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UMMER IS WINDING DOWN AND THAT MEANS THAT
we are gearing up for another busy autumn in Boston!
With the onset on the fall comes an influx of people from
around the world to study and work in the Greater Boston area.
Within these newcomers, we’ll be paying close attention to the
habits of those new drinkers who range in age from 21-25 –
otherwise known as Gen Z. This generation has never known
a world without the internet, they seek authentic products and
experiences, they value diversity, are health-conscious, and they
also hold a nationwide purchasing power upwards of 44 billion dollars. Boston
Beer Company’s portfolio is uniquely suited to cater to this demographic, as we
explore in our cover story, “Gen Z Consumers Come of Age”.
Of course, we’re always keeping our eyes on consumer trends in general and
we’ve seen that after its initial launch and meteoric rise, sales in the seltzer
category have started to slow. With so many brands competing for a shrinking
market share, some won’t last through this period. That’s why we’re fortunate
to have category leaders White Claw and Truly lead our seltzer portfolio,
supported by up and comers like Topo Chico and Vizzy.

We’re always keeping our eyes on
consumer trends.
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Some of that seltzer share has moved on to a category that’s booming,
especially among Gen Z consumers: ready-to-drink, or RTD, cocktails. With
their portability, approachability, and sheer diversity of options, this category
seems to be uniquely tailored for the moment. A few brands from our growing
selection of RTD cocktails include Dogfish Head Canned Cocktails, Truly Vodka
& Soda, ’Merican Mule, Coco Rum and Vodka, and Viva Tequila & Soda. On
the beer side, you can look forward to trying any and all of our pumpkin and
Octoberfest beers. I know many look forward to a nice Shipyard Pumpkinhead
with a cinnamon & sugar rim or a cold Sam Ocktoberfest to quench your and
your customers’ thirst!

Programs������������������������� 16

I am sorry to say we’re still aware that supply chain and inflation issues that
continue to affect us, our suppliers, our customers, and our customer’s
customers. The fallout from high fuel prices has had ripple effects throughout
our economy, changing people’s spending and travel habits. The MBTA closures
in the city are having a major impact on the entire region, totally upending
how people work, commute, and spend their leisure time. I once again want to
thank our entire team at Burke and our supplier partners for proving time and
again that together we rise to meet whatever challenges are presented to us.
To our customers, a sincere thank you for your understanding, adaptability, and
of course, your business. Have a fantastic fall! Go Red Sox, Patriots, Celtics
and Bruins! When they play well, we all sell more beverages!
Sláinte,
Heady Times is published four times a year, courtesy
of Burke Distributing Corporation.

Bill

Follow @burkedist

DeliveringTHE TASTE OF EXCELLENCE
Burke People Get The Job Done
Paula Steele
Sales Administrator

Paula Steele started with Burke’s customer service department in 1995
and was soon promoted to sales administrator. After a four-year stint
working around the globe with the Guinness draught specialist training
program, she returned to Boston, then eventually to Burke, where she
retooled and resumed her position in the sales department. Paula is
known for her love of the English language and its many rules, as well as
her vast knowledge of obscure national celebration days.
What does your role as sales administrator entail? I input new items
and pricing in the system, update pricing and discounts as needed,
and make sure that data matches in VIP. I compile our monthly pages
in Beverage Journal, and I work with several of the larger chains with
their ordering and new item approval processes. I also work closely with
the brand managers to keep tabs on all the items coming in and out of
their portfolios.
What do you like most about your job? You can’t really get creative
with pricing (although I’m sure some people wish I would!) so I like
coming across problems or questions that involve digging into things,
either to find out what happened or how we can make something
happen. Some people here call me a pit bull because if they give me a
task, I will latch onto it and not let go until I get to the bottom of it. If it
falls on my desk, I take care of it.

What is your least favorite grammatical
error? There are so many from which
to choose. How’s that? Currently, the
way some people use the word “myself”
non‑reflexively drives me crazy. Look,
sometimes I end a sentence with a
preposition just like anyone else; I’m
not perfect. But we all have access to
grammarly.com. Use it, people!

Arthur Dacey
Warehouse Supervisor

Arthur Dacey has been with Burke for 33 years. His current position is
is the 2nd shift warehouse supervisor but over the course of his career
at Burke he’s been a driver, has worked all three warehouse shifts, and
supervised the 3rd shift. He’s known for his colorful vocabulary, tough but
lovable demeanor, and generosity with his office snacks.
How have things changed in the business since you started at
Burke? Arthur Dacey: The company has grown so much, and they’ve
made some big brand acquisitions. We used to only have a few SKUs
and now we have hundreds of them, and they keep changing! It
helps when we get good communication on new items, so we know
what’s ours.
What do you like the most about working for Burke? The people I
work with and for. The Burkes are a nice family, they’ve been good to
me. I don’t think I would have gotten to where I am now at another
company. The times when I’ve needed help, I got it and now I try to do
the same for anyone who needs it.
What advice would you give someone just starting out in the
warehouse? It’s hard work. You got a good pension and good health
insurance but it’s hard work. If guys work smarter not harder, they’ll be
okay – it’s when they try to do that Hercules stuff that it catches up and
they pay for it later. I tell them, take your time, learn from others, and
watch what they do. That’s about it.

What do you like to do in your spare
time? I love playing with my grandkids.
There’s a two year old, a six month old,
then four older ones. I also like to do
puzzles. When I had my hip replaced, I was
doing one every other day.
Why are you the most well-liked guy at
Burke Distributing? I just treat people the
way I want to be treated. You treat people
with respect, they’ll respect you back and
you won’t have any problems. I don’t forget
where I came from, either – I started off
doing the same thing as the new guys so I
know what it’s like. I think people respond
better when someone who’s done the job
before is trying to help.
www.burkedist.com HeadyTimes v.20
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CoverSTORY
Gen Z Consumers Come of Age
Thirsting for flavor, face-to-face fun and products that are “real,” the next generation of LDA
consumers aren’t just drinking less, they are drinking different. And The Boston Beer Company has
just what they are searching for.

B

ack in July, the knowledgeable people of Boston Beer got on the
phone with Heady Times’ staff writers. The conversation was all about
Generation Z and how they purchase alcohol. The take-away is this: The
beverage has to suit the occasion & the occasion is mostly an
afternoon affair. Here’s the rest of what they had to say...
“I think young drinkers today are kind of like cross-drinkers. They
like seltzers. They like craft beer and they are all about convenient,
ready-to-drink canned cocktails with lots of flavor,” began Sam
Calagione, the founder of Dogfish Head Brewery, a company that is
arguably one of the OG breweries dedicated to flavor. “And it’s never
been a better time to be a lover of diverse beverages.”
“Absolutely. But for me, what’s really interesting is not just what they are
drinking,” chimed in Dave Burwick, BBC’s President and CEO. “It’s when
they are drinking. It’s much earlier in the day. Late-night drinking is less
of a thing with this age group. So, thinking ahead to the fall and what
Gen Z is likely to purchase, this is what retailers should take to heart.
The occasion is likely to be something like a tailgate. It takes place in
the afternoon and it’s going to last for hours, so the beverages they bring
to the party are easy-to-drink, approachable and lower in alcohol. The
sweet spot is between 4% & 5% ABV.”

[Think of an approachable beverage as
something with a taste that isn’t too
complex. It’s straight forward and refreshing
like an Octoberfest lager, Twisted Tea or
the reformulated Truly made with real fruit
juice for lots more flavor. It’s not an Imperial
stout with aromas of chocolate and coffee.]
“It’s a beverage that can keep them in
the moment, not anything that’s going to
weigh them down. They want a product that
enhances their enjoyment of the occasion
by imparting a pleasant buzz… something
they can keep drinking longer through the
day while celebrating with their friends,”
explained Audrey Chee-Read, Senior Leader
of BBC’s Consumer Insights Team.

