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Letter toTHE TRADE
Hello Everyone!

A

S TO WHAT HAS BECOME THE NORM, SPRING HAS
yet to arrive and “summer” is just around the corner!
So what sport do we associate with summer? That’s
right… baseball, specifically the Boston Red Sox. Now
Sam Adams and the Red Sox have forged a long-time
relationship and that sponsorship means you can find many
different Sam products all throughout Fenway Park! Cheers
to Jim Koch and his entire company for bringing together
two icons in the Boston market!
Our businesses aren’t getting any simpler. In fact, they are getting more
complicated every day, and with that, time is more of an essence! To help with
that, we will be rolling out an online ordering system and an online bill paying
system! Our salespeople will be reviewing these with you in the near future.
If I haven’t done so recently, I want to thank you for your business! Although we
may not be perfect, we try to accommodate most needs and requests. You have
several choices of whom you do business with in this highly competitive industry,
and we strive to be your first choice. We are proud to offer a wide assortment of
many great summer seasonals along with some new offerings from some of our
new and existing suppliers. Talk to your salesperson to determine what would fit
best in your account.
Thank you again!
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Cheers!

Bill

Heady Times is published four times a year, courtesy
of Burke Distributing Corporation.
Follow @BostonPours

BrewerHIGHLIGHT
Willie’s Superbrew

C

REATING A NEW CATEGORY ALL OVER THE U.S., PEOPLE ARE
turning to healthier alternatives for the staples of years past. Coldpressed juices, organic foods, locally-raised meats, and other
health and environmentally conscious options have seen massive growth,
while traditional brands suffer stagnating or falling sales. While these
new categories flourish in grocery stores, the beer aisle has remained
relatively unchanged.
Ciders and hard seltzers tick some of the boxes for the health-conscious
drinker, but a lack of transparency in labeling and nutritional
information means that drinkers are left in the dark
as to what they’re putting into their bodies. One
company, Willie’s Superbrew, has plans to change
all that. Using a tried-and-true recipe, and findings
from years of interacting with customers, they’re
creating a new category that provides the dream
option for the modern consumer.

Truro Born and Raised
It all started with a Cape Cod goat farmer’s
ginger beer recipe. Farmer Willie Fenichel created a
refreshing homebrew to enjoy all day on the beach, but
was only making it a dozen bottles at a time. After years
of enjoying Willie’s Ginger Beer, Nico Enriquez convinced Willie
to release his sacred brew to the world, and Farmer Willie’s was born.

that everyone asked about their ginger beer
– “What is that?” – to which they proudly
responded – “It’s a Superbrew”. Superbrew
has a simple definition: Superfoods +
Fermentation. By standing for real ingredients
and transparency, the rest falls into place.
With Superbrew as the new guiding light,
a whole new world of options lies ahead.
The first new flavor to launch, Sparkling
Pomegranate & Acai, gives a bold
new direction for the company,
with a tart, light flavor, beautiful
ruby red color, and only 7
grams of carbs. Fear not,
the classic remains: Willie’s
Sparkling Ginger & Lemon
is a refreshed version of the
classic Ginger Session (now
with turmeric), and 8.5 grams
of carbs. Both flavors tout 120
calories or fewer, without any
natural flavors, artificial flavors, or
sugar substitutes to hide behind.

Willie’s Superbrew

In order to become available to everyday
consumers, and not just craft lovers,
Willie’s made the decision to move into
6-packs, and is targeting the release of
12-packs by early summer. On top of this,
with beautiful new packaging to stand
out on a crowded shelf, Willie’s plans to
target the health-conscious consumer, to
introduce them to the product they’ve been
looking for.

As of May 2018, Willie’s Superbrew is the new Farmer Willie’s. Though
it may seem like a lot has changed, the new look and name are more
of a clarification of the core that earned Farmer Willie’s its loyal fans:
simple, quality ingredients and delicious taste. Creating a new category
allows Willie’s to better define who they are, and answer the question

Both flavors of Willie’s Superbrew hit
shelves mid-May, and their life-sized plastic
goats (an homage to their goat farm roots)
will be walking into grocery stores and liquor
stores all throughout MA as display pieces.

As Farmer Willie’s grew, what stood out to its fans was the quality and
transparency of the ingredients. As the recipe improved and demand
increased, Farmer Willie’s scaled from Willie’s goat farm to Isle Brewers
Guild in Pawtucket, RI. With a massively increased production capacity,
and partnerships with Wegmans, Whole Foods, and craft beer stores
across Eastern Massachusetts and Rhode Island, the product began to
fly off the shelves.
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CoverSTORY
The Return of Boston Beer Would Make Namesake
Sam Adams Proud
The company that introduced America to craft beer is back on top,
thanks to some revolutionary ideas.

Y

OU CAN’T EXPECT TO BE AT THE CENTER OF THE AMERICAN
beer scene for over three decades without hitting a few speed
bumps. With depletions and shipments both down double-digits
in 2017, Boston Beer, the maker of Sam Adams and Twisted Tea,
has come roaring back thanks to key innovations that have delighted
consumers. This past April, Boston
Beer’s earnings for the first quarter of
2018 showed a dramatic turnaround.
This company, regarded by many as
the catalyst for the American craft
beer revolution, has posted doubledigit revenue and shipment growth –
topping 15%.
What has driven this feverish growth?
In one word: innovation. Boston Beer’s
mission has always been to bring
the finest example of any product to
consumers across the country, like the
sessionable and refreshing Sam ’76
and Sam Adams New England IPA, the company’s take on the hottest,
hazy IPA style. Then there are Angry Orchard ciders and all the new hard
seltzers & flavored malt beverages (FMBs) from Truly and Twisted Tea.
The stars have all aligned and Boston Beer’s
innovative portfolio appeals to a variety of legal age
consumers – not just beer drinkers, so the upside for
growth is huge.
Angry Orchard’s big bet for 2018, its new Rosé Cider,
is the number one innovative product in the maltbased beverage space, a category that includes beer
as well as ciders and FMBs. The number two product
innovation? That would be Sam ’76, Sam Adams’ new
ale/lager hybrid that was introduced earlier
this year. Sam Adams has also entered
the white-hot, hazy IPA category with their
New England IPA, a medium-bodied,
unfiltered beer featuring a big punch of
citrus juiciness.
All three releases, which many thought
were risky moves, have resonated
with consumers, especially younger
demographics. “Angry Orchard Rosé
Cider is a great example of how beverage
trends in one category can inspire
innovation in other spaces,” says Angry
Orchard’s Head Cider Maker Ryan Burk.
“We were inspired by the light and fruitforward elements of rosé wine, which,
like cider, is derived from harvested and
2
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Ryan Burk, Head Cider Maker for
Angry Orchard

fermented fruit.” After
experimenting with
small batches at the
Angry Orchard Cidery
in New York’s Hudson
River Valley, Burk
and company finally
found that perfect
balance, one that has
really resonated with
cider fans. “We’re
very happy with the
reception that [Angry
Orchard] Rosé has had
with our drinkers and
this early excitement
Sam Adams brewer Jennifer Glanville
is a testament to all
the hard work that went into developing
this recipe.”
Sam ’76 was the result of similar, outsidethe-box thinking, that ultimately paid off.
“Our goal was to create something that
hadn’t been done before,” says Samuel
Adams brewer Jennifer Glanville. “We
wanted to create something incredibly
flavorful and aromatic, yet completely
refreshing; a beer that really combines the
best of both [lager and ale] worlds.” After
experimenting for more than a year and
testing over 60 iterations, Glanville and her
team created Sam ’76.
Risk taking, in the name of striking gold
with a new style or product launch, is in
Boston Beer’s DNA. And it is what has
led to their recent success. “We’re always
looking for ways to innovate and dream up
the next beer or beer style, like we did with
Sam ’76,” Glanville says. “It’s what drives
us and keeps our skills sharp.”
But it’s not only Sam and Angry Orchard’s
innovative streak that is leading the charge
for Boston Beer. Both Twisted Tea and Truly
Spiked & Sparkling are industry leaders,
whose products command consistent
consumer pull. Truly in particular has tapped
into a brand-new market: health-conscious
millennials. “Drinkers are looking for
beverages that taste great and naturally fit in
with a healthy lifestyle,” says Casey O’Neill
of Boston Beer’s Innovation Team.

CoverSTORY
The Name of Boston Beer’s Game
is Innovation
New Releases Have Led the Way for
BBC’s Growth.
Angry Orchard Rosé
This year’s most innovative product,
Angry Orchard Rosé Cider is made from
rare, red-fleshed apples imported from
France. Currently available in 12 oz.
bottles and draught, Angry Orchard Rosé
will also be available in 12 and 16 oz.
cans this summer.
O’Neill has seen a distinct shift in younger
drinkers’ preferences. In years past, many
sought out craft beers with high alcohol
content and intense flavor. But O’Neill
says, “[Millennials] are looking for natural,
refreshing options, not too heavy on
calories, carbohydrates or sugar. That’s right
where Truly lives.”
And don’t sleep on Twisted Tea! As a brand,
Twisted still holds the mantel as one of the
most reliable FMB brands when it comes to
consistent growth.
After a few turbulent years, Boston Beer
has bounced back in some amazing
ways. By placing their bets on innovation,
Boston Beer is once again riding high.
“Experimentation, pushing the limits and
improving the drinkers’ experience is at the
core of everything we do,” says Glanville.
But the company has another significant
accomplishment, one that is never really
discussed. By virtue of their expansive,
nationwide distribution network, Boston
Beer has effectively democratized the
availability of reasonably priced, best-inclass products. Glanville explains, “Whether
it’s a new product or package, every
decision is made with the drinker in mind.”

