to know
what my customers are going to want to buy before they do.” Besides
the obvious upside of gleaning industry knowledge, having strong bonds
with suppliers and distributors is extremely important to her. “This is a
business based on relationships. It’s not a ‘what’s in it for me’ situation.
I consider a lot people in this industry like family.” Lorenz isn’t kidding –
her upcoming wedding is being held at Castle Island Brewery in Norwood,
and her old friend Rob Lucente from Peak Organic is going to be her
Maid of Honor.

Kay Lorenz, owner and operator of Craft Beer Cellar

Kay has one employee besides herself, so she spends a lot of time
at the store and does all the ordering. With so many new beers being
released all the time, she’s learned to be selective. “We have a very
eclectic selection, and at the end of the day the focus is on quality.
A lot of people are always seeking out what’s new, and sometimes as
a retailer it could be easy to get swept up in the frenzy and lose sight
of what’s good. New and good are not necessarily synonymous.” In
terms of trends, IPAs and local offerings are still incredibly popular (as
evidenced by Castle Island’s Keeper IPA being their best-selling beer of
2016). “Our customers have moved their focus from single-serve, higher
ABV beers that can be cellared. They want beers that were brewed
locally, preferably yesterday.” Freshness has always been an utmost
priority for Craft Beer Cellar, but sometimes she finds herself explaining
to customers that beer isn’t old if it wasn’t brewed that week. “We’re
lucky to have so many taprooms in the area, and that’s beer straight
from the source. We’re a retail store; it’s a different situation because
the beer takes a minute to get here. We emphasize freshness, and
educating people on what freshness means is part of that.”

Running the store has not been without
incident. Several months back, Kay was
standing at the register by the door when
a car drove through the storefront and into
one of their meticulously arranged shelves.
She was unharmed, but trapped in the
store amidst the rubble and the car before
a construction worker ran across the street
and got her out of the building. Kay and
most of the beer were unharmed, and the
store is open during renovations. “It was
incredibly scary, but all of our neighbors,
the fire department, the police, the mayor,
the town, just everybody has been so
wonderful. I’m so lucky to live and work
here. We’re ride or die for Braintree.”

4
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On-PremiseSPOTLIGHT
Eire Pub

I

N A CITY FAMOUS FOR BOTH ITS HISTORICAL SIGNIFICANCE AND
its bar culture, the Eire Pub in Dorchester’s Adams Village is the
embodiment of both. Second generation owner John Stenson cut his
teeth in the family business fifty-five years ago, when he was just six
years old. “I started working here with my father cleaning on Sundays
because we weren’t open that day. Us and the stockyard were the only
two places that stayed closed on Sunday because our family is Catholic.
I’d do the cleaning for him and he’d have my other brothers down
here too, and it was a couple of hours in the week when we got to see
our father. He worked sixteen hours a day and he worked very hard.”
John’s parents, Tom and Molly, came over on a boat from Ireland when
they were just eighteen years old. “They were absolutely two genuine
Irish Americans. My father would live and die for this country. As a
businessman, he saw that he couldn’t have done what he did over here
if he stayed over there.”
John has strived to honor his father’s vision of the pub while still keeping
up with the times. All the barmen still wear traditional starched white
shirts and neckties from Labor Day to Memorial Day.
There’s plenty to drink, but don’t expect to find a whiff of mixology
coming from behind the two sides of the horseshoe bar. “My father
thought I was crazy when I told him I thought we should bring in more
than one gin. He only knew of one kind and he was happy with that. We
were probably one of the last bars that you’d be able to find blueberry
vodka. We have one now, but it took a while.”
Damian O’Halloran has been behind the bar for the past eighteen years.
Two drafts that he pours the most of are Sam Adams Boston Lager
at $4.50 a pint and Coors Light at $3.25. They go through a lot of
$4.75 pours of Guinness during the cold weather months, especially
in March. On St. Patrick’s Day alone, he’s expecting they’ll go through
about 17 kegs of Guinness. Many of those Guinness drinkers switch to
Magners over ice to cool down in the summer. When asked how often
customers ask for items they don’t carry, he shakes his head. “It’s very
rare that they ask, and it’s even rarer for us to bring something new in.
Sometimes we’ll try out a case of something and if it sells quickly, we’ll
bring in another case. We don’t do that often though.” Besides the solid
draft lineup, many of the bar’s patrons come in for the food. Adelson
DaSilva hasn’t missed a day of work since the kitchen was built in 1995
and they brought him on board to run it. The menu is relatively small,

but in a good way – the food is expertly
made (get the hot pastrami on a roll), and
the food menu is as reasonably priced as
the beer list.
The pub acts as a sort of neighborhood
clubhouse, where blue and white collar
mix easily and conversation flows. Stenson
admits that “sometimes it gets a little
heated in here under two conditions:
politics and sports. People feel very free
to say what they want in here, you have
no problem striking up a conversation.”
The congenial nature of the bar and its
landmark status has made it the de facto
place for large groups to congregate,
especially on Thanksgiving Eve. “It’s our
busiest night of the year, everybody knows
everybody that night. They’ll be people that
we only see once a year but we see them
on Thanksgiving Eve. That whole weekend
is busy too with the kids all having their
reunions.” St. Patrick’s Day comes in a
close second. “We open at eight normally,
and that’s when people start showing up.
It’s unscheduled, but we usually get the
policeman’s Gaelic Column Brigade. They
march in and they play three or four tunes
in the afternoon, then they march out.”
It doesn’t take the call of a holiday or any
sort of special occasion for an old regular
to make a guest appearance at the pub on
any given evening. “Over all the years that
we’ve owned this bar, we’ve lost a lot of our
customers to the suburbs. It’s a funny thing
though, because they all seem to make the
time to stop in on their way home. This is a
little piece of Dorchester that a lot of them
still keep.”
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NewPRODUCTS
Keystone Light

Henry’s Hard Grape Soda

Keystone Light 30-pack redesign coming in April 2017!

This latest hard soda flavor is the perfect
blend of delicious grape flavor and a subtle
citrus aroma. ABV: 4.2% Packages: 12 oz.
bottles and cans Availability: Now,
year‑round

Henry’s
Hard Sparkling Lemon Lime

Leinenkugel’s New Packaging
New Packaging for all year‑round and limited release brands.

