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Letter toTHE TRADE
Happy Holidays!

I

CAN’T BELIEVE I AM WRITING THIS RIGHT NOW. AGAIN,
the year has gone by so fast. The saying, “the years fly by
as you get older” is so true! I guess turning 58 this year
only solidifies the statement. Believe it or not, I have been
working full time for 36 years now. (I am not sure what that
says about me. I am either passionate or crazy. I choose
passionate!)

Thirty-six years ago, Miller (not MillerCoors) was #1 in the
market. Over half the beers sold in our market were either
Miller, High Life, or Lite! Wow, how things have changed! Thirty-six years ago, we
did it selling 42 SKUs. There were no 30 packs, 36 packs, or 18 packs, and we
sold a ton of “bar bottles” to the on-premise.
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Today we sell over 1500 SKUs, have many, many suppliers and brands, and still
don’t sell as many cases as we did in 1982! As you all know, “our” business
has changed. We are all trying to find and offer what the consumer will buy
next. Variety is the spice of life! We have a great portfolio (if you don’t mind
me bragging), but we cannot settle there. The addition of FMBs, ciders, crafts
(including most recently Ballast Point and Dogfish Head), spirits, and seltzers
(White Claw, Truly, and Smirnoff to name a few) has been a nice shot in the
arm. But we need to offer you more!
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I am pleased to tell you we are slowly getting into the wine business! Inside this
edition, you will find our limited Italian wine selection that you will be, or have
been, introduced to. I hope you are as impressed by the liquid and price points
as I am, as we continue to offer increased diversity to our portfolio.
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So, thank you for another year of supporting us! We have a lot of challenges
still in front of us. The brew pubs, tap rooms and pop-ups will continue to be
an everyday part of our lives. Marijuana will eventually start being a part of
everyday life in Massachusetts as well, and although they say it doesn’t affect
our business, I wait for the proof! Our flexibility and ability to change with the
forever-moving market will assure that we succeed going forward.
To our customers, suppliers and employees, I hope 2018 was good to you and
that 2019 is even better! To end with an Irish Blessing: May your pockets be
heavy, and your heart be light. May good luck pursue each morning and night!
Thank you for your support!

Heady Times is published four times a year, courtesy
of Burke Distributing Corporation.
Follow @BostonPours

Bill

BrewerHIGHLIGHT
Backlash Beer Company

H

ELDER PIMENTEL CO-FOUNDED BACKLASH BEER COMPANY IN
July of 2011 and has been the head brewer since the company’s
inception. Starting as a homebrewer, Helder developed a passion
for all things brewing, while he was in school at Boston University. After
partnering with Maggie Foley, the two agreed that the Boston market was
in need of a fresh face to help recruit people to the craft beer revolution.
Backlash was born.
BACKLASH
Backlash has brewed a variety of styles since it started, originally with a
focus on Belgian-style beers. Recently however, the company has been
focusing on hop-forward beers, turning out some local favorites for the
past few years. Backlash got its start by making beer in other companies’
facilities, brewing at Paper City in Holyoke, MA for its first few years.
Once the market made a shift towards the can package, Backlash
partnered with Foolproof Brewing in Pawtucket to produce 16 oz. cans.
Since then, the company has been using Dorchester Brewing to produce
its beer.

INCREASED AVAILABILITY
Along with the new brewery, Backlash will
be ramping up production at Dorchester
Brewing to meet the growing demand
for their beer. This includes producing
a few beers with consistent availability.
The company has chosen to make its
bestselling Bad Decision Juice, Hostile
Takeover, and Salute “flagship” beers.
Bad Decision Juice (BDJ) is a 4.7% New
England Style IPA packed with full hop
flavor. Hostile Takeover and Salute are
Double IPAs exploding with hop varieties
such as El Dorado, Mosaic, Citra and
Simcoe. Keep an eye out for some limited
releases from Backlash coming out of
Dorchester as well. Stay tuned!

THE NEXT CHAPTER
Backlash broke ground on its own facility in May of 2017 located in
Roxbury, MA and opened its brewery and taproom to the public in
September of 2018. The new brewery features a 4,000 square-foot
taproom, where the company hopes to connect with its fans in a way it
hasn’t been able to yet. The new facility will also let Helder experiment
with new beer styles and barrel aging. Beer produced at the Roxbury
facility will mostly be available only at the brewery, however the company
plans to continue producing beers at Dorchester Brewing for the
wholesale market.
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CoverSTORY
Sam Calagione and Dogfish Head Keep Brewing the
Greatest Innovations You’ll Ever Taste
As the holiday season approaches, it’s time to reacquaint your customers with this portfolio
of beers that are both approachable and groundbreaking.
A common beer industry term goes something like
this: when imports are up, crafts are down. With
Mexican imports like Corona and Modelo reporting
huge growth, there is evidence to support this
claim. But one craft brewery is saying, “It ain’t
necessarily so.”

“W

Dogfish Head continues to thrive in a rapidly
changing beer industry. How have they been
able to buck all trends? What’s new for the
holidays and 2019? Heady Times sat down with
Dogfish Head founder and CEO Sam Calagione to
find out.
e’ve been devoted to consistently delivering the best of the
best,” says Calagione. “We strategized and laid the groundwork
for a forward-looking growth plan for this year and beyond.”
This plan included expanding the
Dogfish footprint across the U.S.,
tripling the size of their sales team
and redesigning their artwork and
packaging. As an example, 90
Minute IPA is once again available
in six-packs and the brewery
debuted a new Off-Center Your
Summer variety 12-pack that turns
into a cooler. “It’s been a busy few
years,” laughs Calagione.”

Dogfish recently made a big splash
with SeaQuench Ale, a session
sour mash-up of Kölsch, Gose
and Berliner weiss brewed with
black limes, sour lime juice and
sea salt. “We had the goal, when
we designed it, to make the most
objectively thirst-quenching beer
that Dogfish had ever brewed,”
says Calagione. “But we also
built it around a flavor profile that
would appeal to margarita drinkers
and white wine drinkers as much
as it would appeal to beer geeks, and that is starting to prove itself.”
Indeed, SeaQuench is the #1 selling brand in IRI’s “Wild or Sour Ale”
category. It also appeals to people who enjoy minerally-tasting white
wine. The beer is even getting national recognition for the way it fits into
an active lifestyle. Men’s Health magazine proclaimed it the best-tasting,
low‑calorie beer around.
In addition to the introduction of SeaQuench, Dogfish Head refocused
its attention on a few key brands know as their “High 5”: 60
Minute IPA, 90 Minute IPA, SeaQuench Ale, Flesh & Blood and
2
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Namaste White. For a brewery that made
its name creating dozens and dozens
of one-offs and odd styles, this shift in
strategy will attract new consumers who
don’t necessarily think of themselves as
beer drinkers.
This High 5 group of beers includes a
diverse range of styles, perfect for every
consumer. 60 Minute is the beloved flagship
IPA, 90 Minute – its high-octane brother,
has been called “one of the most important
American craft beers ever brewed” by
Food & Wine. Flesh & Blood is a stellar
IPA brewed with a bevy of real citrus and
Namaste White is a Belgian-style white ale
with notes of citrus, clove and coriander.

“We’ve been devoted
to consistently
delivering the
best of the best.”
Another feather in Dogfish Head’s cap is
their big bet on cans. “We see a lot of
today’s craft drinkers looking for a more
portable, lighter package,” says Calagione.
“I can envision a world in five or six years
where our can sales eclipse our bottle
sales.” While Calagione and his team are
preparing for the day that happens, he
maintains that there will likely always be a
demand for both bottle and can formats.

CoverSTORY
With the holiday season quickly
approaching, Dogfish is getting ready to
roll out their new IPAs For The Holidays
12-pack, a winter seasonal favorite that
“contains four varieties of Off-Centered
goodness,” says Calagione. This year, the
package will feature two beers exclusive
to the variety pack, Sixty One (which
Dogfish loyalists remember well) and
the new Viniferous IPA. The white wine
& beer hybrid of the mix, Viniferous IPA
is fermented with Riesling and Viognier
grapes and hopped up to match the dry,
fruity complexity of a Riesling with the
hoppiness of an IPA. “It’s the perfect gift
for the beer geek in your family, or to share
at the holiday party with people who love
IPAs. And Viniferous IPA’s flavor will delight
wine lovers,” Calagione adds.
As for a sneak peek at what Dogfish
has planned for 2019? Calagione kept
his cards close to his vest, but he
did reveal that their Grateful Dead
collaboration American Beauty will be

Dogfish Head
IPAs For The Holidays
This Dogfish Head variety pack doesn’t
feature holiday spiced ales – these are
beers that hop your head off! And this
year’s IPAs For The Holidays has something
for wine lovers too…

60 Minute IPA
Dogfish’s continually hopped IPA, 60 Minute is
“brewed using a boatload of intense Northwest
hops,” resulting in a beer that is “surprisingly
sessionable.”