Sam ’76
Samuel Adam’s ale/lager hybrid is as
revolutionary as the patriotic brewer
himself. Sam ’76 showcases the slight
fruitiness of an ale with the balanced
drinkability of a lager.

Samuel Adams New England IPA
Hazy IPA is the trendy style that beer
geeks are known to line up for. Samuel
Adams’ interpretation, developed in their
Boston nano brewery, is a stellar example.

Truly Cans
These refreshing hard seltzers are now
exclusively sold in cans. This portable
package highlights Truly’s natural flavors
and low-calorie content, perfect for those
with active lifestyles.
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Off-PremiseSPOTLIGHT
Luke’s Liquors

L

UKE’S LIQUORS, DUBBED THE “SUPERMARKET OF LIQUOR
Stores”, has two longstanding locations outside of our territory in
Rockland and Plymouth. They recently opened a new location in
Cobb’s Corner in Canton, marking their first store in our footprint. Steve
Luke co-owns the three stores with his siblings, Debbie and Dave. We
met up with Steve as well as longtime employee and store manager for
the Canton location, Dave Cummings.
Heady Times (HT): This store is beautiful! What’s your square
footage?
Steve Luke (SL): Thank you! We have about 20,000 square-feet, a
walk-in cooler, and 26 doors, plus six more up front for wine.
HT: What was the selection process like when you were doing the
initial buy for this store?
SL: We just tried to pick items that we know perform well at our other
stores. We have great management who listen to customers and we’ve
been gradually adding more and more.
Dave Cummings (DC): It’s important to us that we bring in anything our
customers request and that we pay attention to what they’re interested
in. The clientele here seems to gravitate toward a lot of the finer wines
and spirits. It’s a great area, and people are happy that we’re here.
We’ve been getting great feedback.
SL: Yeah, the customer feedback has all been positive. It’s the gestures
we all do like saying hello and providing excellent customer service that
people remember.
DC: We have great people working here. They take it upon themselves
to ask customers if they need anything. That goes a long way. We don’t
have a huge crew, but everyone is on board and they work hard. They do
their job, they’re friendly, courteous, willing to help.
HT: Your wine and whiskey tastings are legendary in this business.
Can you tell us a little about those?
SL: We do a wine tasting three times a year in our Rockland location,
where we feature over 300 wines and we offer complimentary food. We
actually just did our first one here, too. They’re massive events, people

really turn out for them. At the last one we
held in Rockland we sold 4,700 bottles
before 4:30 PM.
DC: I’ve never seen anything like it.
SL: For the whiskey tastings, we usually
offer over 100 different varieties, and we
try to pour as many rare and hard-to-find
selections as we can get our hands on.
We have the parking spaces, an engaged
staff, and the close relationships with
our vendors, which allow us to pull these
events off.
HT: Dave, you came out of retirement to
open this store?
DC: (laughs) I did.
SL: We brought him back. He sets a tone
of customer service and professionalism
and I’ve learned so much from him over the
years. I wear a tie because of him. If he’s
wearing a tie, I wear a tie. And I like it!
DC: I think it’s professional if you’re meeting
a lot of different people during the day. This
guy though, he’s a worker. When we were
setting up this store, Steve was right there
in the trenches, working with all of us. He
was cleaning the toilets last week!
SL: Yes, I was on toilet duty last week.
HT: What beer trends are you
seeing lately?
DC: Crafts are on fire. It’s amazing all
the different brands – there are breweries
popping up everywhere. Some places don’t
sell to retailers, they do it right out of their
facility where they produce it. We
have a few in this area, but I like
that we can offer variety; we’re
bringing in about 10 new beers
a week.
SL: The customer isn’t as brand
loyal as they used to be, they
jump around categories as well.
Right now we’re really focused
on listening to our customers
and building the business up.
Hopefully profit will follow.
DC: It’s growing. I think next
year’s going to be crazy. Holidays
next year? Going to be nuts.

Dave Cummings (L) and Steve Luke (R) in front of the new Luke’s Liquors in Canton
4
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On-PremiseSPOTLIGHT
Somers Pubs

O

NE OF THE MOST BELOVED EXPORTS OF THE EMERALD ISLE,
the Irish pub is the bedrock of the bar landscape in Boston.
Perhaps no group of pubs embody the craic as much as
those under the Somers Pubs umbrella. Mr. Dooley’s Boston Tavern
was the first bar founded by John Joe Somers in 1991, with The
Green Dragon, Hennessy’s, Hooley House, Paddy O’s, Durty Nelly’s,
and Mr. Dooley’s Cohasset joining the ranks in the years to follow.
John Joe passed away in 2015 after a long illness, and three of his
children, Noelle, Sean, and Kristine, have taken the reins and are
carrying the concept into the next generation. Sean sat down with
us to talk about their pubs, Boston, beer, and his father’s legacy.
Heady Times (HT): How did your father get involved in the bar
business in Boston?
Sean Somers (SS): My dad came here from Ireland when he was in
his early 20s, with his guitar and $70 in his pocket. He and his father
The historic Green Dragon Tavern, a Somers Pub and a stop on the Freedom Trail
were in the pub business in Ireland and they also had a dairy farm.
My dad thought there might be more to life than riding around on a tractor
them to this day. Things like making sure
and tending bar, so he saved up and got a plane ticket to go to America.
your doorstep is always clean and swept,
He had an aunt in West Roxbury, so he stayed with her and started mowing
and if you walk by and see a wrapper
lawns and painting houses. Soon after, he met my mom at The Plough and
on the floor, you pick it up. Little points
Stars in Cambridge and they fell in love. My dad used to walk up to my
of pride like that became instinct for me
mom’s house in Hyde Park and my grandfather, who was a Boston police
because it was drilled into me at such a
officer, would throw firecrackers at him to get him to leave. He wasn’t able
young age. My father learned it from his
to scare him off, because they got married and then came my three sisters
father, who learned it from his father.
and me.
HT: You mentioned experience. What
My dad worked as a chimney sweep by day, but he was a musician at
experience do people get when they go
heart and would go out and play in pubs nearly every night of the week.
to a Somers Pub?
When I was about 15, he put the house up for collateral (without telling
SS: My dad really wanted people to have a
my mom!) and bought his first pub, Mr. Dooley’s. In those first few years,
good experience. He was great at facilitating
he had so much success that he just bankrolled that into the next bar
that. The Green Dragon is like a piece of
and so on. Union Street wasn’t a destination at that time – it wasn’t
living history, it’s a stop on the Freedom
anything, it was barely a street! He put Hennessy’s and Paddy O’s on
Trail. Mr. Dooley’s has become famous as a
that strip. Hennessy’s was a bank and Paddy O’s was a phone store. He
cornerstone Irish pub – it’s a documented
saw that he could create opportunities in these spaces and he turned
fact that we serve more Guinness per
them into these epic Irish pubs.
square-foot than any other bar in the U.S.
HT: What links them together; what makes them Somers Pubs?
We have a certification letter from them and
everything. Some of the pubs focus more on
SS: Every pub has a high standard of hospitality; it’s imperative to our
music, some more on food, but they’re all
existence. My dad created a foundation that we continue to model in every
excellent places for people to get together
establishment: service, hospitality and experience. As far as each individual
and socialize. People can talk and enjoy
place, the employees all work as a team, and that’s from the top down.
their beer, the music isn’t too loud, there
We believe you’re only as good as your employees, you’re only as good
aren’t televisions blaring. They’re places
as your managers, your doormen, your servers… they’re all important
where people can be people. There’s a good
cogs in the whole machine, from the person who greets you when you
feel and look to all of them, I think.
come in the door, to the person who washes your plate after you leave.
My mother, Ann, is the interior decorator
He knew that his success laid upon other people’s standards of success
and designer for every pub we own. Last
for themselves and he helped people reach their goals. His approach to
night in fact, I called her while she was
his staff was, if they were successful, he was successful.
in the middle of framing pictures to hang
HT: When did you start working in the business?
up at Dooley’s. All of our pubs are very
authentically Boston and very authentically
SS: I started working in the pubs when I was 15. It was sort of an
Irish – that’s my family.
unusual upbringing, but the things I learned were so valuable and I carry
www.burkedist.com HeadyTimes v.9
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NewPRODUCTS
Angry Orchard Rosé Cans
The cider declared as “your go-to summer
drink” will soon be available in 12 and
16 oz. slim cans, providing the portability
and versatility rosé wine drinkers are looking
for. Already available in 12 oz. bottles
and draught, Angry Orchard Rosé uses a
combination of hibiscus and fresh juice from
rare, red-fleshed apples sourced in France.
This cider has a floral aroma, is apple-forward
in taste and complemented by refreshingly
light tannins, similar to semi-dry wine.
ABV: 5.5% Packages: 12 and 16 oz. cans
Availability: June

Ballast Point Aloha Sculpin
With Aloha Sculpin, Brux Trois yeast was used
to turn Ballast Point’s award-winning IPA into
a tropical oasis, with bright and refreshing
notes of mango, pineapple, and guava. This
yeast also adds a slight haze to the beer,
creating a smooth mouth feel to round
out its juicy character. Simply put, this is
paradise in the palm of your hands. ABV: 7%
Packages: 12 oz. bottles and draught
Availability: Now!