Henry’s Hard Sparkling Lemon Lime is crystal
clear with sparkling effervescence in appearance
with a pleasant citrus aroma. The taste is a
refreshingly subtle citrus flavor with vibrant
carbonation with a balanced tart, yet sweet,
finish. ABV: 4.2% Package: 12 oz. bottles only
Availability: Now, year‑round

Henry’s
Hard Sparkling Passion Fruit
Henry’s Hard Sparkling Passion Fruit is a
refreshing hard soda with the subtle flavor of
passion fruit with a hint of tartness. ABV: 4.2%
Package: 12 oz. bottles only Availability: Now,
year‑round

Blue Moon 4/6 Pack
16 oz. Aluminum Pints
Blue Moon Belgian White Belgian Style
Wheat Ale will soon be the first craft
beer available in 16 oz. aluminum pints!
Availability: Year‑round, beginning in April

Redd’s
Raspberry Ale
This refreshing and crisp ale has a surge of
berry flavor with slight tartness and finishes
with Redd’s signature crisp apple. ABV: 3.2%
Package: 12 oz. Bottles and 16 oz. Cans
Availability: Now!

Redd’s Apple Ale 16 oz.
Aluminum Pints 4/6 Pack
Redd’s Apple Ale will soon be available
in 16 oz. aluminum pints! In the crowded
landscape of flavored beer, FMBs and ciders,
the unique aluminum pint package will allow
Redd’s to stand apart from other flavored
offerings and provide a point of differentiation
for consumers. Availability: Year‑round,
beginning in April
6
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New Red Bull Edition Flavors
Now available, Red Bull
Green (Kiwi
Apple), Orange
(Tangerine), Lime
SugarFree and
Purple SugarFree
(Acai Berry)
Editions.
*Green, Lime
SugarFree and
Purple SugarFree are only
available in the Off-Premise. Please contact your Red
Bull Driver Sales Representative to order.

Truly Spiked & Sparkling
Lemon & Yuzu
Truly’s latest variety has a refreshing
flavor of fresh-squeezed lemon paired
with a fragrant, tarte Yuzu fruit.
ABV: 5% Package: 12 oz. bottles
only Availability: Now!

NewPRODUCTS
Califresca Sangria
Sangria is an instant crowd pleaser and one of the most
versatile cocktails out there. You can enjoy it with food
or on its own, day and night! New Califresca Sangria
FMBs are blended to perfection with the right balance
of sweetness and refreshing taste to ensure that
everyone can enjoy these delicious drinks.

Red Sangria
A delicious mix of red wine, berry, grape
and citrus notes combined with a sparkling
mouth feel brings this sangria flavor to life.
ABV: 4.5% Package: 11.2 oz. bottles
only Availability: Year‑round, beginning
in April

White Sangria
A crisp blend of orchard fruits, blood orange and
champagne flavors, combined with a touch of
bubbly, makes for a light and crisp sangria flavor.
ABV: 4.5% Package: 11.2 oz. bottles only
Availability: Year‑round, beginning in April

Boulevard Smokestack Series
Noble Prize
This Imperial pilsner is made with a starkly simple
recipe combined with a painstakingly complex
brewing process produce an Imperial Pilsner
of subtle elegance and delicately balanced
contrasts. A grain bill composed of 100% Pilsner
malt makes a clear, yet restrained statement,
answered by Saaz hop bitterness, echoes of
which linger in the dry, crisp finish. ABV: 7.7%
Packages: 12 oz. bottles and one time draught
Availability: Year‑round, beginning in March

Coronado Guava Islander
This tropical IPA is brewed with the classic
West Coast combo of centennial, Chinook and
Columbus hops. Guava Islander gets is tropical
flavor from a hefty dose of fresh guava puree for
a smooth, unfiltered IPA bursting with tropical
goodness. ABV: 7% Package: 12 oz. cans
Availability: Now!

Captain Lawrence
6th Borough Pilsner
Inspired by the 6th Borough in New
York, this pilsner is bright, crisp and
hoppy with Crystal and Columbus hops.
ABV: 5% Package: 12 oz. cans only
Availability: April

Mike’s
Flavors of America Party Pack
Mike’s Flavors of America
Party Pack has a new addition!
Mike’s Hard Blood Orange
joins Hard Lemonade, Hard
Black Cherry Lemonade
and Hard Peach Lemonade.
Availability: Now, year‑round

Mike’s
My Party Picks
There’s a new addition to Mike’s
My Party Picks Variety! Hard
Watermelon Lemonade
joins Hard Lemonade, Hard
Black Cherry Lemonade and
Hard Strawberry Lemonade
in this 12 pack variety.
Availability: Now, year‑round

White Claw Hard Seltzer Variety
There’s a new White Claw
in town! Raspberry Hard
Seltzer joins Natural
Lime, Ruby Grapefruit,
and Black Cherry in the
White Claw 12 pack variety.
Availability: Now, year‑round

Cervezas Clásicas Variety Pack
Experience the authentic cervezas of Mexico in the
Cervezas Clásicas Variety Pack. This exciting, new mix
pack includes: Corona Extra, refreshing and smooth,
the #1 selling import beer in America has a fruit-honey
malt aroma and a crisp, balanced flavor; Corona Light,
a thirst-quenching lager known for its great taste and
easy-drinking profile at only 99 calories; Victoria, a
rich amber-colored, Vienna-style lager with a slight
malt sweetness & a
crisp, smooth finish
and Pacifico, a rich,
golden lager that is
hearty, crisp and clean.
Availability: Now, while
supplies last

www.burkedist.com HeadyTimes v.5
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NewPRODUCTS
Peak Happy Hour Pilsner

Graphics for Happy Hour Pilsner were
not available at the time of print

Happy Hour is a masterfully
designed pilsner. Built to be
crisp, clean and crushable, this
beer is easygoing and pairs well
with everything, including another
beer! With this new pilsner, it’s
always Happy Hour. ABV: 4.7%
Packages: 12 oz. cans and
draught Availability: Year‑round,
beginning in April

Otter Creek Backseat Berner
This IPA showcases a variety of American
hops. It features tropical fruit, pine and citrus
flavors. ABV: 7% Package: 16 oz. cans only
Availability: Now!