90 Minute Imperial IPA
Dubbed “one of the most important American craft
beers ever brewed” by Food & Wine, 90 Minute
IPA boasts a strong malt backbone and fruity,
citrus hop aromas.

Sixty One
“We took our best-selling 60 Minute and added
Syrah grape must (the freshly crushed fruit juice
that contains the skins, seeds and stems of the
grape) to create an IPA with equal parts fruity
complexity and pungent hoppiness.”

Viniferous IPA
Continuing with their beer-wine hybrids, Viniferious
IPA “is fermented with Riesling & Viognier grapes.”

The Off-Centered visionary himself! Calagione has some surprises
up his sleeve for 2019. He announced the return of American
Beauty Pale Ale, and a new Double IPA called The Perfect Disguise.

returning as a year-round offering and their
new Art Series release will be a double IPA
called The Perfect Disguise. “But that’s
all I can say,” Calagione laughed. With
more details on the way, there are sure to
be many highlights for Dogfish Head fans
in the coming year. With renewed focus on
core brands, an expanding footprint and a
passion for excellence, Dogfish will continue
to deliver the best that craft beer has
to offer.
www.burkedist.com HeadyTimes v.10
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Off-PremiseSPOTLIGHT
Top Liquors Roslindale

G

REG STEVENS HAS OWNED TOP LIQUORS ON HYDE PARK AVE.
in Roslindale for nearly forty years. He now runs the store with his
sons, Greg Jr. and Chris. Greg and Greg Jr. took turns at the register
to talk with Heady Times about the store and their secret to success.
Heady Times (HT): How did you get your start in this business?
Greg Stevens (GS): When I was going to college at UMass Boston I
worked at a store on Hancock Street in Dorchester part time, and I also
had another job working in maintenance at Northeastern. An opportunity
came up to buy this store for next to nothing, so I went ahead and
bought it. I was 23 at the time, not much younger than Greg Jr. is now.
HT: What was owning a store like while you were so young and still
in school?
GS: It was tough. All my friends were going out and I was always
working. The only saving grace was, back then, you couldn’t sell alcohol
on Sundays, so I could always count on having one day off a week. That
ended about 15 years ago. I still think it was busier then because people
would overbuy on Saturdays knowing that we’d be closed on Sunday.
HT: Your two sons, Greg Jr. and Chris, run the store with you. That
must be a huge help.
GS: Definitely. We split the responsibility of ordering and in addition to
Greg Jr. and Chris, we have a great team here. Our general manager,
“G” Desta, has been here for years – so have Tom and Carlos. We have
people from all over the world working here. It’s important to us because
we have a very diverse clientele.
HT: What’s changed in the store over the years?
GS: Just a year ago, we began leasing the space next door, which was a
plumbing supply store. That gave us an extra 3,300 square-feet of storage
space in addition to the full basement. It enabled us to add eight more
cooler doors and another walk-in. That was all completed a few months ago.
HT: Adding that much storage space must have had a huge impact
on how you order.
GS: Absolutely. It allows me to buy at the right price more often than not
and to pass that savings along to my customers. I believe in selling a lot
for a little, rather than a little for a lot. That’s always been my philosophy.
Our motto is “stack ’em high, place ’em low, watch ’em go!”
HT: What has the customer response been to the expansion and
renovation?
GS: It’s been positive, but we have a very loyal customer base to begin
with. It’s nice to be able to offer a lot of our beer cold. We fill the new
walk-in solely with Corona and we’ll go through about 300 cold cases of
it in a weekend – it’s our best-selling beer. Our customers also know how
good our pricing is, and I think they value our customer service as well.
That’s something that’s very important to me. I’m old school in that way,
I like direct contact with my customers. Some of them have been coming
in since I first opened, although we’re all a lot older now!
HT: Greg Jr., you handle the beer department. What informs your
decision making there?
4
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Greg Stevens, Greg Stevens, Jr., and Chris Stevens (insert) of Top
Liquors in Roslindale

Greg Stevens Jr. (GSJ): Like Corona,
Coors Light and Guinness are both huge
brands for us. We’ve expanded our crafts
as well. For a long time, we only had about
four craft brands; now we have six cooler
doors dedicated to just craft.
HT: With so many craft options out there,
how do you decide what to bring in?
GSJ: Our customers play a huge part in
the ordering process. We have a great
relationship with our customers and we have
a lot more craft drinkers moving into the
neighborhood recently. I talk beer with them a
lot; I get ideas from them. They tell me what
they like, and I buy what they want. Other
than that, local breweries like Castle Island
do well here. Package wise for crafts, 16 oz.
cans are really popular. Bottles don’t do as
much for us anymore; it’s all cans. I prefer it.
HT: What is your approach to pricing
for crafts?
GSJ: One thing we do is sell singles – we
don’t mind broken six packs. We want
people to try stuff, we don’t want them to
spend the money on something and not like
it. I try to keep everything at $14.99 and
under, even if I see a package we sell being
sold at a much higher price somewhere
else. Sell ’em low, watch ’em go!
HT: Your dad said something similar.
GSJ: (laughs) He did? That’s kind of like
our family motto.

On-PremiseSPOTLIGHT
Ciao!

W

INNISIMMET PARK IS A TRIANGULAR STRETCH OF SCENIC
pedestrian green space with benches, public art, and a fountain
on Broadway in Chelsea Square (Winnisimmet was the city’s
original name). It’s adjacent to two relatively new eateries to the
neighborhood and another on the way, all of which are conceptualized,
owned, and operated by partners Marvin Posada and Edson Coimbra.
Ciao! Pizza and Pasta opened in 2015 and has since received numerous
awards and national recognition for its wood-fired Neapolitan pizzas and
house-made pastas. Ciao! Market opened this past summer. It’s located
just down the street and is a café by day and wine & beer bar by night,
with a curated selection of prepared foods and gelato. The soon-to-be
open Winnisimmet Lounge is a couple of blocks away. Once construction
is complete, it will be a 75-seat restaurant with a full bar and a close-up
view of the Mystic River. Heady Times sat down with Marvin and Edson to
find out more about their bustling businesses.
Heady Times (HT): How did you two meet?
Marvin Posada (MP): We worked for the same restaurant group. We
met at L’Andana in Burlington. I was the executive chef and Edson was
the GM there. He also worked at Sorrelina at the time.
Edson Coimbra (EC): I ended up leaving the restaurant business and
I went to work for a bank, but Marvin and I kept in touch. He used to
Skype me from behind the line on busy weekend nights, while I was
home on the couch! One day he reached out and asked if I’d like to
open a place with him. I didn’t take him seriously at the time. I told him
he would retire with that company, but we met and talked about it.
HT: I see you ended up getting back in the industry.
EC: For me, it came down to doing what you love. This is what I’m
passionate about; we both are. I invited him to my neighborhood in
Chelsea [Coimbra lives nearly equidistant to their three businesses]
because I wanted to show him a potential location I had in mind.
MP: I wasn’t convinced at first!
EC: This place was a Chinese restaurant for 25 years. Then it was vacant
for two. It’s very small, only 500 square feet. Marvin wasn’t sure it was big
enough for what he envisioned. Two weeks later, he called me up and wanted
to know if the location was still available; we went back and signed the lease
after the second view and that’s how we opened Ciao! Pizza and Pasta.
HT: How long did it take before you were open?
MP: Four months. It was a long four months.
EC: We were doing the buildout ourselves during the day and driving for
UBER at night; we were pulling very long days. We had help, though. Friends,
family, neighbors – help came from everywhere. It was quite amazing.
HT: You opened the restaurant and then about a year and a half
later you opened the Market?
MP: Yes, it used to be a convenience store. We did the buildout over
there ourselves as well.
EC: While running the restaurant and still UBERing at night! We’ve been
playing with the concept a little bit. We run the market as a café in the
morning to cater to commuters and then it’s more of a wine & beer bar