Ballast Point Sour Wench
Blackberry Ale
Sour Wench Blackberry Ale is
a fruity Berliner weisse-style
beer bursting with Oregon
blackberry flavor and aroma.
The fruit addition adds a
beautiful violet hue, and the
taste has an approachable
soft tartness from kettle
souring. This artful gypsy will surely lure you into the
world of sour beers. ABV: 7% Packages: 12 oz. bottles
and draught Availability: Now!

Ballast Point Moscow Mule
Moscow Mule Ale is a tart and refreshing beer
version of the classic cocktail. Loaded with lime
zest and ginger over a kettle-soured base beer,
Moscow Mule Ale tantalizes your tastebuds
with tangy and effervescent flavors, finishing
with a slight hint of spice from the ginger.
It’s the perfect way to enjoy a Moscow Mule
without the shaker or copper mug. ABV: 10%
Packages: 12 oz. bottles and draught
Availability: Now!
6

HeadyTimes v.9 www.burkedist.com

Bantam Modern American Cider
Hibiscus Mint
Hibiscus Mint is botanic and
fresh, with Hibiscus flowers
and fresh muddled mint.
ABV: 6% Packages: 16 oz.
cans and draught
Availability: Now!

Baxter Ceremony
Baxter combined American, German, and
Austrailian hops with gunpowder green
tea leaves and matcha green tea powder
to create a crisp, refreshing addition
to your summer lineup. ABV: 4.2%
Package: 12 and 16 oz. cans and
draught Availability: June

Baxter Hop Tryst
Citrus abounds in this lush, drinkable,
IPA. Baxter combined Azacca, Vic Secret,
Ella, Mosaic, Citra, and Calypso to bring
aromatic notes of lemon, orange, and
pineapple to the table, while keeping the
color and body of this beer light and crisp.
ABV: 6.4% Packages: 16 oz. cans and
draught Availability: Now!

Black Hog
Hog Lager
This traditional Czech-style
pilsner is brewed with an
addition of Hallertau Blanc hops
for a touch of citrus. ABV: 5.5%
Packages: 12 oz. cans and
draught Availability: Now!

Bravazzi Hard Italian Soda
One sip of Bravazzi and the world is your piazza.
Inspired by the delicious & simple Italian sodas,
Bravazzi is crafted using simple, fresh ingredients –
luscious fruit, cane sugar, alcohol and zingy bubbles –
so the bold flavors come shining through. ABV: 4.2%
Package: 12 oz. cans only
Availability: Now!

NewPRODUCTS
Carlson Orchards Oak Hill Blend
These apples are picked and pressed
at peak ripeness and fermented into a
delicious hard cider full of flavor. Like
their premium farm stand cider, Oak Hill
Blend is left unfiltered to enhance the
fresh apple taste and aroma. ABV: 5%
Packages: 16 oz. cans and draught
Availability: Now!

Corona Premier
Introducing Corona Premier, the sophisticated
new choice for consumers looking for an
elevated light beer experience. With only 90
calories and 2.6g of carbs, Corona Premier is
a perfectly balanced, premium light beer with
an exceptionally smooth taste. As the first
national Corona extension in over 25 years,
Corona Premier will trade up consumers
and bring exceptional sales to any account.
ABV: 4% Packages: 12 oz. bottles, 12 and
16 oz. cans, and draught Availability: Now!

Long Trail Thru Hiker
Continue down the trail with this
refreshing summer wheat ale.
Thru Hiker is slightly sweet with
a hazy body and notes of citrus,
spice and fruity hops. ABV: 5.2%
Packages: 12 oz. bottles and
draught Availability: Now!

Long Trail VT IPA
Hazy. Hoppy. Vermont AF
with mountains of Citra,
Simcoe, Amarillo and
Cascade hops. ABV: 6%
Package: 12 oz. cans only
Availability: Now!

Long Trail Survival Pack
This seasonal sampler includes:
Long Trail Ale, Green Blaze
IPA, Blackbeary Wheat, and
Thru Hiker. Package: 12 oz.
bottles only Availability: Now!

Narragansett Fresh Catch
Fresh Catch is a supremely refreshing blonde ale
that’s dry hopped with Citra for a crisp grapefruit
finish. Aromas of citrus and passion fruit are very
evident, but mild on the palate. This beer was
brewed to be the perfect pairing with shellfish or
whitefish. ABV: 4.2% Packages: 12 and 16 oz.
cans, and draught Availability: Now!

Narragansett Clam Shack
Summer Variety Pack
The clam shack is as essential and meaningful to New
Englanders as the clam itself. From Mt. Desert Island,
Maine to Madison, CT, the shoreline is dotted with
these iconic local treasures. Offering up unassuming
surroundings and the comfort food of New England,
they are the perfect simple pleasures to reward an
honest week’s work. The Clam Shack Variety Pack is
Narragansett’s salute to these institutions of summertime
indulgence and the four beers offered inside are a lot
like the clam shack itself – straightforward, honest, fun…
and the perfect accompaniments for any clam shack
feast – light, crisp, refreshing,
and delicious. Included in
the mix are: Narragansett
Lager, Del’s Shandy, Fresh
Catch and Town Beach IPA.
Package: 12 oz. cans only
Availability: Now!

Dogfish Head SeaQuench Ale
A super-refreshing mash-up of three
famously sessionable beer styles are
combined in sequence: Kolsch, Gose, and
Berliner weiss. This hybrid sour quencher is
brewed with lime peel, black limes, & sea
salt. ABV: 4.9% Packages: 12 oz. cans
and draught Availability: Now!

Fuzzy Traveler Peach Shandy
Fuzzy Traveler is a juicy wheat
beer made with real peach
and a kiss of honey. It delivers
everything you love about a
shandy, with the perfect pop
of peach flavor. Well isn’t that
just peachy!? ABV: 4.4%
Packages: 12 oz. cans and
draught Availability: July
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NewPRODUCTS
Mike’s Hard
Cranberry Lemonade
This summer Mike’s will be
transitioning the Cranberry Passionfruit
flavor back to the original Cranberry
formula last sold in 2015. With an
aroma of pleasant cranberry notes,
Mike’s Hard Cranberry Lemonade is
a little more berry-forward with a clean, slightly sweet
finish. ABV: 5% Packages: 12 and 24 oz. bottles
Availability: June

White Claw Black Cherry
2/12 Packs
The #1 flavor in the White Claw portfolio is now
available in a 12-pack! White Claw Black Cherry Hard
Seltzer has an unmistakable cherry aroma, which leads
to an incredibly refreshing, dry
hard seltzer. Crisp and clean, a
fresh, juicy, black cherry taste
shines through the clean seltzer
base with just the right amount
of carbonation. ABV: 4%
Availability: Now!

Revolution Tropic Hero
This American IPA is brewed with 2-row and pale malts
to establish a smooth malt profile and golden color.
Revolution used Apollo, Warrior, Crystal, Cascade and
Amarillo hops and near the end of fermentation they
dry-hopped this beer with Mosaic, Citra, Crystal and an
experimental hop #438
to infuse this IPA with
notes of tropical fruit,
pineapple and freshly
grated citrus rind! ABV: 7%
Packages: 12 oz.
cans and draught
Availability: June

Rhinegeist Streaker
A crowdsourced IPA dry hopped with Citra
and Mosaic hops that race across your
palate in a lively, yet intimate and wildly
exposed jaunt – flaunting tropical fruit,
dank, pineapple, and mango aromatic
acrobatics. ABV: 6% Packages: 12 oz.
cans and draught Availability: June

White Claw Package Refresh

Rising Tide Back Cove

This summer, White Claw Hard Seltzer will be upgrading
its packaging, with a more premium look that will better
represent the brand’s ideals. White Claw is the brand
that facilitates and celebrates purity – living one’s best
life. Availability: June

The Back Cove tidal basin
provides the most iconic
view of the Portland
skyline. As a tribute to
the civic leaders who
preserved a park encircling
Back Cove 100 years
ago, Rising Tide offers
this crisp, easy drinking
pilsner. Back Cove is a
North German-style pilsner fermented with kellerbier
yeast. It’s harmoniously balanced, with hints of orchard
fruit, clean malt, and earthy bitterness. ABV: 5.1%
Packages: 16 oz. cans and draught Availability: Now!

Redd’s Wicked Lemonade
Redd’s Wicked Lemonade is the new
official flavor of pre-parties this summer.
With lemon up front and sweet-sour hints,
this flavorful ale starts strong and finishes
smooth, offering wicked-good refreshment.
ABV: 8% Packages: 16 and 24 oz. cans
Availability: July

8
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Samuel Adams
Rebel Anytime IPA
This beer’s huge, citrus hop aroma
gives way to grapefruit, tropical
fruit, and floral notes. The lightbodied mouthfeel balances the
hops for a bright, crisp IPA that’s
perfect for anytime whether you’re
unwinding after work or enjoying
the day at the beach. ABV: 4.7%
Package: 12 oz. cans only Availability: Now!

NewPRODUCTS
Shiner Light Blonde

Two Roads Beer Bus Mix Pack

The folks at the little brewery in Shiner, TX, (pop.
2,070) are proud of this refreshing, 99-calorie
addition to the Spoetzl family of beers. It’s brewed
with the same handcrafted, small-batch pride you
expect from Shiner, delivering a unique light beer.
So when you’re looking for a smooth, easy-drinking
brew, pick up an ice-cold Shiner Light Blonde. It’s
light done right. ABV: 4.2% Packages: 12 oz.
bottles and 16 oz. cans Availability: Now!