SeasonalSELECTIONS
When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are
available in limited or extremely limited quantities.
Breweries only produce a certain amount of their
specialty beers and Burke does all they can to get as
much product as possible. In addition, this publication
is compiled months prior to the decision made by the
brewery to allocate their products to the wholesaler.
Variations in production for some of these limited
release offerings will fluctuate, resulting in lower
quantities than anticipated.
If you are interested in something you see in this
publication and it is out of stock when you place your
order, please contact your Burke Sales Representative
to discuss a similar option.

Coors Light Cooler Bags
Revolution League of Heroes
This new IPA variety pack contains Anti-Hero
IPA and a rotating selection of HeroSeries IPAs. Each no iteration of
the pack will contain one featured
Hero-Series IPA that is debuting
through the League of Heroes
pack. Package: 12 oz. cans only
Availability: Now!

Rising Tide Cans
Rising Tide has converted its
core beers to cans. Look out
for Daymark, Ishmael and
Zephyr in their new packages!
Availability: ????

Seagram’s Fiesta Pack
Seagram’s Fiesta pack
includes: Strawberry
Guava, Passion Fruit
Mango, Jamaican Me
Happy, and Margarita.
Package: 12 oz. bottles only
Availability: Now!

Peroni 12 oz. Slim Cans
Coming in April, Peroni Nastro Azzuro 6 pack
slim cans!

8
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Who doesn’t want more for their money? This summer,
Coors Light brings back its popular cooler bag
design. With a sharp new look for
summer, this package will fly off
displays as the weather warms
and consumers head to outdoor
parties, BBQs and the shore.
Package: 12 oz. 36 pack cans
only Availability: April

Blue Moon
Summer Honey Wheat
Summer Honey Wheat’s subtle flavors of clover
honey and orange peel pair well with grilled
summer fare such as marinated chicken or
pork with a honey mustard sauce. ABV: 5.2%
Packages: 12 oz. bottles and draught (also
available in the Blue Moon Summer Brewmaster
Sampler) Availability: March

Redd’s Limited Pick Peach Ale
This limited release combines the signature
flavor of peach sweetness with a hint of
tartness. ABV: 5% Packages: 12 oz.
bottles and 16 oz. cans
Availability: Now! Ask your
Sales Representative for
more information.

SeasonalSELECTIONS
Leinenkugel’s Summer
Shandy Sampler
Leinenkugel’s Summer Shandy Sampler
includes: Grapefruit Shandy, Orange
Shandy, Summer Shandy and
Watermelon Shandy. Package: 12 oz.
cans only Availability: Now!

Leinenkugel’s
Watermelon Shandy
Leinenkugel’s shandy with a traditional
Weiss beer and natural watermelon
flavor. ABV: 4.2% Package: 12 oz.
bottles only Availability: Now!

Leinenkugel’s
Canoe Paddler

Smirnoff Ice Red, White & Berry
Just in time for the warmer months
comes a flavored malt beverage with
an amazingly cooling taste of blue
raspberry, cherry and citrus flavors,
all combined for a blast of summer
fun. ABV: 4.5% Package: 11.2 oz.
bottles only Availability: April

Smirnoff Ice
Seasonal Variety Pack
Smirnoff Ice has combined the season’s best flavors
into one festive pack. The America-themed variety
includes: Smirnoff Ice Original, Strawberry and
limited edition Red, White & Berry, a cool mix of blue
raspberry, cherry and citrus flavor. Availability: April

This Kölsch-style beer is brewed with
a touch of rye for a slightly spicy
flavor and clean, dry finish. ABV: 5%
Packages: 12 oz. bottles and draught
Availability: Now!

A New Look for Leinenkugel’s
Summer Shandy
This summer shandy has a creamy
lemon yellow color with an inviting
cloudy haze with a delicious,
refreshing malty sweet and
citric lemon peel sour balance.
ABV: 4.2% Packages: 12 oz.
bottles, 12 oz. cans and draught
Availability: Now!

Baxter Coastal Haze
This Weiss bier has an American twist, with
complex yeast flavors and an extra punch of hoppy
aromatics. Made using traditional German yeast
to ferment an uncommonly big but smooth wheat
beer and then adding generous doses of West
Coast hop varieties. ABV: 7% Packages: 12 oz.
cans and draught Availability: Now!

Guinness Irish Wheat
The Brewers Project is a group of enterprising brewers
on a quest to explore new recipes, reinterpret old ones
and collaborate freely to bring exciting beers to life.
Their latest brew, Guinness Irish Wheat, is brewed with
Guinness ale yeast and 100% Irish wheat. This
is a clean, crisp, refreshing beer with notes of
zesty citrus, subtle clove and banana. Rich and
vibrant gold colors burst through this cloudy,
unfiltered beer with subtle clove & spiciness
and Irish wheat. Guinness’s 120-yearold, top fermenting yeast shows off its
versatility, presenting distinctive hefeweizen
characteristics. Perfectly balanced, uniquely
Guinness. ABV: 5.3% Package: 11.2 oz.
bottles only Availability: Now

Baxter Wicked Dark
This limited Imperial Stout has 12 malts including
barley, wheat, rye and oats. It has a booming
heavy malt flavor with a touch of warmth from
the alcohol. All the malty sweetness and alcohol
are balanced with lots of American and New
Zealand Hops. ABV: 10% Packages: 16 oz. cans
and draught Availability: Limited quantities
in March.
www.burkedist.com HeadyTimes v.5
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SeasonalSELECTIONS
Samuel Adams 26.2 Brew

Narragansett Del’s Shandy

This brew is a light-bodied, Gose
style ale that’s as exceptional as
the remarkable athletes that run
the Boston Marathon. It contains
light cereal notes from malted and
unmalted wheat with a touch of peppery spice. Soft
wheat and citrus character are contrasted with hints of
salt and coriander and it finishes clean with soft fruit
and crisp citrus notes. ABV: 4.5% Package: Draught
only Availability: Limited quantities in March

Del’s Shandy is a collaboration between the
iconic Rhode Island beer and the region’s
favorite summertime treat, Del’s frozen
lemonade. The two flavors are combined
to create a most refreshing adult beverage.
One sip leads to another. Taste and enjoy
for yourself… it’s refreshingly different!
ABV: 4.7% Packages: 12 oz. cans, 16 oz.
cans and draught Availability: March