Edson Coimbra and Marvin Posada of Ciao! Pizza and Pasta, Ciao!
Market, and Winnisimmet Lounge

at night. It’s hard for us to be in so many
places at once, yet we’re so picky about
the product and experience we want to
provide. We’re always working to get the
right systems and people in place; trying to
get this right takes patience and sacrifice.
HT: What is your beer program like for
the two locations?
MP: Peroni is the flagship, hands down.
EC: Peroni is a big seller for us, and it
helps underline the Italian themes of both
places. We also like to feature local and
regional breweries like Long Trail and Notch.
Left of the Dial is on tap at the Market and
it’s very popular.
HT: Can you unveil some of your plans
for the Winnisimmet Lounge?
EC: It’s going to be more of a nightlife
concept, there aren’t a lot of places to go
to at night around here. We’ll have a full
bar with cocktail, beer, and wine programs
and we’ll offer Italian tapas and some
limited entrees. We think it’ll bring a lot of
value to the neighborhood.
HT: Both Ciao! Pizza and Pasta and
Ciao! Market have sidewalk seating,
which is something you don’t really see
around here.
EC: It’s still a new thing for the city, we’re
under a pilot program for it. The response
so far has been great – I think it adds
to the neighborhood feel. The Peroni
umbrellas look nice and inviting and show
that we offer beer. Chelsea is going through
a lot of positive changes and I like to think
our businesses are part of that change. We
have an awesome community here and it’s
getting bigger and bigger.
www.burkedist.com HeadyTimes v.10
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NewPRODUCTS
Got Citrus? How a New
Innovation Makes It Easy
Today, technology has advanced in
the front of the house and behind the
bar, with carbonated beverages now
being delivered by a soda gun and a
wide variety of juices are now typically
carried in both bottles and cans. Even
with all the technological advances, the
elusive taste of fresh pressed lemon
and lime juice has been missing. For
this reason, craft bartenders insist on
only using fresh juices pressed daily,
while larger restaurant groups often rely
on either frozen or HHP (High Pressure
Processed) citrus juices.

Introducing True Citrus
Thanks to many years of
careful research, a company
called True Citrus based
in Maryland has created a
patented and unique process
of crystalizing cold-pressed
lemon and lime juice. Made
in the USA and distributed
exclusively by Burke
Distributing, True Citrus Lemon and True Citrus Lime
juice pouches produce 32 ounces of juice per 100-gram
(3.5 oz.) pouch when mixed with water. Sold in cases of
10x100g pouches, each case delivers 320 ounces (2.5
gallons) of either lemon or lime juice on demand with
zero waste. Stored without refrigeration and having a
shelf life of two years, each case is smaller than a shoe
box, freeing up valuable space in the walk-in cooler.

Tommy’s Margarita
2 oz. Arette Blanco Tequila
1 oz. True Citrus Lime Juice
¾ oz. Madhava Organic Agave Nectar
Shake well with ice and serve on
the rocks.

Moscow Mule
1 ½ oz. Bootlegger Vodka
½ oz. True Citrus Lime Juice
4 oz. Rocky’s Ginger Beer
Pour vodka and Lime Juice over ice in
a tall glass or copper mug, top with
ginger beer.
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Backlash Bad Decision Juice
Bad Decision Juice is the first beer to
venture into the lower ABV IPA realm.
Citra, Mosaic and Idaho 7 hops make
this little beer drink big and super
smooth. It packs the same punch as
the brewery’s other hop bombs, but
with lower alcohol (hence the crossing out of the word
“Bad”). ABV: 4.7% Packages: 16 oz. cans and draught
Availability: Now, year‑round

Ballast Point Sour Wench
Sour Wench Blackberry Ale is a fruity Berliner
weisse-style beer bursting with Oregon
blackberry flavor and aroma. The fruit addition
adds a beautiful violet hue, and the taste has
an approachable soft tartness from kettle
souring. ABV: 7% Packages: 12 oz.bottles
and draught Availability: Now, year‑round

Bira 91 IPA
The first IPA developed in India with the
world’s most flavorful hops. Look for rich
aromas of tropical fruit with a slightly
malty start, complemented by a burst
of citrus that ends with a spicy finish.
The cycle repeats, until every taste bud
feels fresh and alive with flavor. This IPA
is a nod to the original brew developed
by the British. ABV: 6.5% Package: 16 oz. cans
Availability: Now, year‑round

Bira 91 Blonde
Blonde Lager is vibrant in color and crystal clear.
Made with the finest two row malted barley it is
crisp and clean, then finished with noble hops for a
delicate aroma. ABV: 4.7% Package: 16 oz. cans
Availability: Now, year‑round

Bira 91 White
Bira White is a deliciously different wheat beer with low
bitterness. A hint of spice and a kick of citrus makes this
a glass of cloudy sunshine. ABV: 4.7% Packages: 16 oz.
cans and draught Availability: Now, year‑round

Rhinegeist Wowie
Wowie embarks on a tropical trip
with a cargo of apple, pineapple and
passionfruit juices to a destination that
is equally exotic, fruit-forward, dry and
refreshing. ABV: 6.2% Package: 12 oz.
cans Availability: Now, year‑round

NewPRODUCTS
Spiritfruit

Pabst Blue Ribbon Easy

Spiritfruit Beverages, available in Blackberry and
Grapefruit, are gluten free and made with premium
vodka and real fruit juice. ABV: 6% Package: 375 ml
bottles Availability: Now, year‑round

Pabst Blue Ribbon Easy is an easyto-drink, authentic brand that taps
into the needs of the next generation,
multi-cultural, health-conscious,
beer-drinking consumer. ABV: 3.8%
Packages: 12 and 16 oz. cans
Availability: Now, year‑round

New Narragansett Lager
Packaging
Corona Familiar
One of the most traditional beers in Mexico,
Corona Familiar is packaged in a classic brown
bottle that is ubiquitous in all of Mexico’s
territory, and for several generations has
embodied the tradition of Mexico’s beer
culture. ABV: 4.8% Package: 12 oz. bottles
Availability: Now, year‑round

Far From the Tree Cider
Macachusetts
An ode to the classic
New England apple,
Macachusetts is a dry, crisp
and traditional cider. A
slow, cold ferment of local
McIntosh juice is followed
by a lengthy aging process
to enhance the cider’s
aroma and fl avor. With no filtering, no back juicing and
no added flavors, Macachusetts is a pure expression
of New England cider in its natural state. How do you
like them apples? ABV: 6.9% Package: 16 oz. cans
Availability: Now, year‑round

Guinness Blonde
New Look and Reformulation
This fall will see a new Guinness Blonde! The recipe has
been refined to update the hop character (Citra hops
have been added for more citrus & tropical
fruit) and lighten the color & malt character,
slightly, while the new label design clearly
states BREWED IN BALTIMORE – the first
brewery and beer brewed by Guinness
in America in over 60 years. ABV: 5%
Packages: 12 oz. bottles, 12 & 16 oz.
cans and draught Availability: Year‑round,
beginning in November

Narragansett is refreshing the case wraps for Lager
30-pack cans, 18-pack cans,
12-pack cans, 12-pack bottles,
and 6-pack bottle carriers. This
is the brewery’s first packaging
refresh to Lager case wraps and
carriers since 2009. The new
packaging will hit the market
just in time for the holidays.
Availability: Year‑round, beginning
in November

Shiner Wicked Juicy
This juicy IPA is wicked in all the right ways.
It’s dry hopped, unfiltered and bursting with
tropical Citra hops for a bright, juicy kick of
citrusy flavors resulting in a deliciously fullbodied brew. ABV: 5.7% Packages: 16 oz.
cans and draught Availability: Now,
year‑round

Shipyard Brewing Variety Pack
This “crew pack” features:
Shipyard Export, Monkey
Fist and a rotating
seasonal. ABV: Varies
Package: 12 oz. cans
Availability: Now,
year‑round

Truly Rosé
With a hint of the of rosé flavor and pink
hue you know & love, and less sugar than
a rosé wine, Truly Rosé is sparkling, fun,
and available in a ready-for-anything slim
can. ABV: 5% Package: 12 oz. slim cans
Availability: Now, year‑round

www.burkedist.com HeadyTimes v.10
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NewPRODUCTS
Two Roads Espressway
Now in 12 oz. Cans
In a process unique to the
brewery, a locally-roasted
Ethiopian/Sumatra blend
of beans are mixed with a
rich oatmeal stout under
pressure (like espresso
but without the steam)
using Two Roads’ own
German-built “Brewnik”
device. The mixture
is steeped for several
days resulting in a true,
cold-brewed coffee stout.
ABV: 6.5% Package: 12 oz.
cans Availability: Now,
year‑round