The Two Roads’ “Beer Bus” 12-pack features 3 cans
each of 4 great styles, including a limited release pale
ale that is only available in “Beer Bus” packages – all
aboard a unique package that’s
great for displays and
guaranteed to get
attention! Each Beer Bus
features 3 core beers
and a limited release
SHOP Series beer that
will feature a unique hop
variety on a rotating basis.
Package: 12 oz. cans only
Availability: Now!

Smirnoff Spiked Sparkling
Raspberry Rosé Seltzer
Raspberry Rosé is a light, crisp, and bubbly blend
of raspberry and rosé flavor at only 90 calories
and zero sugar. Perfect for those summer
days when you want rosé all day. ABV: 4.5%
Package: 12 oz. cans only Availability: Now!

Smirnoff Ice Smash
Smirnoff Ice SMASH
flavored malt beverages
are delicious combinations
of two well-known flavor
pairings smashed together
to create a refreshing
malt beverage. Smirnoff
Ice SMASH is available
in Lemon-Lime, Screwdriver, Strawberry Lemon,
Cherry Lime and Peach Mango flavors. ABV: 8%
Package: 23.5 oz. cans only Availability: Now!

Smirnoff Ice
Margarita
Smirnoff Ice Margarita
is citrusy, tart and
sweet with complex,
earthy/salty tequila notes.
Enjoy the refreshing
taste of a Margarita without the fuss! ABV: 4.5%
Package: 11.2 oz. bottles only Availability: June

Willie’s Superbrew
Sparkling Ginger & Lemon
Sparkling Ginger & Lemon shares the same
clean base recipe as the former Farmer Willie’s
Craft Ginger Beer of fresh cold-pressed ginger,
brown sugar and lemon juice. But instead of
nutmeg, the recipe calls for turmeric – one of
the most powerful antioxidants currently on the
market. ABV: 4.5% Package: 12 oz. cans only
Availability: Now!

Two Roads Persian Lime Gose
Two Roads is driving down the road less
traveled with their Persian Lime Gose
(pronounced GO-zuh). They source the
freshest persian lime (Citrus latifolia)
juice through a local craft juicery and
blend it into a classic gose brew with
a twist – flaked rye. The result is a
strikingly vibrant, fresh lime
aroma and flavor that shouts
refreshment. ABV: 4.5%
Packages: 16 oz. cans and
draught Availability: Now!

Two Roads Passion Fruit Gose
Two Roads is driving a tanker truck down
a road less traveled with Passion
Fruit Gose. Featuring a nose of
BIG tropical fruit, the taste of light
wheat, and a perfect harmony of
tartness and sweet fruit mingles
with a hint of salt to really bring the
flavor to life. This tanker truck-soured
gose is the perfect route to refreshment.
ABV: 5.2% Packages: 16 oz. cans
and draught Availability: Now!

Willie’s Superbrew Sparkling
Pomegranate & Acai
Sparkling Pomegranate & Acai is made up
of just four ingredients – pomegranate, acai,
lemon juice and cane sugar, to create a
refreshing, light, tart, fruity flavor – perfect for
everyday sipping. ABV: 4.5% Package: 12 oz.
cans only Availability: Now!
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NewPRODUCTS
Svedka Spiked Premium Seltzer
Retailers have a new offering
to capture high-end consumers
seeking more premium and
sophisticated choices thanks to
the introduction of Svedka Spiked
Premium Seltzer. Sparkling waters
continue to gain momentum as
health and wellness behaviors
have only strengthened in 2018,
and hard seltzers are viewed as
a more permissible option for that lifestyle. Clocking
in at just 100 calories, these seltzers come in two
sophisticated flavors: Strawberry Elderflower and
Tangerine Hibiscus. Svedka Spiked Premium Seltzer
is just what those health-conscious consumers are
looking for. ABV: 4.5% Package: 12 oz. cans only
Availability: Now!

Svedka Spiked Premium Seltzer
Variety Pack
Get three Svedka Spiked
Premium Seltzer flavors –
Strawberry Elderflower,
Tangerine Hibiscus and
Cucumber Basil (exclusive
to the variety pack) – in one
convenient 2/12 pack can
variety! Package: 12 oz. cans
only Availability: Now!

Truly Spiked & Sparkling
Wild Berry
The more, the berrier with Truly Wild
Berry. A mix of strawberries and
raspberries from California, with Marion
blackberries, brings the natural sweetness
and juiciness of fresh-picked berries
to this refreshing blend, complete with
a bubbly mouth feel and clean finish.
ABV: 5% Package: 16 oz. cans only
Availability: Now!

Truly Spiked & Sparkling
Colima Lime
Some of the world’s best limes are
grown in Colima, a small state on the
Pacific Coast of Mexico, including those
used to make Truly Spiked & Sparkling
Colima Lime. This style is slightly tart
with a crisp but subtle sweetness.
ABV: 5% Package: 16 oz. cans only
Availability: Now!

Truly Spiked & Sparkling
Berry Mix Pack
The Truly Berry Mix Pack includes: Wild Berry,
Blueberry & Acai, Raspberry & Lime, and
Pomegranate. ABV: 5% Package: 16 oz. cans only
Availability: Now!

Rodenbach Alexander
Named a ‘beer of the year’ by Beer
Connoisseur, Rodenbach Alexander has
received accolades from Esquire, Food
& Wine, USA Today, and has a perfect
rating of 100/100 on RateBeer.
This unique beer is a blend of 75%
‘young’ Rodenbach ale and 25%
authentically-aged Rodenbach ale
(matured for two years in standing
oak foeders) along with macerated
cherries. Originally brewed in 1999
and named after one of the four Rodenbach brothers
who founded the brewery, Rodenbach Alexander will soon
be available year‑round for all to enjoy. Rodenbach
Alexander is a red-brown fruit ale, with a taste of sour
cherries and a hint of oak that comes from the barrelaging process. Its slight almond flavor comes from the
macerated cherry pits used in the brewing process. It
is tart and slightly dry, with a long finish, reminiscent of
a fine Burgundy wine. ABV: 5.6% Package: 11.2 oz.
bottles only Availability: June
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Sol 16 oz. Cans
Expect more sun in the forecast this
summer, because new Sol 16 oz. cans
are coming! This bright and flavorful
Mexican lager has a growing fan base in
the States, and with 16 oz. cans rounding
out Sol’s existing portfolio, drinkers can
enjoy their favorite import outdoors, from
stadiums to festivals and more. ABV: 4.5%
Availability: August

SeasonalSELECTIONS
When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are
available in limited or extremely limited quantities.
Breweries only produce a certain amount of their
specialty beers and Burke does all they can to get as
much product as possible. In addition, this publication
is compiled months prior to the decision made by the
brewery to allocate their products to the wholesaler.
Variations in production for some of these limited
release offerings will fluctuate, resulting in lower
quantities than anticipated.
If you are interested in something you see in this
publication and it is out of stock when you place your
order, please contact your Burke Sales Representative
to discuss a similar option.

Baxter Summer Swelter
Summer Swelter is light and refreshing,
while still keeping your taste buds interested.
The light malt character is balanced by a
blend of citrusy American hops, giving it a
crisp bitterness, without being overpowered.
ABV: 4.7% Packages: 12 oz. cans and
draught Availability: Now!

Black Hog S.W.A.G.
This Summer Wheat Ale is brewed with
organic grapefruit peel and locally-grown
sage. ABV: 4.7% Packages: 12 oz. cans and
draught Availability: Now!

Boulevard Ginger Lemon Radler
The Boulevard Radler series is a zesty,
refreshing take on the tradition of mixing beer
with soda or lemonade to create a flavorful,
thirst-quenching beverage. Radler (literally
“cyclist” in German) was tailor-made for
those with an active lifestyle, but you can
enjoy Boulevard’s version even when doing
nothing more strenuous than lifting it to your
lips. ABV: 4.1% Packages: 12 oz. cans and draught
Availability: March

Coors Light
12 oz. Can 36-Pack

Castle Island Jetty
Jetty is a summer crusher – a low alcohol,
citrus-forward, quenching wheat beer with
a refreshing pop from an overnight kettle
souring. A dry hop of Citra, Mt. Hood, and
coriander creates a spritely aroma, while
a light, crackery malt finish preserves
the beer’s body and balance. ABV: 4%
Packages: 16 oz. cans and draught
Availability: Now!

Castle Island American Lager
Whether you’re
catching the game,
conquering the trail,
or walking in the door
from your commute
home, sometimes
you just need a beer.
Brewed distinctively for
the everyday, American
Lager is light, crisp,
and will have you
reaching for another
sip. So kick your feet
up, breathe easy, and crack into a can of this liquid
bliss. ABV: 5.2% Packages: 16 oz. cans and draught
Availability: Now!

Far From The Tree LEI
LEI is a summer cider made with
Massachusetts apples, real pineapples
and fresh jalapenos. ABV: 8%
Packages: 16 oz. cans and draught
Availability: Now!

Leinenkugel’s Orange Shandy
A traditional shandy is beer mixed
with a little something extra, and
Leinenkugel’s Orange Shandy is their
take on this tradition. Each batch
begins with the brewery’s traditional
weiss beer, which is then mixed
with the flavor of natural orange.
ABV: 4.2% Package: 12 oz. bottles
only Availability: Now!