“I think young drinkers today are
kind of like cross-drinkers. They like
seltzers. They like craft beer and
they are all about convenient,
ready-to-drink canned cocktails
with lots of flavor.”
– Sam Calagione,
Founder of Dogfish Head Brewery
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CoverSTORY
Gen Z Approved. These
Beverages Check All the Boxes.
Truly

This fall’s Truly x Takis
partnership was made
with Gen Z in mind and
includes a suite of POS
that will boldly stand
out at retail and drive
incremental sales.

“That’s definitely the case,” said Sam
Calagione. “And getting back to what I said
earlier about the Gen Z consumer being
a cross-drinker, variety is important. We
know that because the sale of variety packs
are up. When you buy a variety pack, you
get to experience different flavors. And be
confident that everyone else at the party will
find something they like because the group
of people they are hanging out with will be
as diverse as the stuff they are drinking.
It’s so cool that Gen Z is very inclusive and
open to accepting others who are different
from them.”

Hard seltzer is still the beverage of the
new generation and Truly is the dominant
product in hard seltzer’s full-flavor segment.
The product now contains real fruit juice to
amp up the taste, but it’s still sessionable
and authentic. In terms of flavor, there is
something for everyone, so it checks the
box for inclusivity.

Samuel Adams Octoberfest
Octoberfest is the number one fall
seasonal and has authenticity in spades.
The Samuel Adams Stein Hoisting
program is perfect for a generation that
prizes fun group activities.

Sam Adams Sweater Weather
Variety Pack & Dogfish Head
Off-Centered Party Pack
These variety packs are chock-full of approachable,
sessionable brews and have something for everyone.

PROFILE OF A GEN Z CONSUMER
(BORN AFTER 1996)
Authenticity – They want the real, raw
deal. Imposters need not apply.
Skeptical – They hate jargon and won’t
be “sold to” with a lame marketing pitch.
Recommendations from their peers
are more persuasive than Facebook or
Twitter campaigns.
Shopping Habits – They enjoy going to
a store with friends as a social activity.
When buying online, they use their phone
& would rather buy from a store or brand
than use Amazon.
Brand Loyalty – They are fickle, but
gravitate to brands that prize inclusivity
and demonstrate commitment to
various causes like the environment or
social justice.

Twisted Tea
The brand that
launched a
category, Twisted
Tea has everything
Gen Z likes in an
adult beverage.
Tasty & sessionable,
it appeals to
many different
demographics and
the advertising
shows real
customers enjoying
the product.

www.burkedist.com HeadyTimes v.20
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ProductHIGHLIGHT
Topo Chico is Making Waves in a Sea of Hard Seltzers
Among all the new entrants to this increasingly busy and still-growing category, only Topo Chico Hard Seltzer
took share from established brands right out of the gate. Already ranked #4 in the segment with a 5% share
nationally, this “grown-up” version of Topo Chico Mineral Water – the only mineral water with a cult following &
country western song singing its praises – deserves a spot in your lineup.

I

t’s the next big thing. It’s authentic. It can’t fail, so order a lot of it. How
many times have you heard this about a new product? Too often, the “sure
bet” ends up collecting dust and going out of code – all sizzle, no steak.
But sometimes, all the promises are true. Sometimes there’s sizzle and steak.
Sometimes, there’s a product like Topo Chico Hard Seltzer.
This new entrant to the national hard seltzer stage doesn’t just have
potential, it’s a proven winner. Topo Chico is the third-fastest turning
hard seltzer with the highest repeat purchase rate of all the brands
launched by Molson Coors in the last two years. And the Topo Chico
Hard Seltzer Variety Pack (featuring Tangy Lemon Lime, Strawberry
Guava, Tropical Mango & Exotic Pineapple flavors) has become a
top-10 best-selling package in the category since its January debut.
Another mouth-watering flavor, Topo Chico Margarita Hard Seltzer, has
just hit the market, and customers love it.

Legendary Taste, a Cult-like Following and an Aztec Princess
The success of Topo Chico Hard Seltzer isn’t accidental. The brand
has tapped into the passion that surrounds Topo Chico Mineral Water,
the non-alc brand that inspired the hard seltzer. The mineral water is
celebrated for its gentle fizz, hint of citrus and subtle salinity, which
combine for a taste that fans call liquified heaven. Coastal Current
magazine even ran an article in the September 2021 edition titled,
“Topo Chico Makes Everything Better.” And country western star Robert
Ellis dedicated a song on his album Texas Piano Man to his favorite
bubbly beverage, singing “Every time they open the top, I hope they
don’t ever stop.”

For an authentic twist on a classic, serve Topo Chico Hard Seltzer
Pico Chico style, with a rim dipped in chamoy, Tajín and lime juice.

Besides great taste, Topo Chico entices
fans with a mystique that stretches back
for centuries. The story goes that even
the Aztecs partook of Topo Chico (via the
spring from which the water is bottled
in Monterrey, Mexico), and believed the
mineral water had healing powers. It’s
even said that bathing in that spring saved
the life of a beloved Aztec princess. The
minerals that naturally occur in the water
– magnesium, calcium & sodium – are
considered essential electrolytes vital for
health, so the legend could be true!

Big Support for the Next Best Thing

Topo Chico Hard Seltzer is available in a 12 oz. can 12-pack variety, 16 oz. cans (Tangy Lemon Lime),
24 oz. cans (Strawberry Guava & Tangy Lemon Lime) and new Strawberry Guava 12 oz. can 12-packs.
4
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“The level of excitement around Topo
Chico Hard Seltzer is incredible,” says
Matt Escalante VP of Hard Seltzers for the
Molson Coors Beverage Company. Because
the mineral water has a very loyal base
of Hispanic consumers in the U.S., and a
sizeable millennial following, bringing this
brand to the beer aisle was a logical next
step. Retail sales increased 67% yearover-year (2021 compared to 2022)
proving that consumers want a hard
seltzer with minerals for taste, fresh
& unique fruit flavors and a heaping
helping of authenticity.
Even though Topo Chico Hard Seltzer is
delicious enough to sell via word of mouth

ProductHIGHLIGHT
Making the Margarita
Nueva Again
The team behind Topo Chico Hard Seltzer loves a
margarita as much as anyone – but the cocktail’s public
image has taken a hit over the decades. That’s why Topo
Chico Hard Seltzer is taking on the task of updating the
classic drink with their newest line extension: Topo Chico
Margarita Hard Seltzer.

Topo Chico Hard Seltzer has the BFY credentials drinkers are looking
for – it’s gluten-free, sessionable and contains only 100 calories and
2g of sugar per 12 oz. can.

alone, Molson Coors is supporting the
brand with unprecedented media coverage
designed to meet consumers where they
are. A combination of paid social, digital
advertising, PR and TV spots in English
will reach 95% of consumers in the 21- to
34-year-old age range, an average of ten
times per month, building awareness in
this valuable demographic. Additionally,
Topo Chico programming targeting Latinos
will reach 95% of that important market
upwards of 12 times per month.

“The margarita is a beloved drink, but it comes with some
baggage, in the way of cheesy margarita culture,” says
Matt Escalante, VP of Hard Seltzers at Molson Coors
Beverage Company. “Our new spots show how Topo Chico
Margarita Hard Seltzer is making the margarita ‘nueva’
again with a new take on the classic cocktail.”
Topo Chico Margarita Hard Seltzer will be supported by
brand-new national ad spots that highlight the brand’s
cool, yet classic take on the margarita.

TOPO CHICO MARGARITA HARD SELTZER VARIETY PACK
At 100 calories and 4.5% alcohol by volume, Topo Chico
Margarita Hard Seltzer boasts the flavors of margaritas
without the high sugar content and calories of the spiritbased version. This 12-pack variety of cans contains four
authentic flavors: Signature Margarita, Strawberry
Hibiscus, Tropical Pineapple and Prickly Pear.