Samuel Adams
American Summer Variety Pack
The Sam Adams American Summer Variety Pack
includes: Boston Lager, a perfectly balanced and
complex lager made with the finest hand-selected
ingredients; Summer Ale, a golden, hazy, thirstquenching wheat ale; Hefeweizen, a hazy, goldenamber brew filled with smooth wheat character;
Berliner Weisse, a slightly tart and highly effervescent
beer with bright flavor and a light, bubbly body; Tropic
of Yuzu, a distinctive brew that
gets a citrusy punch from yuzu,
a Japanese fruit with juicy hints
of orange & grapefruit and
Golden Hour, a light, golden
lager with a dose of complexity
from spicy, floral German Noble
hops. Availability: May

Angry Orchard Easy Apple
This is a light and easy-to-drink hard
cider, unfiltered with an apple-forward
taste. Easy Apple has a slightly hazy
appearance and refreshingly dry finish.
ABV: 4.2% Packages: 12 oz. bottles
and draught Availability: Now!

Mike’s Hard Watermelon
Mike’s Hard Watermelon Lemonade is made with
freshly picked watermelons giving you the amazing
taste of summer in your mouth. Dark pink color,
Ripe melon aroma, An amazingly refreshing blend
of ripe juicy watermelon and tart lemonade. The
taste is watermelon forward with a hint of lemon
and it finishes with just a hint of a jolly rancher
watermelon flavor. ABV: 5% Package: 11.2 oz.
bottles only Availability: April
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Narragansett Clam Shack
Summer Variety Pack
Narragansett’s summer variety contains Narragansett
Lager, a crisp and refreshing classic American lager;
Summertime Citra, a superbly balanced golden ale
made with 2-row pale malt and
Citra hops; Del’s Shandy,
a refreshing combination of
Narragansett Lager & Del’s
lemonade and Town Beach
Pass IPA, a crisp session
IPA with a hint of passion
fruit from the Citra hops.
You can’t have the perfect
summer bash without the Clam
Shack Variety Pack! Availability: April

Narragansett
It’s About Time IPA
This flagship IPA for Rhode Island
and Massachusetts has a robust,
yet impeccably balanced and
drinkable IPA with complex flavors and
aromas of citrus and pine. ABV: 6%
Packages: 12 oz. cans and draught
Availability: March

Narragansett Light
This domestic lager has a light body and only 110
calories per service! This lighter version of the original
lager is brewed with six row malt, seedless hops,
our proprietary lager strain, and the purest water
around. ABV: 3.8% Package: 12 oz. cans only
Availability: Now!

SeasonalSELECTIONS
Boulevard
Smokestack Series
Changeling
Changeling is an enchanting blend of dark sour
ales aged in whiskey and wine barrels that
were inoculated with Brettanomyces and
lactobacillus. It pours a deep ruby color with
touches of gold at the edges of the glass.
Leading with plum and toasty malt, the
flavor transmutes into a soft tartness, with
notes of earthy, funky Brett and a touch of
lingering caramel to create a delicate balance.
ABV: 7.1% Package: 750 ml bottles only
Availability: Limited quantities in March

Boulevard Ginger-Lemon Radler
Boulevard’s take on the German radler
style is super bright, refreshing and
easy-drinking, balanced by tangy citrus,
slight sweetness and a touch of ginger
spice. ABV: 4.05% Packages: Cans
and draught Availability: March

Captain Lawrence
Meltwater IPL
This India Pale Lager is malty,
crisp and refreshing with a
hoppy aroma. This beer is
a hybrid that takes two very
different styles, Pilsner and IPA
and mashes them up into a
unique, highly-drinkable lager.
ABV: 5.9% Packages: Bottles
and cans Availability: Now!

Captain Lawrence
Grapefruit Effortless IPA
This session IPA is full of American-grown hops
that are dumped directly into the kettle. Dryhopped for a mouthwatering aroma
with Mosaic and Palisade hops.
ABV: 4.5% Package: 12 oz. cans only
Availability: Spring/Summer

Castle Island Company Jetty
This summer crusher is a low ABV, citrusforward, quenching wheat beer with a
refreshing pop from an overnight kettle
souring. A dry hop of citra, Mt. Hood and
coriander creates a spritely aroma, while a
light crackery malt finish preserves the beer’s
body and balance. ABV: 4% Packages: 16 oz.
cans and draught Availability: April

Cidergeist Bubbles
This rose cider is made
with peach and cranberry
juice for an additional
pink hue, tartness and
juicy fruitiness. ABV: 6.2%
Package: Cans and draught
Availability: Limited
quantities in March – Ask
your Sales Representative.

Far from the Tree Cidery Patch
This spring cider is made
once a year with sweet
ripe strawberries and
aromatic basil. Naturally
gluten free, it’s made with
100% Massachusetts
apples. ABV: 8%
Packages: 16 oz. cans
and draught Availability: Now!

Long Trail Blackbeary Wheat
This American wheat ale is brewed with
blackberries to impart a pie-on the-windowsill
sweetness. ABV: 4.2% Package: 12 oz.
cans only Availability: Now!

Long Trail
Summer Ale
This unfiltered golden ale is light on the palate
with soft Pilsner malt character and a distinct
citrus hop aroma. Each sip finishes with a
refreshing bitterness that invites another.
ABV: 4.3% Packages: 12 oz. bottles and
cans Availability: Now!
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SeasonalSELECTIONS
Otter Creek Citra Mantra
This spring seasonal’s presence of
the Citra hop is elevated by a clean
fermenting lager yeast that allows the
subtle Pilsner, Munich and Vienna malts
to lay a crisp, bready foundation. The
citrus and tropical fruit character of the
Citra hop comes from kettle additions
followed by a huge dose of ’em again in the
fermenter. ABV: 5.75% Package: 12 oz.
bottles only Availability: Now!

Otter Creek
Fresh Slice White IPA
This white IPA features the
spicy, estery flavor profile
of Belgian yeast laced with
the juicy hop flavors and aromas of
American hops. ABV: 5.5% Packages: 12 oz.
bottles and cans Availability: April

Otter Creek
Spring Mixed Bag
This mixed bag includes four
year‑round brews including
Backseat Berner, Free Flow IPA,
Steampipe and Citra Mantra.
Package: 12 oz. bottles only
Availability: Now!