This unique, interruptive package
provides consumer convenience
for summer occasions – just add ice.
Availability: Now!
www.burkedist.com HeadyTimes v.9 11

SeasonalSELECTIONS
Dogfish Head Fruit-Full Fort
A twist on the brewery’s beloved Fort, FruitFull Fort is brewed with four types of berries:
raspberries, blackberries, boysenberries
and elderberries. This blend of dark berries
creates depth and complexity, reminiscent
of a jammy red wine. In this new version of
Fort, the malt bill is punched up to provide
a firm backbone and help balance the tart
flavor of the berry blend. ABV: 15-18%
Packages: 12 oz. bottles and draught
Availability: July

Dogfish Head
Festina Pêche
A tart & refreshing NeoBerliner weisse, this
wheat-session-sour is
the perfect summer
companion! Lactic acid
is added to the wort to
give Festina that green
apple-like tartness for
which Berliners are known. ABV: 4.5% Package: 12 oz.
bottles and draught Availability: Now!

Dogfish Head
Mixed Media
With 50.1% of the
fermentables coming
from grain, and 49.9%
coming from grapes,
this is quite literally
the closest to wine a
beer can legally be!
Made using late-harvest
Viognier grape must from Alexandria Nicole Cellars in
Washington, and brewed with a distinct Belgian yeast
strain, Mixed Media is a complex saison-esque ale with
a spicy white wine body, notes of sweet melon and a
tart, dry finish. ABV: 7.5% Packages: 12 oz. bottles
and draught Availability: Now!

’Merican Mule
This premium, vodka-based Moscow
mule cocktail is convenient, refreshing
and drinkable. It’s made with real
natural flavors and is gluten-free.
ABV: 7% Package: 12 oz. cans only
Availability: Now!
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Long Trail Blackbeary Wheat
This American wheat ale is
brewed with blackberries
to impart a pie-on-the
windowsill sweetness.
ABV: 4.2% Package: 12 oz.
cans only Availability: Now!

Foolproof Ocean State Lager
This bold, crisp lager is brewed in homage
to the great state of Rhode Island. With an
extended cold fermentation, Foolproof has
taken careful consideration to preserve the
beer’s delicate nature. Ocean State Lager has
a soft and subtle malt profile balanced by a
refreshing hop flavor. Crack open a can, take a
sip, and taste all that Rhode Island has to offer.
ABV: 4.8% Packages: 16 oz. cans and draught
Availability: Now!

Foolproof The Depths
Intrigue lurks below the surface. The Depths is
a secret paradise lying in wait. A sibling of The
Grotto IPA, this double India pale ale showcases
the aggressive aromatics and bold flavors yielded
from fresh lupulin powder, added in healthy
doses throughout the brewing process. This
8% ABV treasure is backed by a healthy grain
bill featuring a selection of soft, light malts.
ABV: 8% Packages: 16 oz. cans and draught
Availability: Now!

’Gansett Retro 12 oz. Cans
Narragansett’s popular ’Gansett Lager “1975
Jaws cans” are back just in time for Shark
Week! Famously crushed by Captain Quint
in the cult classic, these retro 30-pack cans
are the most frequently requested package
by retailers and consumers. And they’re
a great grab-and-go package for the boat
or the beach. Narragansett Lager is the
perfect balance of malt flavor and refreshment. Crush
it like Quint! ABV: 5% Package: 12 oz. cans only
Availability: Now!

Narragansett Del’s Shandy
A crisp, thirst-quenching combination of
Gansett’s award-winning lager with Del’s
lemon concentrate; it has just the right
balance of malty sweetness and citrus
tartness. ABV: 4.3% Packages: 12 and
16 oz. cans and draught Availability: Now!

SeasonalSELECTIONS
Moat Mountain Call it a Day
Double IPA
Fashionably late to the party, Moat
Mountain definitely took their time
perfecting this recipe for those who
enjoy the pleasures of a delicious
DIPA… East Coast style. Theirs
has tropical aromas and flavors
of bright citrus and juicy hops.
Pineapple, tangerine, melon and
stone fruit accentuate this tasty
brew with a pleasant soft bitterness and clean finish.
Get ready to call it a day! ABV: 8% Packages: 16 oz.
cans and draught Availability: Now!

Moat Mountain
Flavah of the Day IPA
This Flavah tastes different than any
other IPA. With a rotating variety
of hops, it’s double dry hopped
with a clean, soft mouth feel and
flavors of ripe fruit and melon. There
is no lingering bitterness on the
palate. This batch contains: Idaho
7, Azacca and Citra hops. ABV: 7%
Packages: 16 oz. cans and draught
Availability: Now!

Moat Mountain Czech Pilsner
This is Moat Mountain’s take on
the classic Bohemian pilsner, given
extra time to properly lager. Pouring
clear, bright gold with a frothy white
head, this beer has finesse. It’s fresh
and light-bodied with crisp flavors of
roasted grain, light citrus and pepper
followed by a clean, slightly floral, dry
finish. ABV: 4.9% Packages: 16 oz.
cans and draught Availability: Now!

Otter Creek
Orange Dream Cream Ale
Orange Dream returns
with a more in-your-face
orange character and a
smooth, balancing vanilla
sweetness. ABV: 5.25%
Package: 12 oz. cans only
Availability: Now!

Notch Dog & Pony Show
Notch Brewing, launched in 2010, was the first
company in the U.S. to focus exclusively on session
beer. At best they were met with quizzical looks, but
most just called them nuts. But today, consumers
are on board, and the demand for flavorful beer
styles with modest ABVs is growing quickly. Craft
beer enhances our times together, session beer
extends them. Who doesn’t want to extend the
good times? ABV: 4.5% Packages: 16 oz. cans
and draught Availability: Now!

Notch Zwickel Beer
This German, unfiltered pale lager is brewed
with German grain and hopped with Sterling
and Spalt. The beer is unfiltered and unfined so
it will have a slightly hazy appearance from a
combination of yeast and protein, both of which
are delicious. The aroma is bready from the
German malt, with a touch of pepper and lemon from
the hops. Featuring deep malt character from a single
decoction with German pils malt, this hazy, unfiltered
pale lager is clean, refreshing and herbal. ABV: 4.5%
Packages: 16 oz. cans and draught Availability: Now!

Revolution Rosa
This highly drinkable ale is steeped with
hibiscus flowers for a natural tartness and
slight pink hue. ABV: 5.8% Packages: 12 oz.
cans and draught Availability: June

Revolution Sun Crusher
Sun Crusher is a crushable ale to celebrate the
end of winter and rejoice the coming of warm
weather! This American wheat ale is brewed
with Apollo and Amarillo hops, with a dry-hop
blend of Crystal, Amarillo, and Mosaic, resulting
in a mellow bitterness and pronounced flowery
aroma. ABV: 5.8% Packages: 12 oz. cans
and draught Availability: Now!

Revolution Galaxy Hero
Using Warrior as their primary
bittering hop and additions of
Mosaic and Zythos in the brew
kettle and whirlpool, Revolution
created a crisp, intense
bitterness and layers of earthy
and herbal flavors. Finally, they
dry hopped this unique IPA with
Mosaic, once again to lock in and enhance the aromas
of tropical fruit, citrus, and fresh pine. ABV: 7.5%
Packages: 12 oz. cans and draught Availability: Now!
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SeasonalSELECTIONS
Peak Organic Summer Session
Summer Session is brewed with locally
grown wheat, which provides a complex
mouth feel, and single-hopped and
generously dry-hopped with Amarillo,
which lends a glorious, citrusy aroma and
finish. The approachable 5% abv makes
this the perfect session beer on a summer
day. ABV: 5% Packages: 12 oz. cans and
draught Availability: Now!

Peak Organic
Sweet Tarts Blueberry
Sweet Tart Blueberry marries crisp, fruity
goodness with a touch of sour that
is entirely refreshing. With a rosé-like
effervescence and a tartness that teases
your taste buds, Sweet Tart Blueberry hits
you with the right amount of flavor in a perfectly light
body. The blueberries used to make this beer are grown
on Elderflower Farm in Lincolnville, Maine. ABV: 4.6%
Packages: 12 oz. cans and draught Availability: Now!

Peak Day Drink Rosé
Day Drink Rosé is the culmination of years
of research and development to create
the perfect warm weather drink. It’s a
concoction of some of Peak’s favorite
things – organic rosé, organic hops (of
course!) and some organic dry cider. Day
Drink is bright, lively, dry and bursting
with effervescence. If the sun is shining,
then it’s probably time for a Day Drink!
ABV: 6.9% Package: 16 oz. cans only
Availability: Now!

Peak Organic Ripe
If you’ve been dreaming
about a juicy double
IPA that is absolutely
dripping with fresh-cut
fruit and citrus hop flavors,
then Ripe is the perfect
beer for you. Peak’s newest
double IPA features an
immoderate dose of El
Dorado and Azacca hops.
It’s bold and tropical in flavor, while
still being phenomenally drinkable.
ABV: 8.2% Package: 16 oz. cans only
Availability: Now!
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Rhinegeist Mosaic
Mosaic was first brewed back in 2014, the
inaugural beer in Rhinegeist’s single hopped
Pale Ale series. It graduated quickly from
draught to bombers to cans, tantalizing
palates with a kaleidoscope of dank,
tropical, citrus, grapefruit, and berry flavors.
This year’s brew has double the dry hops,
adding an extra dose of lupulin love to every
sip. A deliciously simple celebration of the Mosaic
hop, this beer is available seasonally. ABV: 5.6%
Packages: 12 oz. cans and draught Availability: Now!