And don’t forget Topo Chico’s stunning
packaging and POS for both the on and offpremise. With bright yellow labels, signage
and scene-stealing display pieces – as well
as unique cocktail recipes like Pico Chico &
Picosito – customers won’t be able to resist
this authentic, refreshing hard seltzer.

“Because the mineral water has
a very loyal base of Hispanic
consumers in the U.S. and a
sizeable millennial following,
bringing [Topo Chico Hard Seltzer]
to the beer aisle was a
logical next step.”

TOPO CHICO HARD SELTZER SIGNATURE MARGARITA
Signature Margarita’s crisp,
refreshing take on hard seltzer
has all of Topo Chico’s signature
bubbles with premium tequila notes
and a natural haze from freshsqueezed lime juice – all perfectly
balanced with a touch of agave
sweetness and a hint of salt.

— Matt Escalante, VP of Hard Seltzers
at Molson Coors

www.burkedist.com HeadyTimes v.20
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Pumpkin Beers RING IN THE SEASON
Pumpkin, Spice & Everything Nice
A beloved seasonal with colonial American roots is still a best-seller.

L

ong before pumpkin spice lattes signaled the unofficial start of fall, pumpkin
beers rang in the season. The arrival of the first orange six-packs & cases
is still a cause for celebration. But have you ever wondered why anyone
would make a beer with pumpkin in the first place?
Turns out, these beers are historic!
An important symbol of American culture, the pumpkin was a staple of
the colonial diet, especially when it was fermented. Because pumpkins
are full of starches and sugars, colonists used them to craft the earliest
“pumpkin beer,” with recipes for the brew published as early as 1771. But
those early beers would hardly be recognizable to today’s craft beer drinker –
made without any malt, they were more like a hoppy pumpkin cider.

the unifying characteristic of modern pumpkin
beers is the inclusion of spices and flavors
typically found in pumpkin pie: cinnamon,
nutmeg, allspice and vanilla. These flavors
can be added via steeping spices in the beer
like tea, or by aging the beer in bourbon
or rum barrels for vanilla notes (like in Two
Roads’ Roadsmary’s Baby).

Today, a variety of pumpkin beers are enjoyed as a seasonal
alternative to the West Coast IPAs of summer that are relished
before the barleywines and porters of winter.

It’s that characteristic combination of flavors
that makes pumpkin beers the perfect choice
for fall. With a strong malt backbone,
higher ABV and fall spice notes, these
beers pair incredibly well with cooler
temperatures and heartier cuisine, from
roasted chicken and turkey to creamy squash
soup to – you guessed it – pie.

Pumpkin beers can take shape as brown ales brewed with real pumpkin
(like Dogfish Head’s classic Punkin Ale), pumpkin latte-inspired ales (like
Harpoon’s Dunkin’ Pumpkin), or the classic, crowd-pleasing pumpkin
pie-spiced light wheat ales (like Shipyard’s Pumpkinhead). They might
finish sweet or dry, range in color from clear amber to opaque & dark and the
included pumpkin may be raw, roasted, juiced or pureed, or not be present
at all. In fact, many pumpkin beers don’t actually contain pumpkin! Instead,

And the best part? While pumpkin beers
might get the most play in the weeks
leading up to Halloween, their ideal
sipping season runs all autumn long.
From the first changing leaves to Thanksgiving
dinner, there’s no better accompaniment to
fall festivities than a frosty pumpkin beer!

U-Pick Pumpkins – Fresh from the Tank
Can’t get enough of that good orange stuff? Here are a few pumpkin brews your customers are
looking forward to this fall!

Harpoon
Dunkin’ Pumpkin

Dogfish Head
Punkin Ale

Shipyard
Pumpkinhead

Inspired by everyone’s
favorite fall latte, this
ale is brewed with
pumpkin, fall spices and
a splash of coffee.

Dogfish Head’s classic,
full-bodied brown ale
features smooth hints
of real pumpkin, brown
sugar and spice.

A crisp and refreshing
wheat ale with
delightful aromatics and
a subtle spiced flavor.
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Sam Adams Jack-O
Jack-O is packed with
flavors that recall
memories of homemade
pumpkin pie: fresh
pumpkin, cinnamon and
nutmeg. A subtle note
of fresh citrus balances
out the spices to offer a
crisp, refreshing finish.

Two Roads
Roadsmary’s Baby

Woodchuck
Pumpkin Cider

A classic spiced pumpkin
ale aged in rum barrels.

A natural pumpkin
profile and spiced notes
play perfectly against
the red culinary apple
varieties blended in this
seasonal cider.

BrewerHIGHLIGHT
Devil’s Purse Brewing Co. Continues its Focus on Kölsch

D

evil’s Purse Brewing Company is a small brewery located in South
Dennis on Cape Cod. Founder Mike Segerson named the company after
a formative childhood memory of finding what is colloquially known as
a Devil’s Purse on the beaches of the Cape. A Devil’s Purse is a nickname for
the egg cases produced by skates and some sharks. Attached to seaweed,
the egg cases will eventually wash up onshore, where they dry out and are
collected by beachgoers. The name of the brewery is a direct reference to
Cape Cod, while still allowing for a bit of mystery and intrigue.
When Devil’s Purse first opened its South
Dennis location in 2015, it was readily
apparent that their Handline Kölsch was in
great demand. Handline was one of three
original beers produced by Devil’s Purse
and has since evolved to become the sole
flagship beer of the Cape Cod brewery.
The easy-drinking and approachable
style of Kölsch makes for a perfect beer
to enjoy when vacationing on the Cape,
even though Handline is not just for
summer tourists.
The style was originally brewed in Cologne,
created to square the city’s long tradition
of solely brewing top fermenting ales with
the rising popularity of lagers. To compete
with the lager craze taking over the rest
of the country, the citizens of Cologne
created this hybrid style brewed with ale yeast but fermented cold
and long like a lager. Much like those 17th century Colognians, Devil’s
Purse drinkers have quickly recognized that this beer style is a fantastic
year‑round option.
Operated by Segerson and his cousin Tim Reilly, Devil’s Purse has seen
steady Kölsch growth each year. The growth can be attributed to the
simplicity of the style and the clean and refreshing flavor it delivers.
Handline is brewed true to style by fermenting Kölsch ale yeast at lower
temperatures, a process that creates a drinking experience that is equal
parts refreshing and delicious. Handline Kölsch is brewed with Vanguard
hops, an American varietal and direct descendant of German Hallertau.
This allows for a modern spin on an otherwise traditional approach to the
style. The name Handline is a reference to a common starting point for
fishing, which doubles as a technique that can be used in commercial
and sport fishing. Likewise, this beer can be enjoyed by the novice
drinker while also pleasing a seasoned beer enthusiast.
Although Handline Kölsch makes up most the brewery’s total sales,
Segerson and Reilly still find time to brew small-batch offerings at their
South Dennis facility. Their most popular specialty brews include an
100% Citra-hopped IPA, a classic pub-style Red Ale, and a dry stout that
is brewed with Chatham oysters. Due to the heavy demand of the busy
summer season, the brewers at Devil’s Purse focus on limited styles
from May through August but enjoy flexing their creative muscles during
the fall and winter months as things slow down on Cape.

Tim Reilly of Devil’s Purse Brewing Co.

Mike Segerson of Devil’s Purse Brewing Co.