Ithaca Happy Pils
Happy Pils is brilliantly clear, refreshing and
boats a healthy amount of spicy noble
German hops, while maintaining a dynamic
yet restrained malt backbone. Using
a traditional German lager yeast, the
brewers execute in true German fashion,
a flawless lager fermentation. ABV: 5%
Packages: 12 oz. bottles and draught
Availability: Now!

Peak High Note
This soft Belgian white ale
is brewed with a bright
combination of lemongrass
and orange peel. ABV: 4.9%
Package: 12 oz. bottles only
Availability: Now!

Peak Summer Session Ale
Peak’s summer seasonal can
be described as a marriage of a
traditional summer wheat beer and
a West Coast pale ale. Locally grown
wheat provides a complex mouth feel
and Amarillo dry-hopping gives this
beer a citrusy aroma. ABV: 5%
Peak Summer Session Ale graphics were
not available at the time of print
Packages: 12 oz. cans and
draught Availability: April

Rhinegeist Mosaic
This dry hopped pale ale with an ebullient
grapefruit blossom and mandarin orange
bouquet with Mosaic hops. ABV: 5.6%
Packages: 12 oz. cans and draught
Availability: March

Rhinegeist Zen
This session IPA is hoppy and bright
and emanates hints of orange zest
and lemongrass. Zen is balance, the
clear morning air, feeling the flow.
ABV: 4.8% Package: 12 oz. cans only
Availability: Limited quantities in March

Sea Dog Sunfish
Sea Dog Sunfish is a light-bodied wheat
beer with a fragrant peach essence and a
clean, refreshing grapefruit finish. ABV: 4.6%
Packages: 12 oz. bottles and cans
Availability: April

Rising Tide Spinnaker
This Hefeweizen style wheat ale has
a crisp, dry, bready malt body. It
has bold yeast character featuring
notes of banana and cloves with
a soft, balancing lemon note.
ABV: 4.5% Package: 12 oz. cans only
Availability: March
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Woodchuck Summer Time
Woodchuck Summer Time delivers a crisp pear
cider bursting with fresh ginger for a taste
that refreshes like a cool jump in your favorite
swimming hole. ABV: 5% Packages: 12 oz.
bottles and draught Availability: March

SeasonalSELECTIONS
Revolution 1ZEnuff

Shiner Ruby Redbird

This imperial IPA has
a four-hop blend of
Apollo, Centennial,
Chinook and Crystal
hops. 1ZEnuff features
toasted malt flavors
lurking behind massive
levels of hop bitterness
and flavor with a punch of hop aroma reminiscent of
fresh citrus rind. ABV: 11% Packages: 12 oz. cans and
draught Availability: March

Popping the top on this freshly rebranded
brew is like slicing into a ripe Texas Ruby Red
Grapefruit. A bold kick of ginger combines with
the citrus for a tart, refreshing lager. The look
may have changed, but the beer stayed the
same! ABV: 4% Packages: 12 oz. bottles,
12 oz. cans and draught Availability: Now!

Revolution Galaxy
This IPA was brewed for the Chicago
Comic and Entertainment expo and
features Galaxy and Zythos hops
for a crisp, dry finish. ABV: 7%
Packages: 12 oz. cans and draught
Availability: March

Revolution A Little Crazy
This pilsner malt base
provides a nice toasty
flavor with hints of caramel
and enough fermentable
sugar to make this a rather
sustainable beer. This
Belgian style pale ale has
a pilsner malt base with a
little Carapils and Belgian
Caramunic. Hops in the
brewhouse are Magnum,
Cascade and Citra with a dry hop blend of Citra and
Cascade. This drives home the aromas of fresh citrus
rind. ABV: 6.7% Packages: 12 oz. cans and draught
Availability: April

Revolution Sun Crusher
Sun Crusher is a hop
forward American
Wheat Ale brewed using
2-row, Red Wheat,
Carapils malts along
with Flaked Oats to
achieve a smooth
silky mouthfeel and
light golden color.
Using Apollo and Amarillo in the brewhouse along with
an ample dry-hop of Crystal, Amarillo and Mosaic we
achieve a mellow bitterness and pronounced flowery/
citrus aromas. ABV: 5.3% Package: 12 oz. cans only
Availability: April

Shiner Strawberry Blonde
Shiner, TX is known for beer. Poteet, TX
is known for strawberries. This summer,
the best of both worlds have come
together in one tasty beer. Brewed with
juicy, homegrown strawberries from
the strawberry capital of Texas – and
a mix of pale and wheat malts for a
crisp finish –Shiner Strawberry Blonde
is ripe for the drinking. ABV: 4.3%
Packages: 12 oz. bottles, 12 oz. cans
and draught Availability: March

Shipyard Blood Orange
Shipyard Blood Orange is a crisp and refreshing
Belgian wheat ale, with a subtle orange aroma
and hints of coriander and citrus on the finish.
ABV: 5.1% Package: 12 oz. bottles only
Availability: Now!

Shipyard Melon
This melon ale, golden in
color, features Willamette and
Saphir hops. Shipyard Melon is
crisp, with a refreshing essence
of fresh watermelon. ABV: 4.4%
Packages: 12 oz. bottles and draught
Availability: Now!

Shipyard
Smashed Blueberry
This hybrid between a Porter and a Scotch Ale
has a rich mouth feel and a body of complex
intensity. Upfront there are notes of coffee and
chocolate beautifully accentuated by the aroma
of blueberries with a balanced sweet fruit and
dry hop finish. ABV: 9% Packages: 12 oz.
bottles and draught Availability: Now!
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SeasonalSELECTIONS
Wormtown Hopulence
Hops have been added to this beer in every
conceivable part of the brewing process.
Whole leaf in the mash, hop forward
(lautered through whole cones), hop
backed, first wort hopped, kettle hopped
with pellets and extract and dry hopped in
the fermenter and brite tanks. ABV: 8.5%
Packages: 12 oz. bottles and draught
Availability: May

Two Roads Passion Fruit Gose
This sour ale is kettle soured
in the Two Roads tanker truck
trailer. This gose features a
nose of big tropical fruit flavor,
light wheat and a perfect
harmony of tartness and
sweet fruit that mingled with a hint of salt to bring the
flavors to life. ABV: 5.2% Package: 16 oz. cans only
Availability: March

Wormtown Punxsutawney Pils

Two Roads Conntucky Lightnin’

This German-style pilsner is
brewed with a perfect blend
of traditional malt and local
Massachusetts wheat. Light
gold in appearance, flowery
hops, crisp hop bite, soft
mouthfeel, biscuit accented
grain with a semi-dry finish. ABV: 5% Package: 12 oz.
bottles only Availability: Now!