Rhinegeist Peach Dodo
This German gose is bright and frisky, tart
and saline, and dances on the palate with
punches of peach. Thirst quenching beyond
all imagination, Peach Dodo is the finest
of liquids for a beach picnic or for making
history. ABV: 4.4% Packages: 12 oz. cans
and draught Availability: July

Rhinegeist Press Tart
Press tart is a Berliner
Weisse Bramble – smashed
with marionberry and
blueberry, unleashing
secret levels of berry jam
and punching you out with
its tartness. ABV: 4.4%
Packages: 12 oz. cans and
draught Availability: Now!

Spencer Trappist Ale
Peach Saison
Spencer’s Peach Saison is a light,
refreshing, sessionable ale. Naturally
carbonated through bottle-conditioning, its
delicate peach flavor is highlighted through
sparkling carbonation, producing a fresh,
clean taste. ABV: 4.3% Packages: 11.2 oz.
bottles and draught Availability: Now!

Spencer Trappist Ale
Grapefruit IPA
Spencer’s Grapefruit IPA is
brewed with grapefruit and Citra
hops. There is a ruby red hue
in its color, and it is tart and
clean with a closing bitterness.
ABV: 6.5% Package: 11.2 oz.
bottles only Availability: Now!

SeasonalSELECTIONS
Rising Tide Pisces Gose

Samuel Adams Summer Ale

This low alcohol, tart wheat
beer is inspired by the
16th-century beers of Goslar
and Leipzig, Germany.
It’s kettle soured with
lactobacillus for a bright,
tart, lemony character and
brewed with locally-harvested,
free-range seawater for a
briny minerality. ABV: 3.6%
Packages: 16 oz. cans and
draught Availability: Now!

Golden, hazy and thirst-quenching, this American
wheat ale is synonymous with summer. Lemon peel
adds a bright citrus note that’s complemented
by spicy, citrusy Hallertau Mittelfrueh and Saaz
Noble hops. Grains of Paradise accent the crisp
wheat character with a peppery spice that finishes
clean. Iconic as it is refreshing, Summer Ale is
just right for any summer day. ABV: 5.3%
Packages: 12 oz. bottles, 12 oz. cans and
draught Availability: Now!

Rising Tide
Maine Island
Trail Ale

Sweet, tangy and refreshing, this beer was
inspired by German cyclists who first drank beer
mixed with lemonade to quench their thirst on
a hot summer day. Sam Adams’ take on the
style starts with a golden Helles lager and adds
a unique blend of lemons to capture that freshsqueezed lemon taste. Its crisp, light body and
clean finish make it a refreshing beer all season long.
ABV: 4.5% Packages: 12 oz. bottles and 12 oz. cans
Availability: Now!

Maine Island Trail Ale is a
bold, aggressively hopped
American session ale with
huge citrus and pine character
from the Citra, Simcoe,
and Calypso hop blend.
ABV: 4.3% Packages: 16 oz.
cans and draught
Availability: Now!

Rising Tide Spinnaker Hefe
Spinnaker is the perfect
companion to a lazy
summer day. With a nod
to the traditional hazy
wheat beers of Germany,
this hefeweizen balances
sweet yeast esters and
spicy aromatics with
a refreshing, bready
body. For a traditional
hefeweizen experience,
gently swirl the can to
rouse the yeast. Prost! ABV: 4.5% Packages: 16 oz.
cans and draught Availability: Now!

Samuel Adams Porch Rocker

Samuel Adams
Beers of Summer Variety Pack
The Sam Adams Beers
of Summer Variety Pack
includes: Sam ’76, Porch
Rocker, and Hoppy Wheat
Ale. Package: 12 oz. cans
only Availability: Now!

Samuel Adams
American Summer Variety Pack
The Sam Adams American
Summer Variety Pack includes:
Pale Ale, Raspberry Lemon
Gose, Golden Ale, Hefeweizen,
Summer Ale, and Boston Lager.
Package: 12 oz. bottles only
Availability: Now!

Smirnoff Ice
Red, White & Berry
Citrus, blue raspberry, and cherry flavors are
combined in this delicious FMB for a blast of
summer fun. ABV: 4.5% Package: 11.2 oz.
bottles only Availability: June
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SeasonalSELECTIONS
Shipyard Summer Ale
Summer is a state of mind and this beer
was brewed to fuel it! This clean, crisp
& refreshing American wheat ale offers
notes of citrus and honey. ABV: 5.1%
Packages: 12 oz. bottles, 12 oz. cans
and draught Availability: Now!

Shipyard Melon
This beer is a crisp,
quenching wheat ale with a
refreshing essence of fresh watermelon.
Perfect for a warm summer day. ABV: 4.4%
Packages: 12 oz. bottles and 12 oz. cans
Availability: Now!

Aloha Traveler
Pineapple Shandy
Aloha Traveler is an
American craft wheat ale
made with real pineapple
for a refreshingly vibrant
drinking experience. Aloha
Traveler welcomes you to
taste the tropics. ABV: 4.4%
Packages: 12 oz. cans and
draught Availability: Now!

Shipyard Island Time
Island Time is an easy-drinking, spicy,
sessionable IPA built with a variety
of Northwest hops. A bouquet of
grapefruit and pine, contributed by
Amarillo, Simcoe and Citra hops, is
followed by a smooth, hoppy finish. This
refreshing IPA will transport you to your
Island Time no matter where you are.
ABV: 4.5% Package: 12 oz. cans only
Availability: June

Traveler Summer Variety Pack
This variety pack includes: Aloha Traveler Pineapple
Shandy, Grapefruit Traveler, Curious Traveler Lemon
Shandy, and Time Traveler Strawberry Shandy.
Package: 12 oz. cans only Availability: Now!

Shipyard Crew Pack Variety
An ever-changing selection
of Shipyard favorites, the
Shipyard Crew Pack Variety
features both classics
and innovative brews. The
variety is always changing
to keep it fresh and fun.
Package: 12 oz. bottles
only Availability: Now!

Shipyard IPA
Variety Pack
Shipyard’s variety of
IPAs includes: Monkey
Fist IPA, Island Time
Session IPA, XXXX IPA
and a rotating IPA.
Package: 12 oz. bottles
only Availability: Now!
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Wormtown Citrus & Sunshine
This American wheat ale is brewed with
Valley Malt Warthog Wheat and a myriad
of hops including Four Star Farms Magnum
and Pepite. Add fresh lemon and lime
peel, and what you have in your hand,
can only be described as crisp, clean
Citrus & Sunshine. ABV: 5%
Packages: 16 oz. cans and
draught Availability: Now!

SeasonalSELECTIONS
Twisted Tea Blueberry
Refreshing, real iced tea taste
with a blueberry twist. ABV: 5%
Packages: 12 oz. bottles and
24 oz. cans Availability: Now!

Woodchuck Cucumber Mint
Cucumber Mint is bursting with
bright cucumber and mint for a
light, refreshing taste experience.
ABV: 5% Package: 12 oz. cans only
Availability: July

Shiner Strawberry Blonde
This summer, the best of both worlds
have come together in one tasty
beer. Brewed with juicy, homegrown
strawberries from the strawberry
capital of Texas – and a mix of pale
and wheat malts for a crisp finish
– Shiner Strawberry Blonde is ripe
for the drinking all summer long.
ABV: 4.3% Packages: 12 oz. cans
and draught Availability: Now!

Shiner Hill Country Peach Wheat
This wheat ale is brewed with juicy, perfectly ripe
peaches from the Texas Hill
Country. These peaches,
along with caramel and
wheat malts, make for a
slightly sweet, refreshing
ale. Barely filtered, this
brew has a golden, hazy
color and tastes like it
came fresh from the
orchard. ABV: 4.5%
Package: Draught only
Availability: June

Two Roads Bergamonster
Bergamonster is an unfiltered, Belgianstyle white brewed with Bergamot oranges
and spice. Made using raw wheat and
a combination of New and Old World
hops, this brew is monstrously delicious!
ABV: 6.4% Packages: 12 oz. bottles,
12 oz. cans and draught Availability: Now!

Two Roads Road Jam
Brewed with a mélange of real red and
black raspberries, then accented with
a kiss of fresh lemongrass, this unique
wheat ale has a stunning red color and
mouth-watering berry aroma. ABV: 5%
Packages: 12 oz. bottles, 12 oz. cans
and draught Availability: Now!

Shiner Texas Heat Wave
Variety Pack
This limited edition variety pack will be here just in time
for summer. Included in the mix are: Prickly Pear, a
refreshingly tart, citrus beer made from the prickly pear
cactus; Hill Country Peach Wheat, a slightly sweet
ale brewed with Texas peaches, and Mango Kölsch, a
light-bodied, easy drinking brew with delightful hints of
mango. Availability: June
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Spirits
G4 Tequila

Hedonist Ginger Liqueur

The Camarena Family has been
making tequila since 1937, crafting
some of the world’s best tequilas for
generations. Felipe and his sons have
established El Pandillo Distillery as
a place where they can honor their
family’s proud tequila tradition and
quality standards while innovating for
today. At G4, Felipe uses traditional
stone ovens, cooking the agave for 22 hours. G4 tequila
is distilled using traditional copper stills for the 1st and
2nd distillation. They age their tequila for up to twice as
long as required for the category. What is produced after
aging is a smoothness and additional character from
the barrels. At G4, they never add anything that doesn’t
belong in tequila, including caramel color. ABV: 40%
Package: 750ml bottles Availability: July

Hedonist is a French liqueur made with a
blend of Cognac, natural ginger and a touch
of vanilla – these flavors accentuate notes
often found in Cognac. Hints of citrus
and pepper pop up along the way too.
Enjoy over ice or with your favorite
mixer. ABV: 30% Package: 750ml
bottles Availability: Now!