“Once the summer winds down, we aren’t
brewing for different customers every
week,” explains Reilly. “We have devoted
followers who live on Cape year‑round, and
we keep them engaged in the offseason by
creating new recipes and rotating in small
batch. There are a few staples that we try
to always have available but part of the
fun of running a brewery is being able to
develop unique beers and fine-tune existing
ones. We have some exciting ideas for this
upcoming offseason!”
The overall growth of Handline Kölsch is
a trend Segerson and Reilly would like to
continue. It’s a style that they have become
increasingly fond of, both admitting that
Handline Kölsch is the one beer that is
always in their refrigerator. In a market
where hoppy offerings still reign supreme,
Devil’s Purse Brewing Company has found
itself carving out a niche customer base of
their own.
www.burkedist.com HeadyTimes v.20
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Off-PremiseSPOTLIGHT
Wollaston Wines and
Reservoir Wines

B

ROTHERS ANTONY AND MAX HAIVANIS ARE CO-GENERAL
Managers of Wollaston Wines in Quincy and Reservoir Wines in
Brighton’s Cleveland Circle. Their father, George, bought Reservoir
Wines in 1988, then Wollaston Wines in 2001. Max and Antony spoke
with us about running two stores set in very different neighborhoods and
the lessons that their father has taught them.
Heady Times (HT): How do you both tackle the role of
General Manager?
Max (M): Anyone who’s familiar with running a small business knows
that’s soup to nuts; there’s nothing that we won’t do, and we try to
do everything. We work with customers, events, marketing, finances,
ordering, personnel, HR, all of it. We’re at a level where running two
stores is enough to keep us busy. If we were larger, we’d have more
defined roles but we’re mindful that to run a successful business of this
size, we need to be involved in everything.
HT: What are some of the differences between the two stores?
Antony (A): The Cleveland Circle is right near Boston College, so our
customer base skews a little younger and typically what’s trending with
them is what sells at that store. It used to be 30-packs of beer and
handles of vodka; now that drinker has moved on to seltzers like White
Claw and Truly. Our neighborhood in Quincy is blue collar with a large
Chinese population. The business there is regular and predictable, while
Reservoir is not – the volume of business and what we sell changes
every day, there is no algorithm to that store.
M: The stores are also busy at different times. Wollaston is consistent
throughout the week, while Reservoir peaks on nights and weekends.
Because of that, staffing is done differently between the two stores, and
it impacts the business across the board.
HT: Growing up seeing your father running the businesses, was
there anything about that role that surprised you when you started
taking it on?
M: I didn’t quite comprehend or have an appreciation for just how much
work it is. Our dad wasn’t always home and that’s because building a
business means putting a lot of hours in. When we were children, he
taught us the importance of having solid foundations, living within your
means, and other life lessons that I now see are all things that small
business ownership teaches you.
HT: What are some of the biggest challenges you face in running
the business?
M: In the seven years I’ve been here, having enough personnel has
been, currently is, and will likely be our biggest challenge because we’re
constantly having to address it. It used to give me anxiety but now I’ve
just accepted it.
A: We do have a handful of full-time people, including two managers
who help us manage staff. Our manager in Wollaston, Phwe Tham, was
working on the register when my dad bought the business in 2001. He
stayed on with us and now he’s running the store.
8
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Max (L) and Antony (R) Haivanis

Anyone who’s familiar with
running a small business knows
that’s soup to nuts; there’s
nothing that we won’t do, and
we try to do everything.

M: We’re lucky because our dad set us up
with a good base and a lot of this work,
we didn’t do ourselves. We operate on the
core principals of having products in the
store that are appealing; having a team
that’s enthusiastic about interacting with
customers about those products; and
treating people respectfully and fairly.
HT: With both of you being involved
in running the business, has your dad
been able to relax a little?
A: You would think!
M: I think our dad will work in some shape
or form for as long as he can. The future
is evolving but like him, our plan is to be
invested in this business until we retire.
A: We look forward to giving him a break
whenever he’s ready for one – he’s
definitely earned it.

NewPRODUCTS
Samuel Adams Golden Pilsner

Whaler’s Brewing Company RISE

Developed as a gift for Sam’s VP
of Brewing, this classic German
style Pilsner is brewed with golden
malt for a subtle sweetness and
Hallertau and Tettnang hops
for a floral yet restrained hop
character. The appearance is
golden and brilliantly clear, while
the flavor is rounded out with a
clean dry finish. ABV: 5% Package: 12 oz. bottles only
Availability: Now!

We’re so excited to welcome
Whaler’s Brewing Company to
Massachusetts! This Rhode
Island favorite’s flagship
American Pale Ale is heavily
dry hopped and goes down
smooth, crisp, and refreshing.
Boldly flavorful yet sessionable,
it features all the best notes and aromas from the
use of piney, citrusy, American hops. ABV: 5.5%
Packages: 12 oz. cans and draught Availability: Now!

Angry Orchard
Hardcore Dark Cherry Apple

Feels Like Home

Angry Orchard Hardcore Dark Cherry Apple is
bursting with flavor and real fruit. Featuring
bittersweet apples blended with dark
cherries, this well-balanced Imperial hard
cider, with an 8% ABV, is robust yet smooth.
ABV: 8% Packages: 12 oz. cans only
Availability: Now!

Truly Vodka Seltzer
From the makers of your favorite
hard seltzer comes the new Truly
Vodka Seltzer: 6x distilled vodka,
real fruit juice, and premium
flavors blended together for an
elevated drinking experience.
This perfectly balanced seltzer
is crisp, clean, delightfully refreshing, and only 110
calories. Standalone 6/4 pack 12 oz. can flavors include
Cherry & Lime, Blackberry & Lemon, and Pineapple
& Cranberry, with the Cherry & Lime also available in
3/8 pack cans. The 3/8 Variety Pack features two each
of the previous flavors alongside pack-exclusive Peach
& Tangerine. ABV: 5% Availability: Now!

Rey Azul
This new ready-to-drink,
100-calorie canned cocktail is
made with blue agave tequila
from the lowlands of Jalisco,
Mexico. The distillate is then
blended with pure sparkling
water and natural fruit flavors.
We’re starting off by featuring
four different 6/4 12 oz.
can packages with flavors
including Grapefruit, Lime,
Mango, and Pineapple, as well as as a variety 3/8
12 oz. can. ABV: 5% Availability: Now!

Feels Like Home is a new spinoff brand from
Artifact Cider Project, using a perfectly balanced
and juicy base that’s not too sweet. With four
varieties to choose from, Feels Like Home is your
new favorite go-to cider!

Feels Like Home
Classic
The original – the Classic. Perfectly
balanced and juicy, drinking Feels Like
Home reminds us that home is where
you find it. ABV: 5.4% Package: 12 oz.
cans only Availability: Now!

Feels Like Home
Blueberry
Bursting with jammy, floral,
quintessential wild blueberry flavors, this
cider belongs at your next picnic. ABV: 5%
Package: 12 oz. cans only Availability: Now!

Feels Like Home
Double Rum
This strong cider doubles down on
Caribbean chill, delivering a bold punch
of exotic spices, oak, and rum. For
island vibes, any time of the year. ABV: 6.8%
Package: 12 oz. cans only Availability: September

Feels Like Home Variety Pack
This 3/8 pack includes
two cans each of Feels
Like Home Classic,
Blueberry, Double
Rum, and the variety
pack exclusive, Home
Sweet Home Extra
Juicy. Availability: Now!
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NewPRODUCTS
Artifact Cider Project
Last Light
A special blend of apples fermented slow
and cold to preserve all the fruity notes
without compromising on taste, Last Light is
a crushworthy cider made for easy drinking.
ABV: 4.2% Package: 12 oz. cans only
Availability: Now!

Artifact Cider Project
Long Way Back
Formerly known as Wild Thing, Long Way Back
is a crisp and aromatic cider made with 100%
McIntosh apples. ABV: 5.4% Packages: 16 oz.
cans and draught Availability: Now!

Carlson Orchards
Simply Dry
This dry cider isn’t typical of many “farm
ciders” – a select Belgian yeast was used to
make this year‑round cider refreshingly dry and
thirst quenching with a surprisingly clean and
soft finish. Your go-to cider after a hot day in
the field or a long day on the road! ABV: 5.5%
Package: 16 oz. cans only Availability: Now!