This sour mash ale is made with
malted barley and corn grits and
aged in bourbon barrels. Besides
the flavor of whiskey, the barrels
provide added complexity with
nots of vanilla, oak and a faint
note of charred wood. ABV: 8.5%
Package: 750 ml bottles only
Availability: March

Wormtown Spies Like Us

Two Roads Road Jam

This Russian Imperial Stout has
rich roasted malts and gentle
British hopping with earthy
Fuggles hops that create just the
right balance and character that
this style is famed for. With a
dark brown to black color, Spies
has a complex aroma with overtones of burnt grain,
pipe tobacco and dark chocolate and undertones of
coffee, stone fruit and smoke. The flavors are similar to
the aroma with the addition of toffee, marshmallow and
earthy British style hops. ABV: 10.7% Package: 12 oz.
bottles only Availability: Now!

Brewed with a mélange of real red
and black raspberries, then accented
with a kiss of fresh lemongrass, this
unique wheat ale has a stunning red
color and mouthwatering berry aroma.
Fruity and refreshingly dry. ABV: 5%
Packages: 12 oz. bottles and cans Availability: Now!

Gumption Late Show
Choco Lottie
Come one come all! Fun and freaky, deliciously
dazzling – welcome to the Late Show – a rotating
array of the most innovative, and sometimes bizarre,
ciders to ever grace the midway. Mad Genius cider
makers are fermenting aging, extracting and
infusing with incomparable obsession, pushing the
limits of cider making. Step Right Up! The Late
Show is always open. Now feast your eyes on the
beautiful Choco Lottie, a hard apple cider heavy
on chocolaty goodness with hints of caramel.
ABV: 6.9% Packages: 12 oz. bottles and draught
Availability: April
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Two Roads Two Juicy
This unfiltered, cloudy “New England
Style Double IPS” uses generous
amounts of Hallertauer Blanc, Citra and
Mandarina Bavaria hops. The result
is a “juicy”, fully-charged double IPA
with notes of grapefruit, pine, lychee,
orange and tangerine against a soft malt
backdrop. ABV: 8.2% Package: Draught
only Availability: Limited quantities
in March

Two Roads Zero 2 Sixty
This tart IPA is easy drinking with a
nicely balanced tart “chassis” that
brings out the flavor and aroma of
hops. The moderately tart character
complements the blend of Simcoe
and Chinnok aroma hops. ABV: 6%
Packages: 12 oz. bottles and cans
Availability: Now!

Spirits
Amrut Fusion
Single Malt Whisky, India
In 2010 Amrut Fusion Single Malt Whisky
turned the world of whiskey on its head when
the esteemed Jim Murray of the Whiskey
Bible awarded it the distinction of being the
World’s Third Best Whisky with a rating of
97/100 points. By using peated barley from
Scotland and unpeated barley from the
foothills of the Himalayas, this single malt
impresses even the most die-hard scotch
aficionados. Produced in limited quantities.
ABV: 50%

Coole Swan Irish Cream,
Republic of Ireland
Coole Swan Irish Cream is a premium Irish
Cream that until recently was brought back in
suitcases by nearly everyone that tasted it
while visiting Ireland. The reason consumers
are so smitten with this product is because it
uses only the finest ingredients for a taste that
is out of this world. Fresh double cream from
Ireland’s richest dairy lands is carefully blended
with the best natural vanilla from Madagascar.
Even the rich, dark chocolate has been curated
from the best cacao of the Ivory Coast. Finally,
a touch of Irish Single Malt Whiskey is added
for an unforgettable treat. ABV: 17%

Don Amado Mezcals
Produced by the Arellanes family in the highlands
of Oaxaca since the 1700s, this mezcal is made
using smoky, earthen-roasted agave hearts. Distilled
using traditional ceramic clay pots, this double
distilled mezcal is well known for its smooth
and complex taste profile. While the Rústico is
distilled from the domesticated Espadin varital
of agave, the Arroqueño and Largo expressions
are distilled from hand harvested wild agave
species. An exceptional addition to any mezcal
selection! Arroqueño ABV: 46% , Rústico
ABV: 47%, Largo ABV: 46%

Donegal Estates Irish Whiskey,
Republic of Ireland
Donegal Estates Irish Whiskey is sold in a familiar
green bottle but is unlike any other Irish Whiskey.
Exceptionally flavorful with a smooth finish, this
whiskey was carefully double distilled for before
being aged in American oak barrels. Named
in honor of the countless Irish American
descendants of immigrants who came from
Donegal County it has been said that this
whiskey has the personality of the people of
Ireland, light hearted, friendly, sociable, but
behind it all, solid and dependable. ABV: 40%

El Dorado
15-Year-Old Rum, Guyana
Produced by Demerara Distillers in Guyana
this rum has spent a minimum of 15 years
in oak aging just north of the equator what
was once formerly British Guyana on the
southernmost edge of the Caribbean Ocean.
This is one of the most awarded rums in
the world, one of only a few rums produced
using a wooden pot still and El Dorado is
the last maker of Demerara rum in the world. This is
the flavor of “true aged” rum that only needs an ice
cube to be enjoyed rum connoisseurs and novices alike.
ABV: 40%

Mahon Gin, Spain
This historic gin has been produced at the original
distillery on the Mediterranean island of Menorca
for over 300 year. One of only two gins that
hold a specific geographic designation,
meaning it cannot be produced anywhere else
in the world. Distilled from grapes using copper
pot stills and local botanicals, this gin is light,
crisp and is fast becoming a favorite among
gin aficionados. ABV: 41%