ManCan Rosé
Graham was out with a friend at a bar one night and
wanted to order wine, but wanted the convenience of
drinking out of a can. He wondered why there were
so many craft beers in cans, why not wine? ManCan
Wine was born that night. Handcrafted in Sonoma
County – ManCan Rosé is a clean California Rose-blend
of un-oaked Chardonnay and Zinfandel featuring notes of
light watermelon with great character and a bright texture.
ABV: 12% Package: 375ml cans Availability: Now!

Lemon Hart Blackpool
Spiced Rum
Blackpool is bold, full flavored and eminently
smooth, overproof British-style single estate
distilled spiced rum. Mastery of art expertly
balances Blackpool’s naturally occurring bourbon
barrel notes of exotic dried fruit, island spices
and vanilla bean with an all natural spiced
infusion, resulting in the definitive spiced rum
experience. Over ice, simply sublime. Mixed,
adventurously awakening. Celebrate rummaking craft and tradition passed down through
the generations since 1804. ABV: 43%
Package: 750ml bottles Availability: Now!

Cockspur Rum
COCKSPUR Rum has been making the party
happen since 1884, when Valdemar Hanschell
created the rum in Barbados. COCKSPUR Rum
has stayed true to the traditional processes
that makes this rum unique, including using
only the purest coral-filtered water and the
finest selection of oak barrels. Iconic and
internationally recognized, this historic brand
is perfect in cocktails and over ice. ABV: 40%
Package: 750ml bottles Availability: July

Salute American Vodka
Salute American Vodka’s mission is to
financially support American heroes through
the sale of high-quality, American-made craft
spirits. The first dollar of every bottle sold
directly funds organizations that support
veterans and other American heroes
in their pursuit of an education, career
success, and the American dream.
Salute American Vodka is one-hundred
percent American-made. The corn and
wheat grains that create the vodka are
grown in the Heartland by American farmers.
The labels and signature red, white, and blue 750ml
bottles, which are modeled after World War II standard
issue GI canteens, are manufactured in New Jersey.
Salute vodka is bottled and distilled in Rochester, NY.
ABV: 40% Package: 750ml bottles
Availability: Now!

Fortaleza Still Strength
Aromas of fruit, baked fully-ripened agave, green olive, and earth are invitingly present. Slightly
brighter and a touch more rustic than the regular blanco, the accents of butter, olive, earth,
black pepper, and vegetal qualities in the flavor are enhanced because it comes straight from the
small copper pot still, without adding water prior to bottling. ABV: 46% Package: 750ml bottles
Availability: Now!
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Non-Alcoholic

Programs

Red Bull & Red Bull SugarFree
Red Bull Energy Drink is a
functional beverage with
a unique combination of
ingredients. It has been
specially developed for
times of increased mental
and physical exertion. Red
Bull Energy Drink vitalizes
body and mind. It increases
performance, increases
concentration and reaction
speed, improves vigilance,
improves the emotional status
and stimulates metabolism. Red Bull Energy Drink is
also available in SugarFree. Packages: 4pk 24/8.3 oz.,
24/12 oz., 24/8.3 oz. cans

Red Bull Editions
Red Bull Editions now includes the following flavors:
Blue (Blueberry), Green (Kiwi Apple), Orange
(Tangerine), Yellow (Tropical) and two sugar free flavors
– Lime and Purple (Acai Berry). Each flavor combines
the boost of Red Bull Energy Drink with fruit flavor.
Availability: Year‑round *Green, Lime SugarFree and
Purple SugarFree are only available in the off-premise.
Please contact your Red Bull Sales Representative to
order. Package: 4pk 24/8.3 oz. cans only

Mike’s Partners with the USO
Mike’s will be supporting the troops this summer by
partnering with the USO and making a $250,000
donation to their cause. The United Service
Organizations Inc. is a nonprofit that provides live
entertainment, such as comedians, musicians and
other programs to members of the U.S. Armed
Forces and their families. This partnership allows
Mike’s to sponsor comedy shows for active military
and veterans across the world.
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Programs
Angry Orchard Rock the Roots Music Tour
Get ready for a summer filled with
music, sun and cider. From June –
September Angry Orchard is hitting
the road with incredible bands,
making stops in nine cities across
the country. Angry Orchard is taking
the concept of Harvest Fest on the
road with Sublime with Rome, The
Offspring, 311, The Dirty Heads and
other great bands to delight music
fans and cider drinkers alike. The
tour will hit Boston on September 1st
at City Hall Plaza.

Sam Salutes
Sam Adams is leveraging summer’s
patriotic holidays to highlight
vetrepreneurs (veteran entrepreneurs)
who are filling their glasses on the
journey to pursue better. On and offpremise retailers can both execute
the Sam Salutes campaign.
On-premise, POS will urge consumers
to celebrate active duty military and
Veterans by purchasing a Sam ’76,
Boston Lager or Summer Ale to thank
a military member for their service
and/or consumers can text-to-donate
to the StreetShares Foundation,
which helps Veterans start and grow
their own businesses. Sam Adams
will match every dollar donated.
Off-premise, for every 12-pack of
Boston Lager sold, Sam will donate
50 cents to StreetShares. Limited
edition Sam Salutes packaging will
also be available to coincide with
this program.

Truly Spiked & Sparkling AVP Beach
Volleyball Event Series Sponsorship
This summer, Truly Spiked & Sparkling is going on the road with AVP – the
premier U.S. pro beach volleyball league – as an official sponsor at all nine tour
stops around the country.
AVP fans and Truly drinkers have two main things in common: they’re health
conscious and enjoy being social. Truly’s AVP sponsorship brings these two
elements together in a perfect package. This partnership includes a national
text-to-win sweeps, giving Truly fans a chance to win tickets to AVP’s final event
in Hawaii – an all-expenses-paid trip for two! The grand prize includes airfare,
hotel accommodations (4 nights), $500 spending money, and VIP tickets to all
4 days of the tournament.

20 HeadyTimes v.9 www.burkedist.com

Programs
Win Summer Swag With
Miller Lite’s Aluminum Pints
As the only light beer that doesn’t compromise on
taste, Miller Lite is the perfect summer companion.
From May through July, Miller Lite is offering exclusive
aluminum pints featuring true Americana artwork.
Pints will also carry Snapcodes, offering drinkers
the chance to win original summer merch, including
aprons, fanny packs, flip-flops, soft coolers and free
Uber ride codes.

Miller Lite Snapcode Promotion
Miller Lite summer pints & stadium cups will feature a thematic
illustration and a Snapcode. Consumers open their Snapchat app
& point the camera at the Snapcode. Press & hold their finger
on the screen – a pop up will direct consumers to Miller Lite’s
promotional website. Consumers will use the keyword on the pint
or code on the cup to find out if they instantly won Miller Lite
summer merchandise

Long Trail
Century Ride
Enter to win a spot in
the 8th Annual Century
Ride to benefit Vermont
adaptive ski & sports.
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Programs
Modelo Summer Soccer 2018
Once every four years, nations band together to enjoy the sights and
sounds of the world’s game. In 2018, Casa Modelo will celebrate the
beautiful game with the world through a national retail promotion that
combines Modelo’s equity and CONCACAF to create all new bilingual POS,
PACKAGING and TV SPOT. The creative look and feel will feature strong
soccer cues while combining custom international artwork from countries
that celebrate the beautiful game like Mexico, Russia, Colombia, Spain
and Brazil. Join Modelo in the celebration for a chance to win a Legendary
CONCACAF Experience!

Pacifico 12 oz. Can
Advertising is Here
The unmistakable vibrant yellow
of the new Pacifico 12 oz. cans
are now dotting cold boxes and
shelves nationwide.
While consumers will be hard
pressed to miss the eye-catching
packaging at retail, they’ll also be
seeing plenty of the new Pacifico
cans in the brand’s first-ever
national advertising campaign.

Pacifico Is Back As The Official Beer Sponsor
Of The X Games
Of the top 35 beer brands, Pacifico was the
fastest-growing brand during summer. To further
drive the brand’s momentum and to continue to
generate awareness nationwide, Pacifico will once
again be the official beer sponsor of the Summer
X Games – the largest and best-known action
sports event in the country.
During the first year of the sponsorship, more
Pacifico was sold at the games than bottled water.
This year’s sponsorship promises to have an even
bigger impact on driving growth with Pacifico
receiving national media exposure, national
promotion and consumer sweepstakes enhancers
and more.
This summer, Pacifico will be giving consumers the chance to win a trip to the
X Games and custom Pacifico skateboards via Facebook and Instagram.
Pacifico and the X Games truly are a perfect fit. The sponsorship helps Pacifico
reinforce its authentic, independent spirit that appeals to the experienceseekers with its core consumer base.
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Complete with TV, social,
POS and more, the cans are
significantly highlighted across all
media types.
The cans are already off to a redhot start. They’re the No. 1 new
item in import dollar sales and
the No. 1 high-end SKU in dollar
sales launched in 2017.
The Pacifico brand has
experienced tremendous growth
in the select markets where it’s
been supported by advertising.
In California, Pacifico recently
surpassed Miller Lite and is now
the No. 6 beer in the state. In
Colorado, Pacifico entered the
top 15 brands and grew 17%
in 2017.
But this is far from a West Coast
brand. In the East, Pacifico was
up 15% without media and the
12 oz. can.