Far From the Tree
Juicy Mix
This New England Hard Cider is a juicy mix
of unfiltered hard cider and fresh, unfiltered
sweet cider that’s produced and canned in
Salem, MA. ABV: 4.2% Packages: 16 oz.
cans and draught Availability: September

Harpoon Open League N/A
Hoppy, hazy, light and refreshing
but with less than 0.5% ABV
– finally, a league that’s open
for everyone! Crack a beer
and get in the game with this
non-alc Hazy IPA packed with
juicy tropical hops and some
recreation-minded ingredients
with only 35 calories and 5 carbs
per serving. Package: 12 oz.
cans only Availability: Now!
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Newburyport
Brewing Company
Sandbar Double IPA
Whether the tide is in, out, up, or down, this big
& juicy haze-bomb will be sure to knock your flip
flops right off. ABV: 8% Packages: 16 oz. cans
and draught Availability: Now!

Notch Kölsch
This Cologne-style Kölsch is medium in body
with a soft mouthfeel and pale gold color. Spicy
herbal Noble hop bitterness and a lightly fruity
malt character gives way to a crisp, dry finish.
ABV: 4.5% Packages: 16 oz. cans and draught
Availability: Now!

Right Coast Vodka Whips
These canned cocktails
are made with real vodka
and real fruit juice, with
a higher ABV of 7.5%.
Orange and Wild Berry are
in standalone 12 oz. 4-pack
cans and the Variety
which includes Pineapple,
Watermelon, Orange, and
Wild Berry is available in
3/8 12 oz. cans. Availability: Now!

Viva Tequila Seltzer Variety
Crafted with real tequila,
soda, and fruit, Viva is
best served ice cold in
the can, wherever and
whenever. All styles are 88
calories, contain 0g sugar,
and include Watermelon,
Huckleberry, Grapefruit,
and Elderberry. ABV: 4.5% Package: 3/8 12 oz. cans
Availability: Now!

Big Deal Brewing Golden Ale
Barstool Sports and
Labatt USA have
partnered up to launch
Big Deal Brewing! Brewed
in collaboration with
Barstool’s Spittin’ Chiclets
hockey podcast, Big Deal
Brewing’s Original Golden Ale is crushable and refreshing.
Not a Big Deal? No, this is a Big Deal. ABV: 4.5%
Package: 12 oz. cans only Availability: September

NewPACKAGES

SeasonalSELECTIONS

Guinness & DraftKings
Limited Edition Package

When Demand Exceeds Supply

This limited-edition 8-pack of 14.9 oz. Guinness
cans highlights the partnership between Guinness
and DraftKings – the leader in interactive sports
entertainment with over 2 million monthly unique
players – and communicates the Guinness Time Daily
Fantasy Challenge. Availability: September

Many of our craft seasonal and specialty releases are
available in limited or extremely limited quantities.
Breweries only produce a certain amount of their
specialty beers and Burke does all they can to get as
much product as possible. In addition, this publication
is compiled months prior to the decision made by the
brewery to allocate their products to the wholesaler.
Variations in production for some of these limited
release offerings will fluctuate, resulting in lower
quantities than anticipated.
If you are interested in something you see in this
publication and it is out of stock when you place your
order, please contact your Burke Sales Representative to
discuss a similar option.

Guinness & Notre Dame
Limited Edition Package
Limited release pack for the
official beer of Notre Dame
Alumni & Fans available in key
Notre Dame markets. ABV: 4.2%
Package: 14.9 oz. cans only
Availability: October

Truly Wild Berry 2/12 Cans
Truly Wild Berry bursts with a mix of juicy berry flavors of
strawberry, blueberry, and blackberry with real fruit juice.
Available in 2/12 12 oz. cans
for the first time, this style of
Truly is the perfect addition to
bring to any get-together with
friends or family. ABV: 5%
Availability: Now!

Modelo Chelada Variety Pack
The Modelo Chelada 12 oz. can Variety Pack is the
brand’s newest multi-pack offering and first variety pack,
featuring fruit-forward flavors: Mango y Chile, Naranja
Picosa, Limón y Sal and Piña
Picante. This new variety
pack will continue to drive
incremental brand growth
by tapping into new drinking
occasions & consumers
and unlocking channel
distribution opportunities.
Availability: Year‑round,
beginning in September

Burke also sends out an email blast weekly to inform
customers of seasonal offerings that are widely available
to you, immediately.
If you are interested in receiving the weekly email blast,
please send your email address to socialmedia@burkedist.com.

Far From the Tree Swirl
Swirl is the Far From the Tree’s offdry offering accented with cinnamon.
The Swirl Mix 4-Pack features one
each of Blueberry Swirl,
Cherry Swirl, Raspberry
Swirl, and Blackberry
Swirl. ABV: 6.4%
Package: 16 oz. cans only
Availability: Now!

NEW!

Far From the Tree Ectoplasm
Up in Salem, brewing up a cider to celebrate
Halloween is an idea that came super naturally
to the cider makers at FFTT. Featuring green
bell peppers, jalapenos and kiwi, Ectoplasm
materializes only once a year for the month before
All Hallow’s Eve. ABV: 6.66% Package: 16 oz.
cans only Availability: September

Far From the Tree
Apple of My Chai
Apple of my Chai is FFTT’s fall cider made with
black tea, cinnamon, cloves, cardomom, and
orange peel. Pairs well with leaf raking, campfires,
and flannel. ABV: 8% Package: 16 oz. cans only
Availability: October
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SeasonalSELECTIONS
Samuel Adams Octoberfest
In 1810, the Oktoberfest tradition was
born when Munich celebrated the Crown
Prince Ludwig’s wedding with a special
beer and 16-day party. Samuel Adams’
take on the style blends hearty malts
for a deep, smooth flavor with notes of
caramel that’s perfect for celebrating the
season. ABV: 5.3% Packages: 12 oz.
bottles, 12 oz. cans, 16 oz. cans, and draught
Availability: Now!

Samuel Adams Festbier
The “fest” in Festbier means the barley
and hops have been gathered, and Sam
Adams’ growers have their first moment
to celebrate another successful harvest.
This beer has a medium body, clean
finish and notes of toasty Munich malt.
The slight noble hop aroma rounds this
sessionable beer. Festbier is brewed to
toast and enjoy. ABV: 5.8% Package: 12 oz. bottles
only Availability: Now!

Samuel Adams
Jack-O Pumpkin Ale
Jack-O’s cinnamon
and nutmeg aromas
recall memories of
freshly baked pumpkin
pie. It has the ideal balance of seasonal
spices with a crisp, refreshing finish.
This pumpkin ale pairs perfectly with the
transition of summer into cooler days
and nights. ABV: 4.4% Package: 12 oz. bottles, 12 oz.
cans, and draught Availability: Now!

Samuel Adams
Sweater Weather Variety Pack
This seasonal assortment of cans
includes: Octoberfest, a hearty
Märzen with a roasty malt sweetness
and a light hop character; Jack-O,
a pumpkin beer packed with flavors
that recall memories of homemade
pumpkin pie; Boston Lager, bold,
rich and complex, Samuel Adams’
flagship brew offers caramel and toffee malt notes and
a distinct noble hop character with hints of spicy pine
and citrus and Festbier, brewed to toast and enjoy,
Festbier offers a malty sweetness balanced by moderate
hop bitterness and a touch of honey. Packages: 12 oz.
cans and 12 oz. bottles Availability: Now!
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Dogfish Head
Off-Centered Party Pack
Featuring a variety pack exclusive
brewed to pair perfectly with cheese,
this 12-pack can assortment drives
incrementality at retail as consumers
seek to bring the perfect pairing to
the party. The Dogfish Head OffCentered Party Pack includes a hoppyleaning lineup for cooler weather drinking:
NEW
60 Minute, 90 Minute, Blue Hen Pilsner and
VARIETY
new/exclusive to this mix, The Perfect Pairing
PACK!
Pale Ale, an unfiltered, juicy Pale Ale developed
from a sensory perspective with Dogfish Head’s
pals at Cabot Creamery to be the perfect pairing for
sharp cheddar cheese. And the packaging includes a QR
code that links to an interactive, digital cheese pairing
page to experience pairings for each beer in the pack!
Availability: Now!