Two Roads Ol’ Factory Pils
Now in 12 oz. Cans

Two Roads Honeyspot Road IPA
Now in 16 oz. Cans
This IPA is unfiltered and
uses wheat as the dominant
malt backbone. The result
is a slightly cloudy, pale
IPA with a softer mouthfeel
that accentuates the
citrusy Pacific Northwest
hop character. ABV: 6%
Package: 16 oz. cans
Availability: Now, year‑round

Wild Tonic Hard Jun Kombucha
This new product is available in five flavors: Blueberry
Basil, Hoppy Buzz, Mango Ginger, Raspberry Goji Rose
and Tropical Turmeric. ABV: 5.6% Package: 16 oz.
bottles (Mango Ginger and Raspberry Goji available in
draught) Availability: Now, year‑round

Winner of the GIBF silver medal – Continental Pilsner,
this dry-hopped pilsner is made
with a combination of
classic German as well
as American hop and
malt varieties. ABV: 5%
Package: 12 oz. cans
Availability: Now,
year‑round

Two Roads
Worker’s Comp
Now in 12 oz. Cans
A traditional farmhouse ale made with a very expressive
yeast strain that contributes an array of tropical fruit,
spice flavors and aromatics. Brewed with a variety of
harvest grains including barley, wheat, oats and rye, as
was likely the case with farmhouse brewers of yore. The
result is a complex, refreshing and distinctive example
of this esoteric style – intensely fruity with passion fruit,
pineapple, mango, lychee and slightly spicy with clove
and white pepper. ABV: 4.8%
Package: 12 oz. cans
Availability: Now,
year‑round
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Woodchuck Hard Cider
Bubbly Rosé
This bubbly, fruit-forward, blush cider is
made with a blend of red apples delivering
a crisp, smooth finish. ABV: 6.1%
Package: 12 oz. cans Availability: Now,
year‑round

Woodchuck Hard Cider
Pearsecco
Inspired by sparkling wines, this dry pear
cider is full of bubbles, with a clean, crisp
finish. ABV: 6.1% Package: 12 oz. cans
Availability: Now,
year‑round

SeasonalSELECTIONS
When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are
available in limited or extremely limited quantities.
Breweries only produce a certain amount of their
specialty beers and Burke does all they can to get as
much product as possible. In addition, this publication
is compiled months prior to the decision made by the
brewery to allocate their products to the wholesaler.
Variations in production for some of these limited
release offerings will fluctuate, resulting in lower
quantities than anticipated.
If you are interested in something you see in this
publication and it is out of stock when you place your
order, please contact your Burke Sales Representative
to discuss a similar option.

Backlash Beer Hostile Takeover
Hostile Takeover is the newest
double IPA. That signature smooth
bitterness? It’s still there, but
this time it’s been paired with El
Dorado hops, which give this beer
a candied fruitiness, with intense
aromas and flavors of stone fruit
and watermelon. ABV: 8.5%
Packages: 16 oz. cans and
draught Availability: Alternates monthly with Salute.
Ask your Sales Representative for more information.

Backlash Beer Salute
Hazy and unfiltered since before
being hazy and unfiltered was
cool, this double IPA combines
heavy doses of Citra with Simcoe
hops to produce an enormous hop
character jumping with tropical
fruit and pine dankness with a
smooth, subdued bitterness.
ABV: 8% Packages: 16 oz. cans and draught
Availability: Alternates monthly with Hostile Takeover.
Ask your Sales Representative for more information.

Bantam Cider The Americain
The Americain is an easy-drinking,
session-style cider that tastes as
American as apple pie and is made
with fresh-pressed apples, unfiltered
and unpasteurized. ABV: 5.2%
Packages: 12 oz. cans and draught
Availability: Now

Blue Moon Winter Wheat
Warm up to winter with Blue Moon’s
special new seasonal beer, Winter
Wheat. This spiced abbey ale is
perfect to bring to any holiday
occasion. Expect to see new POS
tools and a stunning display to set
the holiday scene and for select
markets, an exclusive gift set that
includes a holiday-themed bottle and
glassware. ABV: 5.9% Packages: 12 oz.
bottles and draught Availability: November

Leinenkugel’s
Snowdrift Vanilla Porter
This robust, porter-style beer is back by popular
demand. Aged with real vanilla, Snowdrift
Vanilla Porter is a fuller-bodied brew
with hints of cocoa, coffee and
caramel brought out by roasted malts.
Without a doubt, its bold flavors are
perfect for warming up on any cold
winter night. Pair it with any grilled
meats or fruity desserts to bring out
its dark, fruitful flavors. ABV: 6%
Packages: 12 oz. bottles and draught
Availability: November

Ballast Point High West
Barrel Aged Victory at Sea
This imperial porter with coffee and vanilla
flavors is aged in High West Distillery
bourbon and rye casks, giving it new layers
of complexity, emerging with notes of soft
caramel and smoky oak over dark chocolate
and a roasted almond body. ABV: 12%
Packages: 12 oz. bottles and draught
Availability: Now

Ballast Point
Spruce Tip Sculpin IPA
For a different twist on the traditional
Sculpin IPA, fresh Oregon spruce tips
are added and contribute a unique,
piney, citrus and woody character
on the nose. Plus, their flavor notes
of red berry, lemon and wine grapes
perfectly complement the hop profile.
A great brew for the holidays and well
beyond, this is a standout in a forest
of IPAs. ABV: 7% Packages: 12 oz.
bottles and draught Availability: Now
www.burkedist.com HeadyTimes v.10
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SeasonalSELECTIONS
Dogfish Head 75 Minute IPA
The original 75 Minute IPA was a blend of two
beloved beers – a precise 50-50 blend of 60
Minute IPA and 90 Minute IPA – and later, it
evolved into a special, cask-conditioned ale.
This year’s release began as a classic IPA
brewed with maple syrup from Dogfish Head
founder and CEO Sam Calagione’s family farm,
was continually hopped for 75 minutes during
the boil and then dry hopped with a slew of
Cascade hops! Golden amber in color, this beer
exudes aromas of piney and citrusy hops, and its malty
and pleasantly sweet flavor is full of light citrus notes.
The artwork for this year’s release was created by
Michael Hacker, the 2019 Off-Centered Art Series artist.
His imaginative style incorporates a few hidden gems,
including a ‘funny glasses’ disguise that was part of the
original 75 Minute IPA ‘Johnny Cask’ packaging artwork.
ABV: 7.5% Packages: 12 oz. bottles and draught
Availability: November

Dogfish Head Fruit-full Fort
This fruit-forward Belgian ale is brewed with
four different types of berries: raspberries,
blackberries, boysenberries and elderberries.
This blend of dark berries creates depth
reminiscent of a jammy red wine. ABV: 15%
- 18% Package: 12 oz. bottles and draught
Availability: November

Dogfish Head
IPAs for the Holiday
Four varieties of IPA goodness in one holiday-themed
12-pack, DFH IPAs for the Holidays features two of the
brewery’s best-selling, year‑round brews and two beers
that are exclusive to this 12-pack variety: 60 Minute
IPA, a continually hopped, East Coast IPA brewed with
a slew of Northwest hops for a powerful, but balanced,
citrusy hop character; 90 Minute IPA, a continually
hopped Imperial IPA whose powerful malt backbone
stands up to the extreme hopping rate for a pungent,
not crushing flavor; Sixty One, a marriage of two DFH
innovations: beer-wine hybrids & continually hopped
IPAs and Viniferous IPA, fermented with Riesling and
Viognier grape must, and hopped with Hallertau Blanc,
Huell Melon and El
Dorado hops to match
the dry, fruity complexity
of a Riesling with the
hoppiness of an IPA.
Availability: November
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Foolproof
Peanut Butter Raincloud
This unique and flavorful adaptation of
the brewery’s popular Raincloud robust
porter has a roasted malt profile, with a
natural peanut butter flavor and aroma.
ABV: 5.4% Packages: 12 oz. cans and
draught Availability: November

Glutenberg Stout
Glutenberg Stout stands out
because of its opaque black
color, its powerful cocoa bean
accents and its unique, toasted
cereal flavors. Powerful notes
of espresso, dark chocolate
and ripe fruit, provided by
the dark malt, give this beer
a pleasant mouthfeel that
will certainly not leave stout
connoisseurs insensitive. ABV: 5% Package: 16 oz.
cans Availability: November