Molly’s Irish Cream, Republic of Ireland
Molly’s Irish Cream is currently one of the best-selling Irish creams in the United States for
good reason; it has all of the familiar taste of the leading market brand without the premium
price. Produced in the town of Bailieboro, County Cavan fully one third of each bottle is fresh
dairy cream! When combined with chocolate and aged spirits, the result is a rich, creamy
taste that lends itself to being served on the rocks, in hot coffee or in a cocktail. ABV: 17%
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Spirits

Programs

Novo Fogo “Chameleon”
Cachaça, Brazil
Novo Fogo Cachaça is a USDA Certified Organic spirit
made from fresh pressed sugar cane. Muddled
with lime and sugar this one year old spirit makes
the refreshing cocktail known worldwide as the
Caipirinha. Using American Oak Barrels this spirit
has all the mixability of both a light rum as well
as a good reposado tequila, lending itself to both
stirred or shaken cocktails. ABV: 43%

Springbank
Single Malt Scotch, Scotland
Produced since the year 1828 by the Mitchell
family in Scotland, the Springbank Distillery is
one of the most celebrated whisky producers
in all of Scotland. Limited in production,
this is truly a handmade dram, with zero
percent of the production outsourced so that
the strictest quality controls can be closely
monitored. Full flavored and full bodied,
Springbank is the perfect balance of peat and
malt, a true Scotch drinker’s scotch. Never
chill-filtered, colored, or bottled at less than
92 proof. ABV: 46%

NON ALCOHOLIC
Red Bull Energy Drink
Red Bull Energy Drink is a functional
beverage with a unique combination
of ingredients. It has been specially
developed for times of increased
mental and physical exertion. Red
Bull Energy Drink vitalizes body and
mind. Red Bull Energy Drink – increases performance –
increases concentration and reaction speed – improves
vigilance – improves the emotional status – stimulates
metabolism. Red Bull is Energy Drink is also available
in SugarFree. Packages: 4pk 24/8.3 oz., 24/12 oz.,
24/8.3 oz. Availability: Year‑round

The Red Bull Editions
Red Bull Energy Drink now
includes the Blue, Red
and Yellow editions. Each
flavor combines the boost
of Red Bull Energy Drink
with the flavors of blueberry,
cranberry and tropical fruits.
Package: 4pk 24/8.3 oz.
Availability: Year‑round
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Everyone’s favorite fiesta is right around
the corner. Time to meet your amigos for
some chips and guac, big laughs and of
course, a few rounds of Corona. The #1
cerveza of Cinco de Mayo is once again
dialing up the excitement and encouraging
friends to get out and celebrate the fiesta
together. Consumers will be invited to
#Limedrop leading up to and during the
Cinco festivities. This will be communicated
via a robust 360-degree campaign. Look for
social media support on Facebook, Twitter
and Snapchat as well as vibrant, thematic
POS that will tie back to Corona’s Mexican
roots with traditional Mexican textile work
and brightly colored stucco cues.

Programs
The thrill of
victory, the agony
of defeat…
Samuel Adams
There’s No ‘I’
in Beer
There’s nothing quite like being
a diehard fan when you have a
great crew of friends to share
the ride. Whether your team has
made it to the playoffs and is
marching toward the big game
or enjoying off-season relaxation,
Samuel Adams is the better beer
that’s with your squad through it
all. The Sam Adams “There’s No
‘I’ in Beer” program will run from
January 1st through April 1st with
off-premise displays, on-premise
features and activation like
basketball bingo as well as a
national sweepstakes that will
award a grand prize winner with
an up close experience at a
game of their choice, five first
place winners with barrel cooler
chairs and 5,000 second place
winners with high quality paddle
bottle openers. Consumers
can enter to win using a
dedicated website.

No matter how excited you are for
March Madness, if you share the
Corona State of Mind, you know
that there’s more to life than wins
and losses. Corona’s partnership
with the V Foundation is both
symbolic of this and a concrete
demonstration of it, because with
every purchase of Corona during
this time period (March 1st through
April 3rd), Corona will donate a
portion of the proceeds to cancer
research. They’ll be continuing
their ESPN partnership and this
year’s 360° campaign will have
paid social media support and a
refreshed POS bundle. The creative
features the new Corona Light
packaging, strong basketball cues
and the universally recognized
cause ribbon that will inspire
consumers who love the game, to
now join the fight. To learn more
about the V Foundation for Cancer
Research, visit jimmyv.org.

Angry Orchard
Treehouse Party
Sweeps
Angry Orchard’s exciting textto-win sweepstakes will award
one grand prize winner and five
of their friends an all-expense
paid trip to the Orchard, $1000
spending cash and a private
party in the treehouse. Five
second prize winners will receive
a hanging tree chair and 1000
third prize winners will receive
Angry Orchard bandanas.

Celebrate Cinco with Casa Modelo
In 2017, Modelo Masterbrand will offer refreshed on and offpremise POS featuring Mexican-inspired mosaic tiling that
reinforces Modelo as the authentic beer choice in an otherwise
inauthentic holiday. This 360-degree campaign includes social
media support, as well as English and Spanish language TV
and digital video campaigns, estimated to reach over 75 million
impressions combined!
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Programs

Blue Moon Toast the Moon
Regardless of life’s ups and downs,
you can trust that every night the
moon will rise and every Blue Moon
Belgian White will have the same
refreshing taste as the day before.
So, here’s a toast to a full glass and
a full moon. On-premise, secure
features for each phase of the
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moon. Build suspense leading
up to the full moon which will
commemorate with a celebration
or “toast.” Utilize the Full Moon
LED available to countdown to the
month’s full moon and celebrate
each phase of the moon (ex. half off
pitchers for the half moon).

In the off-premise, POS will
showcase a promo code
and website that allows
consumers to redeem two,
free, limited-edition 16 oz.
Blue Moon glasses, designed
by a Blue Moon artist.

Programs

Raise the
BARbeque with
Guinness Blonde
American Lager
Guinness offers consumers
the opportunity to trade up to
“better beers” and this spring/
summer Guinness will help
consumers elevate their summer
grilling occasions. Lager is the
best-selling beer style in the
U.S., especially during the
warmer months. POS will feature
Guinness Blonde American Lager
to capitalize on the strength of
lagers during the summer season
and promote a sweepstakes for
consumers to win the ultimate
grill station and other premium
grilling accessories.