Dogfish Head Punkin Ale
This full-bodied brown ale is made with
REAL pumpkin, brown sugar, allspice,
nutmeg and cinnamon. Fun fact: six months
before Dogfish even opened their doors for
business, Punkin Ale claimed first prize in
the 1994 Punkin Chunkin Recipe Contest!
Since its debut in 1995, they’ve brewed Punkin Ale
each-and-every-fall. ABV: 7% Packages: 12 oz. bottles
and draught Availability: September

Carlson Orchards
Harvard Harvest
A tasty seasonal hard cider
bursting with flavors of fresh
apples and baked apple
pie. Just enough spice, just
enough sweet. ABV: 5%
Package: 16 oz. cans only
Availability: Now!

Greater Good Giant Pumpkin
Giant Pumpkin is Greater
Good’s seasonal imperial
pumpkin ale brewed with real
pumpkin and just the right
balance of premium quality
spices. This handcrafted
beverage is incredibly smooth
and refreshing. ABV: 8%
Package: 16 oz. cans only
Availability: Now!

SeasonalSELECTIONS
Harpoon Flannel Friday

UFO Pumpkin

Citra, Simcoe and Cascade
combine with subtle notes
of caramel and roast in this
seasonal hoppy amber ale. The
sun is bright, but the air is crisp
– it’s time to add another layer
and crack a beer. Fall is here!
ABV: 5.7% Packages: 12 oz. cans, 12 oz. bottles,
draught Availability: Now!

Every fall a select few pumpkins
are puréed and added to this
flavorful pumpkin ale that has
been brewed for more than a
decade. UFO Pumpkin’s blend of
seasonal spices pairs with the subtle sweetness of real
pumpkin purée for a perfect companion to the long days
and spooky nights of fall. ABV: 5.9% Packages: 12 oz.
cans and draught Availability: Now!

Harpoon Tailgater Variety

UFO Harvester Mix Pack

Whether you’re lighting up a grill or cooling down after a
foliage-filled hike, this 2/12 can mix pack has everything
you need for fall including the
brewery’s flagship IPA, the
easy-drinking Rec. League and
fall favorites Flannel Friday
and classic Octoberfest.
Packages: 12 oz. cans and
12 oz. bottles Availability: Now!

Changing leaves… haunted
hayrides… crop circles? Fall can
be a mysterious time, and UFO
Beer Company is here for all of it.
Harvester is UFO’s new fall 2/12 can
mix pack that includes: UFO White,
Light Force, Maine Blueberry and
Pumpkin. Availability: Now!

Harpoon Octoberfest

Long Trail Fall
Survival Pack

What started as Harpoon’s second
seasonal beer in ’89 led to a 30+
year festival tradition. Over the years,
tens of thousands have gathered at
Harpoon’s breweries for their annual
Octoberfest celebrations to hoist
this malty, easy-drinking riff on a
traditional Munich favorite. ABV: 5.3% Package: 16 oz.
cans only Availability: Now!

The Vermont brewery’s
seasonal variety pack
features three each of
Long Trail Ale, Pumpkin
Ale, Harvest Ale ,
and the limited edition
Survival Pack IPA #5 that’s exclusive to this pack.
Package: 2/12 12 oz. bottles Availability: Now!

Harpoon
Dunkin’ Pumpkin

Castle Island
Resonant Groove Encore

This fall treat is another tribute
to all the days that Dunkin’ has
helped the Harpoon brewers fire
up the brew kettle. ABV: 5.2%
Package: 12 oz. bottles only
Availability: September

Castle Island teamed up again with local
cymbal making legends Zildjian to create
Resonant Groove Encore. This hazy DDH IPA
comes back for an encore with high doses of
Zappa hops to the delight of music heads and
hop fiends alike. ABV: 7.3% Package: 16 oz.
cans only Availability: December

Harpoon Dunkin’ Box O’ Beer
Harpoon and Dunkin’
have teamed up again
to brew a new variety
pack for the fall! This
2/12 can package features
three each of Dunkin’
Pumpkin, Dunkin’ Cold
Brew, Dunkin’ Hazelnut
and Dunkin’ Coffee Roll.
Availability: September

Castle Island
Crooked Cow Prints
Castle Island teamed up with
Boston ice cream institution J.P.
Licks to create an easy drinking
salted caramel coffee blonde stout
that makes every day feel like a sweet bit of
summer. ABV: 7% Package: 16 oz. cans only
Availability: October

NEW!
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SeasonalSELECTIONS
Shipyard Pumpkinhead
A seasonal favorite, Shipyard
Pumpkinhead is a crisp and refreshing
wheat ale with delightful aromatics and
a subtle spiced flavor. Try it with a shot
of spiced rum or in a pint glass rimmed
with sugar and cinnamon. ABV: 4.5%
Packages: 12 oz. bottles, 12 oz. cans,
and draught Availability: Now!

Shipyard Pumpkinhead Rimmer
The one-of-a-kind pumpkin beer now has its
own cinnamon sugar rimmer! These branded
tins were manufactured in the Shipyard
commissary kitchen in Eliot, Maine,
and are available for a limited time
only. Package: 36/3 oz. tins
Availability: Now!

Shipyard Smashed Pumpkin
This big-bodied beer has a light, coppery
orange color and a pleasing aroma of
pumpkin and nutmeg. Pale, wheat,
and light Munich malts combine with
the natural tannin in pumpkin and
the delicate spiciness of Willamette
and Hallertau hops to balance the
sweetness. To enjoy all the flavors, this
ale is best drunk at 55 degrees Fahrenheit. ABV: 9%
Package: 16 oz. cans only Availability: Now!

Shipyard Pumpkinhead
Hard Seltzer
Bubbly, crisp and pumpkin-y, Shipyard’s
Pumpkinhead Hard Seltzer is gluten-free with
no sugar, 100 calories and only 2g carbs.
Shipyard brews this seltzer in small batches
to produce a quality product each time. And
they use all-natural flavor extracts to make
Pumpkinhead Hard Seltzer your fall seasonal
go-to. ABV: 5% Package: 12 oz. cans only
Availability: Now!

Peak Organic Autumn IPA
Autumn IPA combines a New Englandstyle IPA with a session IPA. The hazy,
juicy body adds touches of peach
and tangerine with bright floral notes
flying off the nose. The blend of Citra,
El Dorado and Azacca hops makes
Autumn IPA the perfect companion
as the leaves start to turn. ABV: 4.8%
Packages: 12 oz. cans and draught Availability: Now!
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Notch The Standard
This classic Czech pale lager is brewed
with soft water, floor-malted Pils malt,
and Sterling hops. Double decoction,
open fermentation, and extended lagering
time bring a bit of Plzen to your fridge.
ABV: 5.2% Package: 16 oz. cans only
Availability: Now

Notch Tenner
This Czech pale lager is brewed with floormalted Czech barley and Saaz hops for
crisp lemon and pepper flavors. Tenner is
triple decocted and naturally carbonated
with three weeks of extended lagering
time. ABV: 4% Package: 16 oz. cans only
Availability: September

Notch Festbier
This is the beer served in the Munich tents
during Oktoberfest, and is often referred to
as “Wiesen” which is “meadow” in German.
It is paler in color and not as cloyingly sweet
as the amber Oktoberfests exported to the
US. ABV: 5.7% Packages: 16 oz. cans and
draught Availability: September

Two Roads
Roadsmary’s Baby
Two Roads’ legendary spiced
pumpkin ale is aged in rum
barrels for added complexity
and spiced with cinnamon,
nutmeg, allspice and vanilla.
ABV: 6.8% Packages: 12 oz.
cans and draught
Availability: Now!