Narragansett Autocrat
Coffee Milk Stout
Since the 1890s, Narragansett Beer and
Autocrat Coffee have been home-grown
Rhode Island favorites. This beer is a
unique collaboration that brings together
Narragansett’s bittersweet Milk Stout
with dark, delicious Autocrat coffee. This
smooth stout has a robust, roasted coffee
aroma and bittersweet coffee flavor with
notes of toffee, dark chocolate and roasted
barley. ABV: 5.5% Package: 16 oz. cans
Availability: October

Narragansett Holiday Ale
The holiday season in New England is a
special time of year. Football rivalries span
decades, Christmas trees are tagged at
local farms, and New Englanders who
have moved all around the world come
home to celebrate with friends and family.
Narragansett Beer has been part of the holidays
in New England for five generations and this year
they’ve brewed a festive ale with cinnamon, nutmeg,
clove and orange peel to toast the season. ABV: 7%
Package: 16 oz. cans Availability: November

SeasonalSELECTIONS
Long Trail Base Layer
Winter Brunette
Fermented on oak staves with a
Belgian yeast strain, Base Layer
is thick with complex aromas and
a rich, malt sweetness woven
together with notes of toffee, dark fruit, roast, hints
of bubblegum and spice. ABV: 6% Package: 12 oz.
bottles Availability: This item is exclusively available in
the Winter Survival Pack

Long Trail Hibernator
Hibernator features a rich malt base
highlighted by warming notes of caramel
and toffee. ABV: 6% Package: 12 oz.
bottles Availability: November

Long Trail Vermont Double IPA
This double IPA is full of fruity, juicy and
dank hop flavors with a light, soft mouthfeel
and slight alcohol presence. ABV: 8.3%
Package: 16 oz. cans Availability: Limited
quantities, ask your Sales Representative

Long Trail
Winter Survival Pack
This winter, bottle variety pack includes:
Long Trail Ale, Green Blaze IPA,
and two beers exclusive to the pack,
Base Layer and Survival Pack
IPA 2. ABV: Varies Package: 12 oz.
bottles Availability: November

Mike’s Hard Tangerine Lemonade
Hard Tangerine Lemonade features a
classic mix of tangerine, with clementine
and mandarin notes, and of course,
lemonade. The taste is refreshing, juicy
and full of citrus flavor. The combination
of fresh tangerines and lemonade
tartness delivers a nice, clean finish, with
just the right balance of sweetness and citrus. ABV: 5%
Package: 11.2 oz. bottles Availability: October

Otter Creek
Drip Drop Coffee Stout
This coffee stout features a
full-bodied flavor, with a subtle
bitterness, slight sweetness and
notes of chocolate and roast.
ABV: 5.6% Package: 12 oz.
cans Availability: October

Peak Winter IPA
Winter IPA is a hazy, hop-bursting New
England-style IPA, brewed to brighten
things up a bit as the colder weather sets
in. Infused with a juicy blend of Calypso,
Azacca, Simcoe and Citra hops, this beer
will help keep you warm and happy as
we await the arrival of spring. ABV: 6.2%
Packages: 12 oz. cans and draught
Availability: November

Peak Organic Sweet Tarts
New York Cherry Sour Ale
Sweet Tart Cherry marries crisp, fruity
goodness, with a touch of sour that is
entirely refreshing. The local New Yorkgrown cherries combine with a rosé-like
effervescence to create a tartness that
teases your taste buds. Sweet Tart Cherry
hits you with the right amount of flavor
in a perfectly light body. ABV: 4.6%
Packages: 12 oz. cans and draught
Availability: Limited quantities in December

Peak Organic Sweet Tarts
Cape Cod Cranberry Sour Ale
Sweet Tart Cranberry marries tangy, bright
cranberry with a touch of sour that is
entirely refreshing made with local Cape
Cod cranberries that really shine, and
deliver a rose’-like effervescence that
leaves your taste buds singing. Sweet Tart
Cranberry hits you with the right amount of
flavor in a perfectly light body. ABV: 4.6%
Packages: 12 oz. cans and draught
Availability: Limited quantities through November.
Ask your Sales Representative about availability.

Boulevard Plaid Habit
Born a double-mashed imperial
brown ale, then matured for 18
months in freshly drained
10-year Canadian rye whisky
barrels, this beer features
checkered notes of rich
vanilla, charred oak,
warming whisky and spicy
rye. With a lingering, boozy
sweetness and round, resonant
flavor, Plaid Habit clearly earns
its name. ABV: 14.3% Package: 12 oz.
bottles Availability: November
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SeasonalSELECTIONS
Peroni Celebration
Glassware Pack
Give the gift of Italy’s finest! This
holiday season, shoppers everywhere
can share the taste of Italy with
family and friends, with the new
Peroni Nastro Azzurro Celebration
Glassware Pack. Each pack includes two signature
.3 L glasses and ten 11.2 oz. bottles, giving shoppers
the chance to celebrate the holidays with effortless
class. ABV: 5.1% Availability: November

Pilsner Urquell Holiday Tins
To celebrate their upcoming 175-year anniversary, the
world’s original golden pilsner is sharing its longstanding
heritage with drinkers by offering a limited-edition
collectible tin. The unique collectible brings Pilsner
Urquell’s history and credentials front and center to all
craft drinkers, entrenching the brand as the
craft beer drinker’s import of
choice. Each tin holds four
limited-edition 16.9 oz. cans,
featuring designs found in
the Pilsner Urquell brewery’s
175-year-old historical
archives. ABV: 4.4%
Availability: November

Samuel Adams Winter Lager
This time of year, we’re told to “deck the halls”.
But why stop there? Winter Lager’s rich malt
notes and accents of cinnamon, ginger and
orange peel are just the right companion for
decking the halls, the holiday table, your fridge...
you get the picture. No matter what or how you
celebrate, do it with a Winter Lager. ABV: 5.6%
Packages: 12 oz. bottles, 12 oz. cans and
draught Availability: November

Samuel Adams White Christmas
Hazy, crisp and bright, this unfiltered white ale has
a unique and festive twist. Its crisp wheat character
combines with warming holiday spices like cinnamon,
nutmeg and orange peel for a flavorful yet refreshing
brew that’s perfect for the season. ABV: 5.8%
Packages: 12 oz. bottles Availability: November

Samuel Adams
Winter Classics Variety Pack
Winter Classics has a new mix!
This year’s variety includes:
Sam Adams Winter Lager,
Boston Lager, Sam ’76, Old
Fezziwig, Holiday Porter and
Chocolate Bock. This variety
is perfect for any holiday party.
Availability: November

Shipyard Nightwind
Winter Ale

Samuel Adams
Craft Variety Pack

A medium-bodied winter ale, Nightwind pours
a brilliant ruby brown, casting aromas of
toffee and sweet grains. The beautiful balance
of traditional American and English hops,
roasted barley and chocolate malts create a
flavorful dark ale with hints of cocoa, coffee
and molasses. ABV: 5.8% Packages: 12 oz.
bottles and draught Availability: November

The Sam Adams Craft Variety
includes: Sam ’76, Red
Lager and Dunkelweizen.
Package: 12 oz. cans
Availability: November

Shipyard Prelude
This non-spiced winter warmer has a big malt
presence, with a strong nutty malt flavor that’s
balanced by the subtle hop notes and hints
of chocolate. Prelude is named after the
Kennebunkport Prelude Christmas Festival
which was started in 1982 and takes place
annually in Kennebunkport, Maine; the birthplace
of Shipyard Brewing Company. ABV: 6.7%
Packages: 12 oz. bottles and draught
Availability: November
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Twisted Tea Frosted Cherry
The iced tea flavor you love with notes
of black cherry perfect for the winter
season! ABV: 5% Package: 12 oz.
bottles Availability: Limited Release
available until April 2019

Shiner Holiday Cheer
This Old World dunkelweizen is brewed with
Texas peaches and roasted pecans. The malty
flavors of this dark wheat ale are enhanced
through the use of malted barley and wheat.
ABV: 5.4% Packages: 12 oz. bottles 12 oz.
cans and draught Availability: November

SeasonalSELECTIONS

Spirits

Rhinegeist Dad

La Gritona Reposado Tequila

This hoppy red ale balances earthy, piney
hops with a sweet, malty backbone and
pleasant, lingering bitterness. ABV: 6%
Packages: 12 oz. cans and draught
Availability: November