Open Up and
Unwind with
Smirnoff Spiked
Sparkling Seltzer
This spring/summer, Smirnoff
Spiked Sparkling Seltzer will
encourage consumers to
“Open Up and Unwind” with
crisp, bubbly flavor. At only 90
calories and one gram of carbs
per serving, Smirnoff Spiked
Sparkling Seltzer shows people
that they can have balance in
their lifestyle. They don’t need
to give up happy hour, they just
need to #drinksmarter.

Beer cocktails continue to grow
and pairing Guinness with other
beers and beverages has long
been a favorite among bartenders
and beer enthusiasts. Guinness
Half & Half’s is an ongoing
program that provides tools
and support to help drive more
sales and profits by giving your
customers delicious and greatlooking combinations. Guinness
reps will work with you and your
bartenders to develop a menu of
Half & Half’s based on partnering
Guinness with Smithwick’s, Harp
and other beers. Utilize Guinness
Half & Half tools to feature your
custom Half & Half’s as specials
and/or during happy hours.
Encourage your guests to make
suggestions and “co-create” Half
& Half’s with your bartenders.

Shiner Sounds Sweepstakes
Music is a way of life for Shiner; it’s in their DNA. Shiner is now the official beer
of Austin City Limits, which is the longest running music TV series dating back
to 1974. Shiner has two commercials per episode, which
air nationally every week on PBS. Shiner is currently
sponsoring an enter-to-win contest (via text or through
the Shiner website) featured on 12 pack cans, which
includes a trip to a live studio taping of an Austin City
Limits Episode and a custom Shiner-branded
Epiphone Guitar.
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Burke BeerBLOG
Go for a Session
By Patricia Sheehan

T

he pub culture in Ireland
and Great Britain is a
tourist attraction in of itself.
Public Houses of all sorts dot the
countryside and cluster in cities.
Residents nearby a pub will claim
it as their local, and the pubs
in turn are major hubs of social
activity. Some offer simple meals
and entertainment, but beer and
conversation are always the main
focus. Whether it’s a pint of bitter,
lager, mild, or stout, friends and
family will buy each other multiple
rounds during a “session” at a pub.
Most of these sessions tend to last
several hours, and it’s no coincidence
that most of the beer offered tends to
be low in alcohol and easy to drink.
We live in a region that was heavily
settled with Irish and British
immigrants who thankfully set up their
pubs over here. One the culture’s
most unique and enduring features
is the Irish traditional music seisiún.
There are dozens of pubs in our
backyard that host these informal
weekly concerts which typically take
place on weekends and last for hours.
People bring in their instruments and
sit around a table, with musicians
flowing in and out and trading off with
each other. The Brendan Behan Pub
in Jamaica Plain has been hosting
theirs on Saturday afternoons for
upwards of twenty years. Bar manager
Adam Wells has been tending bar
during the seisiúns for ten of those.
“We run our seisiún all year long, but
it’s generally busier in the wintertime.
We see different people coming in
that we don’t see the rest of the
week. A lot of the time whole families
will come in, and sometimes the
kids will play. People really seem to
enjoy the cultural experience.” The
Behan has thirty lines to choose from
with a lot of local craft options, but
Wells has noticed that a lot of the
musicians stick to perfectly poured
pints of Guinness when they play. At
4.3% ABV and quaffable both cold
and when it edges closer to room

temperature, the iconic Irish dry stout
is an ideal accompaniment to an
afternoon of music in a cozy Irish pub.
Although many features and traditions
endure, pubs in these parts are not
pure outposts of English and Irish
culture. While Guinness remains a
mainstay on draft lists, many pubs
like the Brendan Behan are making
more room for locally brewed craft
beer. Within this growing craft
segment, “session” ales and lagers
are increasing in popularity. The
session beer moniker, itself is a nod to
British pub slang, and the low alcohol
content stays true to those traditional
pub draft options. Although there is no
strict definition, it’s generally agreed
that American session beer lies under
a 5% ABV threshold.
One of the biggest proponents of
session beer both regionally and
nationally has been Notch Brewing’s
Chris Lohring. When he founded the
Salem-based Notch seven years
ago, craft offerings were trending
heavily toward imperial and double
versions of traditional styles – the
more alcohol by volume, the better.
Low ABV macro styles still reigned,
but there wasn’t much to choose
from in between the two. He set out
to brew beer that he wanted to drink.
“I trained under a couple of British
brewers in the early 90s, so I had a
unique perspective on low alcohol
beer from the get go. I noticed at

the end of the day that these guys
wouldn’t go for the 6% ABV IPA that
we brewed, they’d all go for the
4% bitter.” Lohring found his own
preferences aligned. “I want to have
three pints at the end of the day,
but I want those beers to be flavorful
and balanced in a way that allows
for a true session. Beers that are too
intensely flavored tend to fatigue,
so after one or two you’re kind of
done. It’s not the best kind of beer to
have for multiple rounds. “Although
Lohring draws mainly from Czech
and British styles in his recipes,
his interpretations result in truly
American beers. “Fast forward into
2017 and there are so many different
ingredients and options to choose
from…You take Left of the Dial,
and that’s wholly rooted in British
IPAs, except we use American hop
varieties. They impart a lot of citrus
and juice in the aroma which is what
a lot of today’s drinkers want. That to
me is an evolution of a British IPA.”
Many of our pubs and the beer
poured inside their walls maintain
the framework of tradition while
asserting their own stateside
contemporariness. If you find yourself
lucky enough to be drinking session
beer during a session at the pub
while listening to a seisiún, make
sure you buy at least one round for
your group, take your time, and enjoy
the moment (and the beer).
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89 Teed Drive
Randolph, MA 02368
781-986-6300

Boston Calling
3-Day Indie & Pop Rock Music Festival
Friday, May 26 – Sunday, May 28
40,000 people per day
Formerly at City Hall Plaza. Moving to…
Harvard Athletic Complex in 2017
Marquee acts include:
•
•
•
•

Tool
Mumford & Sons
Weezer
Chance the Rapper

50' x 50' On-site Activation Tent for
Miller Lite