Two Roads Ok2berfest
Variety Pack
This German-style 12 oz.
can variety pack from
Two Roads features four
different styles inspired
by the beers of Bavaria,
including Ol’ Factory
Pils, Ok2berfest Marzenstyle lager, Cruise
Control Helles lager, and
No Limits Hefeweizen.
Availability: Now!

SeasonalSELECTIONS
Wormtown Fresh Patch Pumpkin
Wormtown named their Fresh Patch
pumpkin ale for the hundreds of
pounds of local pumpkins blended
with the Worcester brewery’s secret
spice recipe to create this exceptional
brew. The result is a medium bodied
ale with a fresh pumpkin pie aroma,
complemented with flavors of pumpkin
and spice in every sip. All treat, no
trick! ABV: 4.5% Packages: 16 oz.
cans and draught Availability: Now!

Wormtown Octoberfest
Wormtown’s take on the famous Munich
festival beer features a rich, complex
malt profile and a dry, noble hop finish.
ABV: 5.6% Package: 16 oz. cans only
Availability: Now!

Hacker-Pschorr Original
Oktoberfest Märzen
Hacker-Pschorr Original
Oktoberfest makes any
celebration authentic! Since
1417, Hacker-Pschorr has been
a leader among Munich’s famed
breweries. Over the ensuing
600+ years, their Brewmasters
have perfected the art of
making the most flavorful and
consistent beer from the simplest
of ingredients: water, malt, yeast and hops. Original
Oktoberfest has a nose of blackcurrants and earth, with
a malt-driven flavor expertly balanced by Hallertau hops.
ABV: 5.8% Packages: 12 oz. bottles and draught
Availability: Now!

Narragansett FEST
Märzen Lager
Based on the Bavarian style beer that
Narragansett produced in the ’60s and
’70s, this elegant Oktoberfest-style Märzen
is brewed with the highest quality German
malts and hops. Weyermann’s Munich malt
creates a rich, bready and toasty base, while
Tettnang hops add a crisp, but subtle and
dry, spiced finish. ABV: 5.5% Package: 16 oz. cans
only Availability: Now!

Woodchuck
Pumpkin Hard Cider
The naked pumpkin profile and oak aging
plays perfectly against the red culinary
apple varieties blended in this hard cider.
ABV: 5% Package: 12 oz. cans only
Availability: September

Mike’s Hard Lemonade
Apple Pear

NEW!

Crisp apple and authentic bosc
pear perfectly complement
each other in Mike’s newest
seasonal. Mike’s Hard Lemonade Apple Pear
has just the right balance of tartness and
sweetness that makes every sip refreshing.
ABV: 5% Package: 12 oz. bottles only
Availability: September

Paulaner Oktoberfest Bier
This golden Oktoberfest lager is Germany’s
#1 Oktoberfest bier. It is also the only bier
served in Paulaner Oktoberfest tents today and
the favorite bier at the Munich Oktoberfest.
Brewed once a year, Oktoberfest Bier is the
pinnacle of German brewing; deep golden in
color, full-bodied and wonderfully mellow with
a balanced harmonious taste and the pleasant
fragrance of hops. At 6% ABV, it is stronger
and bolder than the typical lager. ABV: 6%
Packages: 12 oz. bottles, 16.9 oz. cans, draught and
1 liter can/mug set Availability: Now!

Paulaner
Oktoberfest Märzen
This amber bier style was developed more than
200 years ago to celebrate the original Munich
Oktoberfest. The Märzen name originates
from “March bier” because it was historically
brewed in March, to be available for its peak
flavor by the Oktoberfest celebration. This fullbodied bier, with its rich malt flavor and dark
toffee notes, has an underlying fruitiness and
masterful hop balance. Draught is available
year‑round, bottles seasonally. ABV: 5.8%
Packages: 11.2 oz. bottles and draught
Availability: Now!
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Programs

Your Next Fall
Adventure Awaits
with Pacifico

By celebrating life’s moments as well as the people that
came before us, Corona reminds us to take advantage
of all that life has to offer. To continue the Día de los
Muertos tradition, Corona’s 2022 program, running from
October 1st through November 2nd, will be supported by
refreshed on and off-premise POS bundles and pieces
reminding everyone that life is made for celebration.

Pacifico will continue the
summer momentum this
fall with an engaging retail
campaign that invites
consumers to “adventure
further.” Pacifico will continue
to build equity in outdoor
adventure by offering
consumers a chance to win a
special limited-edition Pacifico
Super73 e-bike, a brand that
outperforms with Gen Z. The
program will be supported by
TV, digital and social media
and on and off-premise retail
tools.

Raise One in Their Honor
with Modelo
Modelo invites consumers to celebrate Día de los Muertos
as it is meant to be – by immersing themselves in the
art and iconography of the holiday. Modelo is once again
enlisting legendary, LA-based artist Mister Cartoon to bring
the celebrations to new levels through his custom artwork
and personal story. This year, Modelo is giving consumers a
chance to take home the artistry of Día de los Muertos with
limited-edition packaging designed by Mister Cartoon and
a sweepstakes, running in October and November, to win
Mister Cartoon apparel.
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Programs
This fall, from Now! 16th through
October 31st, Snoop Dogg
and Corona are going all in on
football and helping consumers
experience the Fine Life during
every game day throughout the
season. Corona will be providing
fans the opportunity to optimize
their game day experience by
giving them the chance to score
resort wear Gameday Gear every
week of the season via prizing
bundles. Corona’s here to help
make this football season the
very best yet with 360-degree
marketing support including
strong TV presence during NFL &
college football games, and on
and off-premise support tools to
win at retail.

Modelo is the Official Beer of Fans with the Fighting Spirit
As the #2 beer in America, Modelo Especial continues to be ready every week for game day as the official
beer of fans with the Fighting Spirit. In partnership with DraftKings, consumers will fight to the top of the
leaderboard every football Sunday (from September 1st through October 31st) in free-to-enter contests for the
chance to win a share of $5k in cash each week. One lucky consumer who racks up the most points over the
nine-week promotion will win a grand prize trip to Vegas inclusive of a Modelo x Las Vegas Raiders curated
gameday experience. The brand’s football support will also include strong linear TV presence and digital and
social media across sports properties like ESPN as well as the DraftKings platform.

www.burkedist.com HeadyTimes v.20 17

Programs

DraftKings &
Guinness Time
Challenge
From September 8th through
February 12th, Guinness and
DraftKings will run a 22-week
fantasy football consumer
contest. That’s 18 weeks of
regular season, three weeks
of play-offs and one week for
the big game. Consumers will
submit a weekly fantasy line-up
on draftkings.com. Each week,
a prize pool of $5k ($10k for
big game week) will be split
among winning consumers:
$115,000 total!

Guinness: The
Official Beer
of Notre Dame
Alumni & Fans
The Guinness and Notre Dame
partnership (which runs all
football season long) keeps
getting stronger and stronger; a
partnership over 260 years in the
making, with over 41 million avid
Notre Dame fans!

Follow It West to
The National Finals
Rodeo Sweepstakes
This fall, consumers can enter to
win one of four national VIP trips for
two to Vegas (including VIP tickets,
airfare and hotel accommodations)
for The National Finals Rodeo in
December, plus $1,000 spending
cash! The event includes a live rodeo
competition, music headliners and
exhibits designed to transform Vegas
into a complete country western
experience. Consumers can enter
to win via text or QR code scan on
themed POS.