A distinctive tequila distilled by Melly Barajas
Cárdenas at her small distillery in the
highlands of Jalisco. Made from mature
agave harvested at the height of its sugar
production the pinas are baked within
24 hours of being cut, they then spend
24 hours roasting in earthen ovens, and
an additional 24 hours resting before
being crushed. The juice is then naturally
fermented, twice distilled, and rested
in reused American whiskey barrels for
8 months. Bottles are hand blown with
recycled glass in Guadalajara. ABV: 40%
Package: 750ml Availability: Please ask your Spirits
Sales Representative for more information about
this product

Two Roads Holiday Ale
This special seasonal is a rich, malty ale
inspired by the little-know Bière de Noel
style of French farmhouse ales, which
were traditionally brewed for the Christmas
season. The malt character is accented
by the mild, herbal presence of French
spisselspalt and aramis hops and has a deep malt
flavor with notes of treacle, toasted malt and caramel.
ABV: 7.3% Packages: 12 oz. cans and draught
Availability: November

Two Roads Miles 2 Go
This unfiltered lager is made the
unhurried, traditional way. Using the
centuries-old method of decoction
mashing, this beer takes longer to brew
and delivers more flavor. It is fermented
colder and slower and is left unfiltered for a softer body
and toasty malt flavor. ABV: 6.2% Packages: 12 oz.
bottles and draught Availability: November

Wormtown Be Hoppiest
This triple IPA was originally created in honor
of the brewery’s 5th anniversary by adding
their hop forwarding process along with mash
hopping, a double dry hop and hop back
process to create their biggest IPA to date.
ABV: 10.7% Packages: 12 oz. bottles and
draught Availability: November

Wormtown Blizzard of ’78
This classic English brown Ale is
brewed with fresh roasted coffee
beans from Acoustic Java for a
rich, smooth character. ABV: 6%
Packages: 12 oz. bottles and
draught Availability: November

Woodchuck Spiced Apple
Woodchuck Spiced Apple is a balanced
cider with notes of apple and a bright,
cinnamon and nutmeg finish. ABV: 5%
Packages: 12 oz. cans and draught
Availability: October

Deadwood Spirits
The concept behind the Deadwood series is a frontier
type of whiskey that is meant to drunk when it is young
and fresh with the minimal type of aging it would have
received by being transported to the Western Frontier
from the Eastern part of the United States back in
the day. Deadwood Bourbon is a mix of Indiana and
Tennessee sourced whiskey aged at least 24 months in
full sized (53 gallon) wood barrels. Deadwood Rye is a
mix of Indiana and Tennesee sourced
whiskey aged at least 20 months in
full sized (53 gallon) wood barrels. It
is also a fairly high rye mix with two
different whiskeys with two different
mash bills – one uses a is 70% rye
the other is 95% rye. This distinction
is drawn because there is a lot of
young craft whiskeys aged in smaller
barrels that are being released in
the craft community,
and even though they
can be roughly the
same age as these
whiskeys, you will also
find these whiskeys
much better in quality
and even better
price! ABV: 40%
Package: 750ml
Availability: Please
ask your
Spirits Sales
Representative for
more information
about this product
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Spirits
Laird’s Bonded Applejack
After a four-year hiatus, The
“Original Applejack” Laird’s
Bonded Straight Apple
Brandy is back. Congress
passed the Bottled-in-Bond
Act in 1897 to combat
the increasing amount of
fraudulent and sometimes
dangerous Whiskey being
sold in the late 19th
century. Bonded products
were a guarantee to the
consumer that the spirit
would be aged undiluted
and unadulterated. There
are four requirements for a spirit to be designated
Bottled in Bond. Bottled at no less than 50% ABV
(100 proof) / Aged in wood for a minimum of 4 years/
Distilled at one American distillery/ Distilled in the same
season. Laird’s has ramped up production to be able
to distill enough spirits in the same season to receive
the bonded designation they’ve had for over 100 years.
ABV: 50% Package: 750ml Availability: Please ask
your Spirits Sales Representative for more information
about this product

Molly’s Coconut Irish Cream
Molly’s Irish cream
that you and your
customers have
come to know to love
is now available in
as a Coconut Irish
Cream! Molly’s Irish
Cream Liqueur is
a premium blend
of fresh Irish dairy
cream, aged Irish
Whiskey, fine Irish
Spirits, and natural
coconut flavors.
Molly’s Irish Cream
uses the freshest
possible, highest quality Irish
cream which is sourced
locally from grass-fed cows
– in fact, it is so fresh that
it typically takes only 48 hours
from cow to bottle! ABV: 17%
Package: 750ml Availability: Please ask your Spirits
Sales Representative for more information about
this product
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Taconic Double Bourbon
Maple Whisky
Taconic Distillery’s small batch and limited edition
offering is the result of a collaboration with the Catskill
Mountain Sugarhouse. Taconic sends used bourbon
barrels to the sugarhouse, they then fill them
with Grade A organic maple syrup. After a
few months of aging, the syrup is bottled
and those syrup-laced barrels are then
refilled with Taconic’s Bourbon. An initial
sweetness balances with the earthiness
of the barrel. The essence of vanilla and
caramel surrender to a round maple
finish. ABV: 45% Package: 750ml
Availability: Annual Release, please
ask your Sales Representative for more
information about this product

Tempus Fugit
Crème de Banane Liqueur
Crème de Banane first emerged in mid-19th
century Europe when the banana was revered
as a rare and exotic fruit that had to be
transported by ship from distant colonies. By
the 20th Century, the banana had become
one of the most widely consumed fruits
in the world. Tempus Fugit’s Crème
de Banane is a versatile spirit and
cocktail modifier that delivers the ripe
and complex flavors of banana (that
numerous bartenders have
described as liquid banana
bread), with caramelized
flavors reminiscent of
the Southern dessert
Bananas Foster. Free
from extracts, flavorings
and artificial colorings,
Tempus Fugit’s Crème de Banane
has received the highest rating of 5-Stars from F.
Paul Pacult’s prestigious Spirit Journal. Select single
varietal bananas are small-batch are carefully aged
before being macerated and distilled to extract the
rich banana flavor. The golden amber color is extracted
from mature bananas and is completely natural. Crème
de Banane is the perfect complement to everyone’s
favorite Tiki cocktail and any classic cocktail requiring
an authentic historic-style Crème de Banane. ABV: 26%
Package: 750ml Availability: Please ask your Spirits
Sales Representative for more information about
this product

Wine
Casata Barettini Chianti
Traditional fermentation on the skins of two weeks
at a controlled temperature. The wine completes
the malolactic fermentation in stainless steel.
Pours ruby red with purple hues and a full bouquet
reminiscent of violets and a dray, smooth taste with
zesty notes of cherry and berry fruit. ABV: 12%
Availability: November

Casata Barettini Primitivo
After an accurate selection of grapes from vineyards of
the Puglia region, we proceed with the old traditional
vinification method: completely mature grapes are
hand-picked from vineyards. The fermentation and
maceration with the skins take place at controlled
temperatures of 23 – 25C. very good to be drunk,
young, we do not proceed with any kind of ageing. A
further ageing in the bottle enhances the richness of
this flavorful wine with notes of cherry and berry fruit.
ABV: 12% Availability: November

Casata Barettini Pinot Grigio
From selected hilly vineyards of the Sicilian
region. Soft-crushed grapes and free-run must
are procesed at low temperatures. Pours straw
yellow with greenish reflections and a fresh,
harmonious taste on the palate. ABV: 12%
Availability: November

Corte Alle Mine Rosé
Grifone Rosé is made through the traditional skin
contact method: during the fermentation the
grape skins are left in contact with the pressed
juice until our winemaker is happy with the color
(light, salmon pink). The wine is then transferred
to another stainless steel tank to finish the
fermentation process. The classic method
combines the fragrant scents of a white wine
and the elegant freshness of young red wine.
Pours light salmon pink with tangerine zest and
watermelon flavors with a hint of sweet white
flowers. ABV: 12% Availability: November

Non-Alcoholic
Red Bull Coconut Berry
Summer is here to stay! Enjoy the Red Bull
flavor you love with the taste of coconut
and berries. Package: 12 oz. cans
Availability: Now, year‑round

Red Bull
Winter Plum Twist
The Winter Edition Plum Twist
combines plum with cinnamon.
Availability: Now, for a
limited time

Red Bull
Pac-Man Cans
Available for a limited time!