Programs
Guinness Soccer
Guinness will be the beer that international soccer
fans gather around this summer. The World Cup
has more interest on Google than the big game,
the Olympics and the Tour de France combined.
It’s the 5th most watched sporting event in the
U.S.! Guinness drinkers in the U.S. are 41% more
likely than other beer drinkers to watch World Cup
Soccer. So, this soccer season, make sure to
stock up on everyone’s favorite Irish import.

It’s a Seltzer Summer!
Summer days deserve rosé, and Smirnoff’s got
you covered with Smirnoff Spiked Sparkling Seltzer
Raspberry Rosé.
Voted product of the
year two years in a
row (2017 & 2018)
by Consumer Survey
or Product Innovation,
Smirnoff Spiked
Sparkling Seltzers
have 25% fewer
calories than a glass
of white wine! Feel
free to indulge all summer long.

Corona Beach
House Giveaway
Corona believes that summer
should feel effortless. That is
why this summer, Corona wants
you to relax, have fun, and enjoy
the cerveza made for these
carefree occasions.
In 2018, summer-centric primary
and secondary promotional
packaging for Corona Extra and
Corona Light will be available.
Corona is also partnering with
Shazam and asking consumers
to scan their Coronas. This
will trigger a unique summer
experience, giving consumers
a chance to win a Corona
Summer Beach House Getaway
(or experience) every week, all
summer long!

Smirnoff Ice Red White & Berry
Supports iPads for Soldiers
Raise one to the Red White
and Blue! This summer,
Smirnoff Ice Red, White
& Berry will be proudly
supporting the iPads for
Soldiers organization with a $50,000 donation!
This organization is dedicated to connecting those
fighting overseas, with their families back home,
through technology.

Toast Our Troops with Shiner
This summer, Shiner Beers and The Boot Campaign are teaming up for the
seventh year in a row to form the Shiner Toast Our Troops promotion. All
summer long, Shiner will donate 50 cents per case sold of specially marked
“Toast Our Troops” packages as well as match all retailer funds raised and
contributions from their wholesaler network. Since 2012, Shiner has donated
over $1,000,000 to The Boot Campaign.
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Programs
Dogfish Head Off-Center
Your Summer
Dogfish Head is ready to rescue you from the
“same old summer” with a bucketful of offcentered ales and a whole lot of inspiration to
take your summer fun to the next level! From
impactful, 3D displays to a “photo kit in a
box” for bars, this program is designed to get
consumers to embrace their off-centeredness all
summer long.

Summer of Sculpin
Ballast Point is dedicated to making Sculpin the
best quality beer possible, to ensure that consumers
have a great experience, every time. So, they are
asking fans to take that approach to the way they
craft their summer: put the effort in, to make it a
quality one. Because when you do, the reward is that
much greater. The Summer of Sculpin campaign will
drive brand awareness and consumer engagement
with Ballast Point’s first-ever, national consumer
sweepstakes. Craft beer fans will be encouraged to
enter on social media (from 5/25 – 8/3) for a chance
to win the ultimate Summer of Sculpin experience in
San Diego, CA.
One grand prize winner and a guest will receive:
•R
 ound trip airfare & hotel in San Diego for 2
nights, 3 days
• A fishing trip with the Ballast Point fishing team
• A private Ballast Point brewery tour
•A
 chance to brew Sculpin IPA with Ballast
Point Brewmasters
• $500 spending money
• A Ballast Point homebrew kit
•$
 200 gift card to the Ballast Point online
apparel store
10 first place winners will receive:
•A
 $200 gift card to the Ballast Point online
apparel store
• A Ballast Point homebrew kit
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Burke BeerBLOG
Let’s Sit Outside: Food and Drink Pairings to Enjoy on Boston’s
Roofdecks and Patios By Patricia Sheehan

N

EW ENGLAND IS A REGION
where the warm weather takes
a minute to get here and when
it does, it doesn’t last for very long. We
here in eastern Mass strive to enjoy
every second of sunshine that comes
our way, which is one of the reasons
why the Boston area in the summer
is such a huge destination spot for
tourists. Bars and restaurants mark
the season with a full-on embrace of
patios and roof decks. Al fresco dining
is serious business around these parts,
with many spots making their name
due to their outdoor seating areas.
I’m right there with everyone else, and
while it’s not quite ideal summer dining
weather yet, I’m already mapping out
some food and drink pairings to enjoy
in the outdoor sections of our favorite
area restaurants.
Narragansett wears its love for Rhode
Island on its sleeve, having created
a series of beer collaborations with
other iconic Rhode Island businesses.
Its inaugural and most popular
collaboration has been with Del’s
Frozen Lemonade to create Del’s
Shandy. Lemon juice, a touch of
sweetness, and Narragansett’s classic
lager blend to create the 4.7% ABV
take on the popular style. It’s available
on draught and in 12 oz. cans, but
there’s something about that 16 oz.
can that’s just emblematic of summer.
Aluminum is also my personal go-to
for outdoor drinking enjoyment
(broken glass does not often factor
into my ideal dining experience). I’d
start off my dream patio drinking and
dining session by pairing this with a
simple green salad dressed with an
understated citrus vinaigrette that
will complement the sweet lemon in
the beer.
In recent years, sours have shifted
from relative obscurity into one of the
most sought-after style categories
in craft beer. Drinkers seeking the
acidity and tartness present in styles
like gose and Berliner weiss have
enjoyed a huge uptick in production

from breweries who have responded
to the demand. In typical Dogfish
Head fashion, the Delaware brewery
has taken the concept, turned it on its
head, added a dose of creativity, and
brewed a beer that’s uniquely their
own. SeaQuench is a session sour
that features the crispness of a kölsch,
the salinity of a gose, and the tartness
of a Berliner weiss. It’s then further
enhanced with the addition of Maine
sea salt, black limes, and sour lime
juice for a truly quenching drink. It’s
also an excellent stealth-light option at
only 140 calories. The editorial board
of Men’s Health agrees with me (as
they usually do) by naming it their pick
for best low-calorie beer. SeaQuench
was brewed with the purpose of pairing
with the seafood served in Dogfish’s
Delaware restaurant, and they hit the
mark. I would politely request this beer
from my server along with an order
of scallop ceviche. The fresh seafood
cured with lime is complemented
perfectly by the brininess and bright
lime notes of SeaQuench, and the
entire experience is further enhanced
when enjoyed outside.
If mayonnaise is typically too spicy for
you, then jerk chicken might not be
your thing. For those who can take
the heat, the scotch-bonnet based
marinade and method of preparation,
with origins in the Caribbean, results
in spicy, smoky, blackened-on-theoutside, juicy-on-the-inside chicken
that just tastes better outdoors.
While an IPA is a logical pairing, I’d
select one with just enough of a
malt character and alcohol presence
to hold up to, but not overpower,
the flavors. Notch’s Left of the
Dial works well as a pairing due to
its signature low alcohol content, a
backbone of soft British malt, and
the accompaniment of Citra and
Mosaic hops, which work to bring out
the lighter strains in the marinade.
Nachos are one of those dishes that
I can’t not order if it’s on an outdoor
menu. They’re perfect for sharing (or

not), each bite can be customized,
and they’ll stay delicious long enough
for me to go through a couple cans
of Modelo Especial while I’m eating
my way through them. The Mexican
import is an easy-drinking, slightly
sweet, 4.4% ABV pilsner. Although
it feels fancy in a good way to
drink out of the foil-lined bottle, my
beer and nacho excursion is taking
place outdoors, so I’m again going
to go full aluminum with a 12 oz.
can (nestled inside a Modelo coozie
which I carry around at all times
because I’m a planner).
At this point, I’d request a pour
of Fortaleza Reposado from my
patient and accommodating server
and I’d wordlessly sip the aged
lowland tequila while gazing out at
the scenery and marveling on what a
wonderful part of the world I live in. I
might also order another Modelo.
It’s almost time for me to wrap up
my hypothetical patio excursion, but
not before dessert. A slab of dense,
dark, flourless chocolate cake is
going to get me where I need to be
(uncomfortably full). Not only am I a
sucker for pairing dark chocolate with
stone fruit and berries, I’m a sucker
for packaging, so I’d order that with
an offering from Rodenbach. The
nearly 200-year-old Belgian brewery
specializes in variants of oak-aged
Flanders Red ales, a darkly tart style.
Their Fruitage is a blend of batches
that’s been aged on oak for 2 years
with cherries and elderberries. This
4.2% ABV zinger also comes in an
improbable but adorable 8.3 oz.
slim can which fits with my staunch
“aluminum on the patio” position.
Whether it’s on a rooftop downtown
or a patio overlooking the water,
summer is when seats are going
to be filled with people looking to
eat, and of course drink, outside.
Whatever your taste in food and
drink, be sure make the most of your
al fresco options in summer 2018!
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