Smirnoff
Flavor Fandom
Sweepstakes
Smirnoff Ice and Fanatics are
giving away a $1,500 “Super
Fan” shopping spree from
Fanatics to five lucky winners!
From September 1st through
October 31st, consumers can
either text TOUCHDOWN to
24272 or scan a QR code on
themed POS to enter for a
chance to win.
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Programs

Oktoberfest with the Best

Moosehead Delivers
The “Ultimate Wild Weekend”
in Vegas

Who wants to Oktoberfest with the Best? Paulaner is looking
for the best fans to drink the best bier at the world’s best
party – Munich’s Oktoberfest in 2023! From Now! 1st through
October 9th, consumers can submit their best Paulaner fan
pics at OktoberfestWithTheBest.com or post on Instagram
using the hashtags #PaulanerBest and #Sweepstakes for a
chance to win! In addition to the trip to Germany, Paulaner
has teamed up with New York City’s iconic butcher shop,
Schaller and Weber, to offer Oktoberfest Bavarian gift boxes.

Beginning on October 1 and concluding on December
31, 2022, consumers can visit Moosehead displays and
enter to win a trip for two to Vegas to experience the
“Ultimate Wild Weekend!” Consumers will simply scan the
QR code on themed POS to be instantly transferred to
the sweepstakes entry platform. Winners will experience
a one-of-a-kind, round-the-clock party only Vegas
can deliver, complete with two tickets to the ultimate
adrenaline rush, an MMA bout! The trip for two includes
airfare, hotel and tickets to the MMA event.
In addition, consumers can save up to $5 on the
purchase of a Moosehead 24-pack by redeeming the
rebate featured on the program point of sale.
Stay Wild with Moosehead Lager!

A Pschorr Thing
Many aspire to attend Munich’s Oktoberfest. For those who
can’t travel halfway across the world, Hacker-Pschorr is bringing
the best of Oktoberfest to you! From Now! 1st through
October 9th, consumers can head to PschorrThing.com to enter
to win authentic Hacker-Pschorr Oktoberfest gear and garb.
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Samuel Adams
Your Time to Stein
This fall, Sam Adams is giving
Octoberfest drinkers a fun
new way to own the party and
celebrate beer with beer! From
Now! through October, Sam
Adams is giving away 650
customized ceramic steins!
Drinkers will enter via QR code
on themed POS and 50 winners
will be selected every week.
Winners will then upload a
picture of themselves (or their
friend, spouse, dog, goldfish,
etc..) and Sam Adams will put
that mug on a mug! Personalized
steins will be delivered to winners
in the first quarter of 2023.

Samuel Adams
Time to Stein with
Snyders Pretzels
Sam Adams is bringing fun and
festivity to the fall, inviting drinkers
to join in as they celebrate beer with
beer! Nobody likes guests showing
up empty-handed, so they’re giving
shoppers a digital offer that helps
people not be the “wurst” and bring
the biggest Octoberfest flavors to the
party with Snyder pretzels.

Samuel Adams
Octoberfest Stein
Hoisting Contest
Host your own stein-hoising
competition with Sam Adams!

Boston Beer at
Franklin Park Zoo’s
Boston Lights
Boston Lights is BACK at Franklin
Park Zoo and it is a Boston Beer
Takeover! Experience the wonder
of over 55 magnificent displays
comprised of hundreds of beautifully
crafted lanterns spanning Franklin
Park Zoo’s 72 acres. The experience
will feature a Sam Adams Beer
Garden pouring Wicked Hazy,
Summer Ale and Boston Lager.
Wicked Easy and Angry Orchard Crisp
cans will be available, plus the new
Truly Container is being featured in
the Truly Garden which will offer Wild
Berry and Strawberry Lemonade.
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Truly x Takis
Truly is a leader with younger
drinkers, flavor and innovation. This
fall, the Truly x Takis partnership will
include a suite of POS to boldly stand
out at retail and drive incremental
sales. The partnership will drive
engagement and motivate drinkers
to level up their “homegates” and
tailgates this football season.
The program includes:
•A
 national partnership with the
hottest snack brand
•A
 consumer sweeps for 3 grand
prize trips to the Rose Bowl in
Los Angeles
•R
 ecipe pairings available at the
Truly x Takis micro-site
• Media and social/digital support

Twisted Tea & College Football
This college football season, Twisted Tea will drive relevance and
displays to earn share of mind with drinkers during football and
tailgating season.

Angry Orchard
Halloween Harvest
Through thematic packs and
products, as well as exclusive
partnerships and sweepstakes,
Angry Orchard will help drive
store-level shopper excitement
and drinker joy during the fall/
Halloween season.
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Win a Backyard
Movie Theatre
with Mike’s
This Now! through September,
consumers will have a chance to win
a backyard movie theatre including
a digital projector, film screen
and a Bluetooth sound system
from Mike’s Hard Lemonade!
Consumers will scan a QR code on
themed POS to enter to win.

Win a Lakeside
Retreat with
White Claw
This fall, White Claw is giving away a
lakeside retreat to one lucky winner
and three of their friends, plus exclusive
White Claw Hard Seltzer two-person
kayaks. To enter to win, consumers will
scan a QR code on themed POS.
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Celebrate Oktoberfest
at the Narragansett
Brewery in Providence
Narragansett welcomes fans to visit
them this fall for their Oktoberfest
celebration running from Fri Sept
30th to Sun Oct 2nd. Last year’s
Oktoberfest event was sold out, so
be sure to show up to the party early!

Enjoy ’Gansett
Fresh Catch on
National Lobster Day
September 25th

Entrants can scan the QR code
on Shipyard POS to win a two
night stay in Portland with
dinners, a tasting room tour, and
a cooler full of Shipyard included!

This fall through the end of the
year, when consumers purchase
Narragansett Fresh Catch and
seafood (even at different locations),
they can scan a QR code on themed
POS to receive a $5 rebate (valid thru
December 31, 2022). Fresh Catch
is a 4.2% ABV golden session ale,
dry-hopped with Citra, which pairs
perfectly with seafood.
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Make a Scary Big
Difference with
Coors Light

Protect Our
Protectors with
Coors Banquet

Coors Light and St. Jude
Children’s Hospital are
celebrating over 25 years of
partnership with this year’s
Halloween donation program.
Starting October 1st and
running through November 1st,
shoppers will scan new and
improved “Hauntingly Chill” POS
to learn how they can donate.
This program aims to add $7
million to the over $100 million
in past donations through the
partnership and will be supported
across digital platforms and in
on-premise accounts with tools
from coasters to tearpads.

Coors Light and St. Jude
Children’s Hospital are
celebrating over 25 years of
partnership with this year’s
Halloween donation program.
Starting October 1st and
running through November 1st,
shoppers will scan new and
improved “Hauntingly Chill” POS
to learn how they can donate.
This program aims to add $7
million to the over $100 million
in past donations through the
partnership and will be supported
across digital platforms and in
on-premise accounts with tools
from coasters to tearpads.

Celebrate Hispanic
Heritage with Topo
Chico and Tajin
Make this Hispanic Heritage Month
legendary with the most authentic hard
seltzer in the game. Topo Chico Hard
Seltzer is teaming up with Tajin to bring
shoppers a flavor combo they can
turn into a lasting ritual. With beautiful
in-store POS and engaging on-premise
tools, Topo Chico Hard Seltzer will
support incremental displays, while
giving shoppers a taste of culture.
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Hop Valley Makes
Game Day
Hit Different
With craft beer’s popularity
among football fans, Hop Valley’s
flavorful yet sessionable IPAs are
the perfect solution for everything
from the tailgate to the postgame. From Now! 1st through
October 1st, Hop Valley will
capture IPA lovers with localized
creative and merch. The new
look will come to life on eyecatching POS like case stackers
and wobblers, along with
on-premise tools that incorporate
brand education on Hop Valley’s
unique Cryo Hops®.

Win a Cameo with Coors Light
This college football season, Coors Light is rallying fans behind one mission: Chill On. With a suite of in-store and
on-premise tools for each local alliance, fans all over the country will get a chance to win game day prizes like
tickets, fanny packs and tailgate chairs, plus a chance to connect with one of the greats – courtesy of Cameo
Calls. First to the Cameo lineup is broadcaster and former Patriots quarterback Scott Zolak, who will be Chilling
On with New England’s winners.
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