Red Bull
Red Bull Sugarfree
Red Bull Energy Drink is a functional
beverage with a unique combination
of ingredients. It has been specially
developed for times of increased
mental and physical exertion. Red
Bull Energy Drink vitalizes body
and mind. Red Bull Energy Drink –
increases performance – increases
concentration and reaction speed
– improves vigilance – improves
the emotional status – stimulates metabolism. Red
Bull is Energy Drink is also available in Sugarfree.
4pk 24/8.3 oz., 24/12 oz., 24/8.3 oz.

Red Bull Editions
Red Bull Editions include: Blue Edition, Red Edition,
Yellow Edition, Green Edition, Orange Edition, Lime
Edition Sugarfree and Purple Edition Sugarfree. Each
flavor combines the boost of Red Bull Energy Drink with
other fruit flavors. Available: Year-round *Green, Lime
Sugarfree and Purple Sugarfree are only available in the
Off-Premise. Please contact your Red Bull Account Sales
Representative to order. Package: 4pk 24/8.3 oz.

Eden Prosecco
Gathered during a slightly early harvest to ensure
a good level of acidity, the bunches are vinified
with a soft pressing to protect the aromatic
character and the unique fruity softness.
Straw yellow in colour, the taste is fragrant,
fresh, aromatic and well balanced with a
clean finish, rich of fresh exotic fruit notes.
ABV: 11% Availability: November
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Programs
Corona Familiar is
Going National
After seeing enormous success in
regional markets, Corona Familiar
12 oz. bottles are being expanded
nationally this October. This gives
retailers the opportunity to tap into
the power of these fast-rising SKUs.
Available in six and 12-packs, Corona
Familiar is already a top-10 high-end
brand and is the No. 5 share gainer
over the latest 12 weeks.

Corona Primed to
Shine During the
Holiday Season
During the 2017 holiday season,
Corona Extra was the No. 3 growth
driver of all beer brands – up nearly
11% from the previous year’s holiday
promo period. Corona Light also
posted impressive gains during the
holiday by claiming the title of the
No. 1 imported light beer brand.
With the support of fully integrated
marketing materials, this holiday season
is primed for even more growth as
general market and Hispanic consumers
alike will be reminded to embrace,
share and celebrate meaningful holiday
moments with Corona.
Corona’s classic “O Tannenpalm”
commercial will air for the 28th
consecutive year across English
and Spanish language TV, making
it the longest-running beer ad and
the second-longest running holiday
ad of all time. The spot will air from
Thanksgiving to Christmas and will
generate nearly 50 million impressions.
High-end brands made up all of the
dollar growth during the 2017 holiday
period, so be sure to complement
the TV exposure by leveraging a host
of holiday-specific on and off-premise
POS offerings to capture those tradeup opportunities.
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The success is largely rooted in the
brand’s unique ability to resonate
with Hispanic consumers. Corona
Familiar is rooted in authentic, rich
heritage and features a liquid that is
both distinct and flavorful. The U.S.
Hispanic population is growing fivetimes faster than non-Hispanic, which
will take them from 17% to 23% of
the total U.S. population by 2034.
Hispanic buying power is expected
to reach $1.7 trillion by 2020, an
increase +31% from 2015. Corona
Familiar 12 oz. bottles are a surefire way to recruit this continuously
growing consumer group that will be
a key cog in driving retailer growth
now, and well into the future.
To help drive awareness of the new
packages, Corona Familiar will be
supported by a multi-channel marketing
campaign that includes TV, social and
out of home, as well as a suite of retail
POS tools that are available now – from
bin stackers to cooler door decals,
coasters, table toppers and more.
Corona Familiar has proven to
be highly incremental to the
Constellation portfolio, and securing
standalone displays further drives
that incrementality and minimizes
cannibalization.

Pacifico is Back as
the Official Beer
Sponsor of the
Burton U.S. Open
Snowboarding
Championships
Pacifico is returning to the
slopes for the 7th year as the
Official Beer Sponsor of the
Burton U.S. Open Snowboarding
Championships. It truly is the
perfect partnership. Pacifico is the
beer for the independent spirits,
an essence that is perfectly
represented by snowboarders.
To activate against the
partnership, Pacifico is offering a
national retail promotion with on
and off-premise POS, including a
consumer sweepstakes, where a
lucky winner will attend the 2019
USOSb event in Vail, Colorado.
Secondary prizing will include a
custom, Pacifico-branded Burton
snowboard, which will also be
available for general purchase.
Thanks to the support of the
USOSb partnership, national
TV and a host of winter-specific
POS for the on and off-premise,
Pacifico will be ready to continue
its climb during the winter.
Pacifico was one of the fastest
growing brands last winter, and
every market that received TV
coverage last year was up by an
average of 24% on the brand.

Programs
Casa Modelo
Opens Its Doors
During the Holidays

During the holidays, Guinness
helps drive extra sales and profits
by capitalizing on consumer and
shopper holiday trends.

This holiday season, our Casa es
Su Casa.

•H
 oliday parties are the most
popular type of home parties.

With its unique and authentic
heritage, Casa Modelo is
perfect for making consumers
feel at home as they celebrate
holiday traditions with family
and friends. That’s why Casa
Modelo will be supported by all
new, dual-branded, bilingual
POS showcasing the brand’s rich
history with the tagline “Our Casa
es Su Casa” behind traditional,
handcrafted metal tin artwork
inspired by Mexican luminarias.
The suite of on and off-premise
support will have Case Modelo
positioned to continue to
build on its unrivaled holiday
season growth.
Modelo Especial was the No.
1 share gainer during the
holiday season last year, and
Casa Modelo as a whole, has
nearly doubled its dollar share
during the holiday promo period
since 2013.
On top of it all, Modelo Especial
12-pack bottles were the No. 1
high-end growth package during
the holidays last year.

•G
 uinness sales are +22% in
November and December.
•G
 uinness shoppers’ basket
dollars increase 12% ($10)
during the holidays vs. 5%
($3) for other imports/beers.

Guinness has a rich history of pairing
well with food, so leverage food
occasions to drive holiday sales offpremise! The Guinness + Food suite
of holiday tools will drive displays and
activation during the holiday season!
•S
 hoppers spend more on quality
food and beverages during the
holidays.
•4
 9% of consumers look for food and
alcohol pairing suggestions.
•4
 3% of consumers would use beer
as a cooking/baking ingredient.

Smirnoff Ice Gives Consumers More
Reason to Mingle All the Way
Smirnoff Ice provides shoppers with
easy and delicious solutions for holiday
entertaining and drives sales all season
long. Statistics show that sweet
beverages are preferred during the
holidays and home entertaining during
the season continues to grow. So, this
holiday season, Mingle All the Way with
Smirnoff Ice, the fastest-growing, top
FMB brand in dollar sales.
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Programs
The Champagne of
Beers – Established
1903
Drinkers everywhere can look forward
to a new toasting solution this holiday
season, presented by none other than
The Champagne of Beers. Beginning
in November, Miller High Life will
offer a special-edition 750ml High
Life bottle, available throughout the
holiday season. The champagne-sized
bottle will give beer drinkers their
rightfully earned place at the
table during the holiday season
and celebratory toasts.
In stores, shoppers will find a
festive, self-executing display
constructed out of 12-pack
bottle cases featuring
thematic champagne-glass
packaging. A Champagne of
Beers pole topper and crates
will complete the display
to form a larger-than-life
in-store champagne tower.

Paint the Pint and
Ornament with
Blue Moon
For the 2018 holiday season,
Blue Moon is offering on-premise
drinkers the opportunity to color
in their own limited-edition
holiday glassware or design
a branded holiday ornament.
To promote the program, Blue
Moon is offering on-premise
POS including themed posters
and table tents featuring
both the exclusive
glassware
and branded
ornaments.
To execute
the program,
bars can order
special paint pens
for drinkers to
decorate with.

A Classic Pairing for
New Year’s Day
A beer back, sidecar, chaser and
pony. Like Miller High Life, the art of
pairing beer with a Bloody Mary is
said to have originated in the great
state of Wisconsin. And as brunch
has taken off in popularity, Miller
High Life is taking what was once a
Midwestern tradition and expanding
it coast to coast. Through a simple,
cross-merchandising solution
featuring Miller High Life, Bloody
Mary mix, vodka and garnishes,
consumers can pick up all their
favorite fixings in one spot, while
toasting with friends for a memorable
start to the new year.
On-premise posters featuring
this timeless duo will
invite bar patrons to
“Pony up” their
Bloody Marys
to make it a
classic pairing.

Boston Bruins and
the 2019 Coors Light
NHL Winter Classic
Coors Light returns this hockey
season as an Official Partner of the
Boston Bruins. Additionally, as the
Official Beer Sponsor of the NHL,
Coors Light is the Proud Sponsor of
the Winter Classic which will take
place at Notre Dame Stadium in
South Bend Indiana. The matchup
between the Boston Bruins and the
Chicago Blackhawks takes place on
New Year’s Day.

Buy Beer and Spread Cheer with Miller Lite
What’s Miller Lite’s hope for the holiday
season? To let beer drinkers
spread more cheer, the more
they spend on beer. This
season, the brand is
launching a new rewards
program featuring
branded ugly-holidayknitwear merchandise.
Shoppers can find a
Snapcode on retail
POS that can be
scanned to redeem
knitted items such
as sweaters, hats,
mittens, socks and/or
stockings. Bar drinkers
can join the fun through
ugly knitwear bar takeovers
and ugly-sweater parties.
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Programs
With Hamm’s, Every
Day Is a Holiday

Snap to Win
Skis from
Coors Light

This Thanksgiving, Hamm’s
will give everyone a reason
to celebrate. But it’s not just
Thanksgiving Hamm’s is gearing
up for – rather, it’s every other
ordinary day. With Hamm’s offbeat
holiday program, this iconic brew
will encourage beer drinkers
everywhere to ignore the chaos
and celebrate wherever, whenever
and for whatever, with a refreshing
can of Hamm’s.

This winter, Coors Light
is giving beer drinkers
and skiers alike the
chance to win a set
of branded Coors Light
skis through Snapchat. A
Snapcode placed on retail
POS deliverables will drive
shoppers to an entry
site, where 10 pairs of
skis per week will be
given away through a
random drawing. The
program will begin in
November and carry
through mid‑January.

By breaking into these
unconventional, ownable pulse
periods, Hamm’s will leverage
both on and off-premise POS
that will give drinkers even more
reason to buy Hamm’s on days
other than just holidays.

Throughout the holiday
season, beginning
November 1st, Mike’s
is partnering with
ride-share app Lyft
to give consumers
safe rides home from
holiday get-togethers
this season. Every
consumer who texts
will received a code
for $10 off their next
Lyft ride!

Mark your
calendars for
December 21st
and celebrate
Victory at
Sea Day!
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Programs
Angry Orchard is
the Natural Choice
for Any Celebration

Celebrate the Season
with a Sam Adams
Glassware Giveaway
This holiday season, consumers will
have a chance to win custom perfect
pint glassware from Sam Adams, via
a text-to-win program. They will be
giving away 2500 sets of 2 glasses
as well as other prizes every week!
Custom POS for on and off-premise
will communicate the giveaway.

Through November and December,
Angry Orchard will help shoppers
navigate the hectic party season
by providing simple suggestions to
upgrade their holiday entertaining.
When hosting friends and family
for any occasion, Angry Orchard
is key. It’s the perfect pairing for
cheese plates or pie desserts and
it makes a great complement to
wine, for a variety of choices at the
dinner table.
Narragansett’s Surf & Turf
Tailgate text-to-win program,
which will run through December,
offers consumers a chance
to win an awesome tailgate
pack, which includes a custom
Narragansett Coleman portable
grill, a $100.00 local seafood
market gift card, a Fresh Catch
d-ring belt and a ’Gansett
prize pack.

Red Bull Crashed Ice
On February 8th and 9th, 2019, ice cross downhill
comes to Fenway Park with Red Bull Crashed Ice. Four
racers will compete on an ice-covered track and reach
speeds of 50 mph on a seven-story tower built in the
right-field bleachers of the park along a 2,000-foot
course full of tight turns and jumps.
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Burke BeerBLOG
Beer and a Shot, Take Two
By Patricia Sheehan

S

OMETIMES THE SITUATION
calls for a beer, sometimes
it calls for a short spirit pour,
and sometimes it calls for both.
The stripped-down Boilermaker has
traditionally been a shot of whiskey,
chased down with a beer (or mixed
into it by the very brave and thirsty).
With all the options out there for
beer and spirits, it’s just too good of
a structure to not play around with
complementary combinations.
Some pairings should be sipped and
savored, like Otter Creek’s Drip
Drop Coffee Stout and Taconic
Distillery’s Double Barrel Maple
Bourbon. Both are crafted by
northeast companies collaborating
with other local businesses;
Vermont’s Otter Creek uses coffee
from their neighbors at Vermont
Coffee Company in Drip Drop
Coffee Stout, while Hudson Valley’s
Taconic Distillery ages its Double
Barrel Maple Bourbon in barrels
that were used to age both their own
bourbon and maple syrup from a
sugarhouse further upstate. Roasted
coffee, maple syrup, bourbon, and
rich malts blend together in what is
basically a balanced breakfast, if you
add bacon. Not a bad way to start
the day!
If bitter and herbal is more of your
thing, a shot of Fernet-Vallet will
take you down to earth. The complex
and woodsy digestif uses the original
1860 recipe and is composed of
macerated cinnamon, clove, quassia
wood, gentian root and cardamom.
The cleansing carbonation and dry
finish of Notch Pils is a perfect
follow up. The Salem outfit brews
their Pils in the Czech tradition, with
biscuity malts and herbal, spicy Saaz
hops, which enhance the lingering
botanicals from the Fernet-Vallet.
Don Abraham Blanco and Peak
Organic Sweet Tarts Cherry pair
up for an environmentally-friendly
duo. Sweet Tarts Cherry is a lightly

sour wheat beer brewed with organic
cherries from New York State, while
Don Abraham hails from Tequila
Valley in Jalisco. Don Abraham
Blanco uses organic 100% blue
agave from the valley of the region
and roasts them using stone ovens.
The vibrancy of both the cherries
and the agave are accented by their
shared slight sweetness and edge.
If you’re looking to cozy up after a
brisk outdoor activity, try Laird’s
Applejack ’86 and Black Hog’s
Granola Brown together. The straight
apple brandy’s historic 86 proof
expression will thaw any chill, while
its notes of oak, apples, and caramel
complement the rich array of malts
in Granola Brown. The Connecticut
brewery created this award-winning
ale as an homage to the granola they
would make to bring on hiking trips.
Oatmeal, grain, and apples? Looks
like you just made a pie!
Oaxaca and Kansas City team up
in a heady pairing of mezcal and
saison. Boulevard’s legendary
Tank 7 Farmhouse Ale offers
a substantial malt structure
dominated by wheat, with
aromatic hops providing citrus
and peppery grass notes.
Belgian yeast contributes to the
aroma, while also lending its
signature effervescence. This is
a substantial beer on its own,
but the pairing of Fidencio
Classico Mezcal brings an
added intensity. Fidencio is
helmed by a fourth generation
mezcalero in Oaxaca, and
the Classico is certified
organic and biodynamic. It’s
fermented with ambient yeast,
complementing the slight funk
from the saison. It also shares
earthy, peppery notes with
the beer, while the smokiness
of the spirit is suspended by
the lightness of the wheat in
Tank 7.

Of course, we’d be remiss if we
didn’t include a spirit to pair with
cider. Bantam is a local cidery based
out of Somerville. Their flagship is
Wunderkind, a semi-dry cider using
juice from Massachusetts apples and
fermented with a champagne yeast
blend. A touch of flower blossom
honey at the finish provides a slightly
sweet balance. To skew that balance
a little more, add a short pour of
Don Papa Rum alongside. The oakaged, spiced rum hails from an island
in the Philippines that’s renowned
for its sugar cane production. Strong
notes of vanilla, citrus, and honey
add depth and sweetness to the wellattenuated Wunderkind.
So next time you’re feeling a oneand-one order urge coming on,
whether you’re at home or sidling
up to your favorite bar, consider
the possibilities! There’s an almost
unlimited number of combinations
out there that will hit the spot.
There’s a drink for every occasion, but
sometimes that drink is actually two.
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89 Teed Drive
Randolph, MA 02368
781-986-6300

Miller Lite
is Official
Partner of the
Boston Celtics
Miller Lite returns to the
court with the Boston
Celtics this season as an
official partner.

